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PLENARY SESSIONS

Zsofia DEMJEN - UCL Centre for Applied Linguistics | IOE, UCL's Faculty of Education and Society
lliness and its metaphors, UK

Reflections on the uses and abuses of metaphor inillness contexts

Almost five decades after the publication of Susan Sontag's influential treatise on the perils of
illness metaphors, the topic of which metaphors to use when, and how, in the context of iliness, is
still very much the subject of research and debate both in linguistics and beyond. In lliness as
Metaphor (1978) and AIDS and its Metaphors (1988) Sontag famously argued that metaphors
around TB, cancer and AIDS create mythologies that perpetuate fear and shame. Her suggested
solution is to regard iliness ‘purified of’ metaphoric thinking. In this talk, | take some of Sontag's
critiques of metaphor in iliness as a starting point and reflect on where we stand in relation to
points she raises and her proposed solution. | will draw on insights yielded by recent discourse-
based studies of metaphor in health that I've been involved in to address questions of which kinds
of metaphors are un/helpful, what for, why we use them in the first place, and what else we still
need to learn.

Zoltan KOVECSES, Anna ROMMEL - Eétvés Lorand University, Budapest, Hungary

A crosslinguistic study of contextual influence on the production of anger metaphors

A major factor that motivates the emergence and comprehension of metaphors is embodiment,
that is, the way people rely on their bodily experiences in making sense of the world. The idea of
embodiment became a foundational idea in major theories of meaning in cognitive science and
linguistics. Are there any other factors alongside embodiment that help people create and
comprehend metaphors? Kovecses (2015) suggested that context broadly conceived, that is, the
totality of our experiences in the world, may be responsible for the emergence of metaphors, and
that embodiment can be regarded as not the only motivating factor but simply one special form of
context. Kovecses distinguishes four types of context: situational, discourse, bodily, and
conceptual-cognitive. Given the widely acknowledged significance of embodiment, we can
expect (and hypothesize) that the metaphorical conceptualization of abstract concepts will largely
employ body-based (embodied) metaphors. But we raise certain questions in connection with this
expectation: Is itindeed the case that people create predominantly body-based metaphors for the
conceptualization of nonphysical reality? What function do the other context types have in
metaphorical meaning making? Do they also participate in this process, and if they do, what is the
proportion of metaphors they produce in relation to bodily context and to one another? Can we
observe any crosslinguistic tendencies in this regard (that is, when we examine the metaphorical
conceptualization of the same concept in a number of different languages)? The broad context
types can each be broken down to several more specific contextual factors (e.g., the situational
contextincluding the physical, cultural, and social environments). Thus, we have another question:
Which specific contextual factors prevail and stand out in the overall crosslinguistic production of
metaphors? We use the concept of anger to demonstrate our initial and tentative results on the
basis of a recent crosslinguistic survey of anger metaphors (Kévecses, et al., 2025).

Kévecses, Zoltan. 2015. Where metaphors come from? Reconsidering context in metaphor. New
York: Oxford University Press.

Kbévecses, Zoltan, Réka Benczes, and Veronika Szelid (eds.). 2025. Metaphor of anger across
languages: Universality and variation. Berlin: Gruyter.

Maria Olalla LUQUE COLMENERO - University of Granada

The mighty metaphor: audio description for blind and partially sighted people and the use
of deliberate metaphors in Caravaggio

Metaphor can be found in all kinds of specialised discourses. For example, in audio description
(AD). It is the main accessibility resource currently used by museums: a modality of intersemiotic
translation (Gottlieb 2005) from images to words that aims to help people with visual impairments
to form a mental image of what they cannot see. This allows them to access the experience of
'seeing’ through another sense. It has been conceptualised as a form of intralingual, intersemiotic



and subordinate translation (Hernandez and Mendiluce 2004). Metaphor is used in the AD guides
of some of the most important museums worldwide, namely the Tate Modern in the United
Kingdom and the MoMA, the Whitney Museum, and the Brooklyn Museum of New York in the United
States (Luque, 2019) in a very high percentage and in a very specific way: these metaphors are
novel, direct, flagged, deliberate (Steen 2011), and created to compare objects. It could be an
important addition to the verbal experience and the ability to translate the images of an art object
into words (Salzhauer et al. 2003: 230) to translate the physical images of an art object into words
that evoke a mental image of it, that is, the creation of a mental image of it (Reviers 2016).
Categories of these very specific metaphorical tools have been categorised (Luque and Soler
2020) and developed to be used as powerful techniques to represent both abstract and figurative
works of art. As part of an ongoing emancipatory research project developed with the Spanish
National Organisation for the Blind (ONCE) and the British association VocalEyes, the use of these
techniques has been tested in a series of online sessions in which blind and partially sighted
consultants focus on the evaluation of different AD versions. In one of the sub-projects, an AD of
Caravaggio's Nativity in Palermo was modified to include less or more metaphors and tested. The
results suggest that more subjective and metaphorical ADs improve engagement with the artistic
experience. It may also help museums introduce subjectivity in visual art ADs, so that recipients
perceive them as an invitation to experience art, rather than as an authoritative voice. In this way,
a marked and deliberate metaphorical expression becomes a powerful accessibility resource,
contributing to the mighty communicative function of metaphor in language.

Gottlieb, H. (2005). "Multidimensional Translation: Semantics Turned Semiotics" in MuTra:
Challenges of Multidimensional Translation. Proceedings of the Marie Curie
Euroconferences. MuTra: Challenges of Multidimensional Translation, ed. by H. Gerzymisch-
Arbogast and S. Nauert.

Hernandez, A. |. & Mendiluce, G. (2004). "Audesc: translating images into words for Spanish visually
impaired people". Meta: Journal des Traducteurs/Meta: Translators' Journal, 49(2), 264-277.

Luqgue, M. 0. (2019). La metafora como herramienta de acceso al conocimiento en las guias
audiodescriptivas de museos de arte contemporaneo para personas con discapacidad visual
[Metaphor as a tool for accessing knowledge in audio descriptive guides of contemporary
art museums for people with visual disabilities] (Unpublished doctoral dissertation,
Universidad de Granada, Spain).

Luque, M. 0. & Soler, S. (2019). "Metaphor as creativity in audio descriptive tours for art museums:
From description to practice". Journal of Audiovisual Translation, 3(1), 64-78.

Reviers, N. (2016). "Audio description services in Europe: An update". The Journal of Specialised
Translation, 26, 232-247.

Salzhauer Axel, E. & Sobol, N. (2003). Art Beyond Sight: A resource guide to art, creativity, and
visual impairment. New York: AFB Press.

Steen, G. (2011). "From three dimensions to five steps: The value of deliberate metaphor".
Metaphorik.de, 21, 83-110.

Michele PRANDI - Université de Génes

L'extension lexicale dans le lexique naturel et dans les terminologies de spécialité

Le lexique naturel et les terminologies de spécialité partagent des propriétés qualifiantes et
présentent des différences tout aussi essentielles. La polysémie en est un exemple : plusieurs
termes naissent comme extensions métaphoriques de signifiés de mots communs. Cela dit, le
comportement de I'extension lexicale change en profondeur quand elle franchit la frontiere entre
le lexique naturel et un lexique spécial. Dans le lexique naturel, la polysémie est alimentée
par deux sources : la catachrese, qui intéresse en premier lieu les noms de classes d'objets et
produit des extensions isolées grace a un transfert métaphorigue ou a un glissement
métonymique, et les concepts métaphoriques conventionnels, qui entrainent des réseaux
d'extensions de signifié en premier lieu de verbes et d'adjectifs. Un exemple de catachrese est
I'extension du nom aile par rapport aux batiments. L'extension de verbes tels que brdler ou
enflammer au désir est motivée par un concept métaphorique conventionnel : une passion est une
flamme. Le role des métaphores vives et créatives n’est qu’indirect : il se manifeste quand un terme
de spécialité issu d'une métaphore créative est adopté par le lexique naturel. Le verbe comprendre
etle nom compréhension, par exemple, proviennent du lexique de la philosophie, quiles a accueillis



par suite d'un geste créateur : le philosophe stoicien Zénon utilise le verbe katalambano, ‘saisir’
pour dénoter la saisie des données d’expérience par la raison pour former les concepts (Prandi
2023 : 332). Si nous passons aux lexiques de spécialité, cette donnée nous offre une trace. La
source premiere de I'extension de signifié dans les lexiques de spécialité est la métaphore vive et
créative : des termes comme onde de lumiére et sélection naturelle, en effet, naissent d'une
combinaison conflictuelle de concepts (Hesse (1965(1966: 160)) : la lumiére n’est pas un liquide ; la
nature n'est pas un « éleveur intelligent ». L'extension de signifié du mot au terme est le sceau du
parcours métaphorique qui a amené a la création du concept technique. La catachrese isolée joue
un réle somme toute marginal dans la création de termes : des exemples sont les noms papillon
pour un type de valve et nain pour le signal ferroviaire. Quand un terme nait d'une métaphore
cohérente, finalement, il ne s'agit pas d'une métaphore conventionnelle mais d'une métaphore
créative promue au rang de concept partagé qui a migré d'un domaine a un autre. Le terme
circulation défini en tant que terme "nomade" par Rossi (2015: 65-69) est fort représentatif car il
passe de I'hydraulique a la physiologie et ensuite, par une chaine de migrations successives, a
I'’économie, a la démographie et aux monde des idées, des connaissance et des informations.

Hesse, M. B. (1965(1966)): «The Explanatory Function of Metaphor», in Y. Bar-Hillel (a cura di),
Logic, Methodology, and Philosophy of Science, Amsterdam, North Holland: 157-177.
Ristampato in M. B. Hesse (a cura di). Models and analogies in science, South Bend,
University of Notre Dame Press.

Prandi, M. (2013): Retorica. Una disciplina da rifondare, Bologne, Il Mulino.

Rossi, M. (2015): In rure alieno. Métaphores et termes nomades dans les langues de spécialité, Peter
Lang, Berne.

Gunter SCHMALE - Université Jean Moulin Lyon 3

Communication of product-specific contents via metaphorical slogans in commercial
advertising

As early as 1934 Karl Buhler pointed out that the human language is made up of metaphors to the
same extent the Black Forest is composed of trees (Bahler 1934: 342). Lakoff (1993: 47) is even
convinced that “Much subject matter, from the most mundane to the most abstruse scientific
theories, can only be comprehended via metaphor.” Schmitt (2000) equally asserts “Our everyday
language as well as scientific language are full of metaphors as we cannot speak without recurring
to them. In fact, we understand what other people have to say via metaphors - unless we
misunderstand them.” (id.: 2; our free translation) In particular, according to Lakoff / Johnson
(1980) or Schmitt (2011), metaphors play a central role in the linguistic rendering of complex
phenomena which are being transported via images simplifying the re spective state of affairs (cf.
id.: 47). Therefore, a great number of studies dealing with language in general and specialized
language in particular have been carried out dealing with the jargon of automobile construction,
bacteriology, chemistry, the stock exchange, computer technology, artificial intelligence, juris
prudence, mathematics, medical science, natural sciences, pedagogy and teaching method ology,
economics, sciences or the translation of medical metaphors, politics and other domains (cf.
Schmale 2019: 3-4 for references). According to Stdéckl (2004), idiomatic expressions play an
important role in the expression of metaphor given that they are composed of verbally rendered
images which have both a literal and a figurative reading, e.g. der Dorn im Auge sein (be a thorn in
someone’s side (or flesh)). As a consequence, advertising frequently resorts to using idiomatic
expressions as or within their promotional slogans, even more so inasmuch as visual advertising
(magazines, TV, billboards, social media, etc.) has the faculty to represent the literal meaning (only
very exceptionally the figurative one) or at least part of it by means of pictorial representations.
“Only in recent years have consumer researchers begun to treat visual imagery in advertising as
something other than a peripheral cue or a simple means of affect transfer. Today the visual
element is understood to be an essential, intricate, mean ingful, and culturally embedded
characteristic of contemporary marketing communication. However, detailed theoretical
specifications for ad imagery have yet to be fully constructed” (McQuarrie / Mick 1999: 51).

Given the fact that idiomatic slogans featuring a metaphorical sense have as yet no been
thoroughly examined within the research on specialized language, selected visual adverts from
three languages, mainly from German, occasionally from English and French, will constitute the -
however restricted - corpus for the analyses presented. One might object that print adverts



collected from magazines targeting the general public do not belong to the realm of specialized
language. But as a matter of fact, specialized lan guage is only exceptionally distinct from
everyday speech, mainly as far as linguistic items referring to technical aspects absent from
everyday speech are concerned. In general, expres sions denoting different aspects pertaining to
specialized language largely recur to concepts also used in everyday speech, an aspect initially
pointed out by Lerat (1995) for whom spe cialised languages are “nothing more than specialised
uses of natural languages”, based on “ordinary” resources of a given language. Resche (1999) holds
the same point of view: “The idea that specialised language is based on general language is now
commonly accepted. This term is therefore preferred in order to stress the existence of a con
tinuum rather than a break” (id.: 121; our translation). The same understanding of language had
earlier been expressed by Benveniste (1974): “What changes in a language is what users can
change, that is its designations, [..], but never the fundamental system of a language” (id.: 94; our
translation). Our presentation thus starts out from the assumption that commercial slogans
referring to spe cific (technical) elements of the product promoted by visual advertisements are
at least in a wider sense situated in the domain of specialized language or even multimodal
communica tion. Magazine commercials as tokens of visual advertising containing specialized
language elements such as the one presented hereafter will be analysed.

Harte Schale, bulliger Kern.

Der neue Astra Turbo-Diesel.

Advert in TV Spielfilm 6th to 19 november 1999

The first part of the slogan Harte Schale, bulliger Kern of the Opel Astra advert is a variation of the
German proverb Harte / raue Schale, weicher Kern (cf. redensarten-index.de), meaning tough on
the outside, soft on the inside (?hard shell, soft core)’, using the image of a fruit with a hard or
rough shell like a coconut or a kiwi in order to generally depict a person, mainly men, at first glance
seemingly gruff or unfriendly, but in reality someone vulnerable and with a good heart once you
get to know him/her better. The advert actualizes, using a modified form of the metaphorical
expression in order to refer to the technical characteristics of the car in the advertising text, on
the one hand, i.e. to its stiff or resistant bodywork (Torsionssteifigkeit = torsional stiffness/rigidity;
vollverzinkte Karosserie = fully galvanized bodywork), and which is, on the other hand. “bullig”
(brawny, chunky), replacing weich (soft), to depict its powerful engine (intercooled turbo diesel,
torque, traction, 74 kW, 16 valve direct injection).?

From a user-centred, pragmatic perspective a metaphorical sense should strictly speaking be
determined in terms of recipients’ interpretations, implemented easily by a “normal” speaker
without any previous semantic or phraseological knowledge and without recourse to contextual
phenomena (cf. Burger 2010: 69). The addressees’ interpretation and appreciation of a com mercial
are in fact a prerequisite to attracting their attention and have a closer look rather than quickly
turning the page, which again is mandatory to any future commercial success (thinking of the

1 Not in https://www.thefreedictionary.com/shell (17/11/2024) or other general or specialized
dictionaries but found on the internet.

2 It seems in fact that the expression Hard shell, soft core is being used in the technical
domain in a non-figurative meaning, in: “The bionic sample consists of a hard shell
(aluminium) and a soft core (silicone rubber) which form a two-layer com posite structure.”
(Journal of Bionic Engineering); cf. URL:
https://www.sciencedirect.com/science/article/abs/pii/S167265 2911601418
(16/11/2024).



AIDA formula). Considering that a representative survey of recipients’ interpretations of
commercial idiomatic slogans was not feasible, we had to resort to a semantic alternative, viz.
Glucksberg’s (2001) interactive property attribution model as opposed to Lakoff / Johnson's
(1980) cognitive theory of conceptual metaphor. According to Schmitt (2011), Lakoff / Johnson's
approach does not provide for an intersubjectively (thus corresponding to scientific procedure)
reproducible method of metaphorical construction based on communicative manifestations.
Metaphorical cognitive concepts are being defined without taking into account both context (a
corpus is not being mentioned) and recipients’ interpretations, the decisive criteria for the
assignment of semantic relations between source and target domain are not being exposed, i.e.
seem to be transparent for the analyst only (cf. Schmitt 2011: 51-53). Even if Glucksberg's
“interactive” method does equally not vouch for a metaphorical interpretation of a figurative idiom
by any recipient, it allows for a semantic reconstruction via an analysis of sememes at the
intersection, a tertium comparationis, of vehicle properties appertaining to the source domain and
topic dimensions belonging to the target domain. “Our interactive property attribution view of
metaphor comprehension thus makes two independent claims. The first claim is that metaphor
vehicles and topics play different but interactive roles. A metaphor topic provides dimensions for
attribution, while a metaphor vehicle provides properties to be attributed to the topic” (Glucksberg
2001: 53). The proposed analyses of idiomatic advertising slogans will therefore be examined from
a semantic angle, trying to determine tertia comparationum between vehicle properties and target
domains. Resulting metaphors will nevertheless be considered as potential metaphors (cf.
Schmale 2019) considering the fact that “ordinary” members of the language community do not
necessarily share the same interpretation. Subsequently to the presentation of theoretical
prerequisites pertaining to the treatment of metaphor in the context of visual advertising
idiomatic slogans from German, French and English such as the following will be discussed as to
the existence of tertia comparationum permitting the identification of a metaphorical expression
as well as the reference of these metaphors to technical aspects in a wider sense of the product
promoted:?

- In German adverts, e.g. Nichts sprengt seinen Rahmen (Smart cars); Manche liegen voll im
Trend / Andere wie ein Brett / Der neue Opel Astra und die StraBe lebt; Welcher Strom kann
kein Wasserchen triben (Aquapower); Viele Menschen haben 1997 ihr Herz verschenkt
(organ donation), etc.

- In French adverts: Pour 10€90 faites tourner toutes les tétes (Leclerc ad. for screwdri vers)
: Ca jette un froid (Intermarche campaign agains shrinkflation re Findus products); Tous
feux, toutes flammes (Leclerc ad for saucepans);

- In English adverts: No brain is a tough nut to crack for us (Brain stroke unit of Manipal
Hospitals); Diversification - Don't put all your eggs in one basket (Trading View); Heavy as a
feather (Nike ACG Superlight Jacket).

Benveniste, Emile (1974). Problémes de linguistique générale Il. Paris :Gallimard. Bihler, Karl (1934).
Sprachtheorie: Die Darstellungsfunktion der Sprache. Jena: Gustav Fi scher.

Burger, Harald (20153, 1998). Phraseologie. Eine EinflUhrung am Beispiel des Deutschen. Ber lin:
Erich Schmidt.

Glucksberg, (2001). Understanding Figurative Language. From Metaphors to Idioms. Oxford: OUP.

Lakoff, George (1992). The Contemporary Theory of Metaphor. In: Ortony, Andrew (ed.): Met aphor
and Thought. 2nd edition. Cambridge: CUP. Quoted from URL: http://terpcon
nect.umd.edu/~israel/lakoff-ConTheorMetaphor.pdf (18/11/2024).

Lakoff, George / Johnson, Mark (1980). Metaphors we live by. Chicago: UCP. Lerat, Pierre (1995).
Les langues spécialisées. Paris : PUF.

McQuarrie, Edward F. / Mick, David G. (1992). Figures of Rhetoric in Advertising Language. In: The
Journal of Consumer Research 22/4, 424-438.

Resche, Catherine (1999). De I'utilité d'une approche syntaxique en langue spécialisé : exemple de
I'anglais économique”. In : ASp 26, 121-138. URL : https://journals.openedi
tion.org/asp/2354 (05/11/2024).

3 Naturally all these adverts contain pictorial representations linked to the slogan, in rare

instances, the idiom/metaphor is even represented by the image only.



Schmale, Glnter (2019). Mogliche Metaphern in der Fachsprache. In: id. (ed.). La métaphore dans
les discours de spécialité. ELAD-SILDA 2, 32 p. URL : https://publications-prai rial.fr/elad-
silda/index.php?id=545 (01/11/2024).

Schmitt, Rudolf (2000). Metaphernanalyse und helfende Interaktion. In: psychomed - Zeit schrift
fir Psychologie und Medizin 12/3, 165-170. Quoted from URL: https://www.re
searchgate.net/publication304625581_Metaphernanalyse_und_helfende_Interaktion
(18/11/2024).

Schmitt, Rudolf (2011). Systematische Metaphernanalyse als qualitative sozialwissenschaftli che
Forschungsmethode. In: metaphorik.de 21, 47-81.

Stockl, Hartmut (2004). Die Sprache im Bild - das Bild in der Sprache. Zur Verknipfung von
Sprache und Bild im massenmedialen Text: Konzepte, Theorien, Analysemethoden. Ber lin:
de Gruyter.

Gerard STEEN - University of Amsterdam, NL

Metaphor in specialist discourses: It's all about genre

Metaphor in specialist discourses is a specific case of metaphor variation (see, e.g., Littlemore,
2015). Such variation is a matter of structures and functions, on the one hand, and of psychological
as well as social processes and products, on the other. It is these two types of variation that can
account for the distributions, adaptations, and changes of metaphor use over time and space,
including cultures as socio-historically specific configurations of people in time and space.
Viewing metaphor from the perspective of specialist discourse is hence animmensely complicated
task, and it would be helpful if we agreed on how to order the various facets in an encompassing
systematic framework. In my recent elaboration of Deliberate Metaphor Theory (Steen, 2023a, b),
| have suggested that we may want to develop a theoretical framework called ALPS, which stands
for four distinct cognitive-psychological aspects of all metaphor use: Activities, Levels, Processes,
and Speeds. Most metaphor research focuses on the Activity of comprehension, the Level of
language use, the Process of analogizing, and the Speed of fast cognition. Deliberate Metaphor
Theory argues that the difference between deliberate and non-deliberate metaphor use yields
new questions and insights for each of these centers of attention, but also for their opposites (i.e.,
production, text, lexical disambiguation, and slow cognition). In this talk | will use this framework
to conceptualize metaphor in specialist discourses by discussing its relation with genre (see, e.g.,
Caballero, 2017). | define genre events as the construction of mental discourse representations
during production and reception, and my analysis focuses on the role of text in code in context. In
specialist discourses, these processes and their products exhibit genre-specific cognitive
realizations, in interaction with the genre-specific structures and functions of language and text,
and this includes metaphor as one component, which varies in importance, too. Some of these
metaphors in use are deliberate, others are not. | hope to show how this difference can also be
important for further analysis and application by illustrations from some distinct types of specialist
discourse events.

Caballero, R. (2017). Genre and metaphor: Use and variation across usage events. In Semino, E.,
and Demjén, Z. (Eds.), pp. 193-205, The Routledge Handbook of Metaphor and Language.
London: Routledge.

Littlemore, J. (2015). Metaphor in specialist discourse: Insights and implications for metaphor
studies and beyond. In Herrmann, J.B., and Berber Sardinha, T. (Eds.), pp. 299-314, Metaphor
in Specialist Discourse. Amsterdam: John Benjamins.

Steen, G.J. (2023a). Slowing metaphor down: Elaborating Deliberate Metaphor Theory.
Amsterdam: John Benjamins.

Steen, G.J. (2023b). Thinking by metaphor, fast and slow: Deliberate Metaphor Theory offers a new
model for metaphor and its comprehension. Frontiers in Psychology, 14.

Irma TAAVITSAINEN - University of Helsinki

Metaphors as meaning-making practices in English medical discourse 1375-1800

My talk focuses on the role that metaphors play in specialised medical discourse in a diachronic
perspective, from late medieval times to 1800. My research question is how metaphors vary
across the layers of medical discourse from professional texts to popular writing, from



theoretical and research-oriented genres to practical applications. The diachronic perspective
builds on comparisons between different periods and can reveal potential changes in
metaphorical uses across time and genres when communicating specialised knowledge. | shall
apply bottom-up corpus linguistic methodology with the aim of mapping variation in the use of
metaphors as devices for constructing medical knowledge in texts targeted at different
audiences from learned medical doctors to lay people. My approach is that of historical
pragmatics. In addition to the authors and audiences, | shall pay attention to medical genres
ranging from academic to popular and the media from expensive manuscripts to cheap
pamphlets, and to journals (from 1665 on). My data comes from three diachronically divided
corpora in English, but the results should apply to other vernacular writing on scientific and
medical topics, as the vernacularisation processes were much the same across European
languages. Clues for potential metaphors can be found in the earlier literature, for example
marshal vocabulary for fighting disease has been studied, metaphorical language is present in
some medieval texts, and the human body was described as a machine in some late modern
texts. | shall start with the search words collected from the corpus word lists and use the
Historical Thesaurus of Oxford English Dictionary as an important research tool for mapping
metaphors in my data.

Historical Thesaurus of Oxford English Dictionary, edited by Kay, Christian, Jane Roberts, Michael
Samuels and Irene Wotherspoon. 2 vols. Oxford University Press, 2009.

Middle English Medical Texts (MEMT), compiled by Taavitsainen, Irma, Paivi Pahta and Martti
Makinen, CD-ROM, John Benjamins (2005).

Early Modern English Medical Texts (EMEMT), compiled by Taavitsainen, Irma, Paivi Pahta, Turo
Hiltunen, Martti Makinen, Ville Marttila, Maura Ratia, Carla Suhr, and Jukka Tyrkko (CD-ROM,
with a book, John Benjamins (2010).

Late Modern English Medical Texts (LMEMT), compilers Irma Taavitsainen, Turo Hiltunen, Ville
Marttila, Anu Lehto, Raisa Qinonen, Paivi Pahta, Carla Suhr, Jukka Tyrkké (CD-ROM, with a
book, John Benjamins, 2019).


https://varieng.helsinki.fi/CoRD/corpora/CEEM/CEEMcorpora.html
https://varieng.helsinki.fi/CoRD/corpora/CEEM/CEEMcorpora.html
https://varieng.helsinki.fi/people/varieng_taavitsainen.html
https://varieng.helsinki.fi/people/varieng_hiltunen.html
https://varieng.helsinki.fi/people/varieng_marttila.html
https://varieng.helsinki.fi/people/varieng_marttila.html
https://varieng.helsinki.fi/people/varieng_lehto.html
https://varieng.helsinki.fi/people/varieng_oinonen.html
https://varieng.helsinki.fi/people/varieng_pahta.html
https://varieng.helsinki.fi/people/varieng_suhr.html
https://varieng.helsinki.fi/people/varieng_tyrkko.html

CONFERENCE PRESENTATIONS

Lucia ABBAMONTE - Universita degli Studi di Napoli Parthenope, Italy

How to define the Mind - Mental Metaphors in Cognitive Science/s

In the field of cognitive sciences, particularly experimental psychology, the need to define the
mind is a focal point of research. To this end, the use of metaphors and metaphorical expressions
has been predominant, as Gentner and Grudin’s research ‘The Evolution of Mental Metaphors in
Psychology: A 90-Year Retrospective’ (1985) showed. They investigated how scientists defined
their models of the mind and looked for changes in these models and their representations. By
examining nine decades of the prestigious Psychological Review, from its inception (1894) to 1975,
Gentner and Grudin traced the changes in such models. The importance they attributed in CogSci
communication to metaphorical expression, as the most effective way of representing and
shaping the models of the mind, is particularly appealing to a linguist. Accordingly, this study
continued their research, investigating the recent state of the art of mental metaphors in
psychology. The specialised corpus of the study consists of the five articles from the 2019 issue
of the still prestigious Psychological Review. The mental metaphors/metaphorical expressions are
categorized following Gentner and Grudin’s 1985 categorization, in order to make the data
comparable. Over the decades, the mental metaphors utilised by scientists to capture and present
the processes and architecture of the human mind and cognition have continued to change,
although, for example, ANIMATE-BEING metaphors, which predominated in the early 1910s, have not
disappeared. The main findings of this comparative study (e.g. the growing influence of
computational modelling) and their implications for the use of extended metaphors as both a
highly productive cognitive mechanism and a functional way of shaping scientific explanation will
be discussed in the presentation.
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Melike AKKARACA KOSE - Universidad de Navarra, Spain

Ana M. FERNANDEZ-VALLEJO - Universidad de Navarra, Spain

Metaphorical Framing of Human Agency and Responsibility in Natural Disaster Coverage:
A Comparative Analysis of Spanish and Turkish Media Narratives

This study employs Conceptual Metaphor Theory (CMT) to examine how metaphorical structures
in media discourse shape public understanding of human responsibility in natural disasters.
Through a comparative analysis of two recent catastrophic events: the DANA floods in Valencia,
Spain (October 2024) and the earthquakes in Turkey (February 2023), we will investigate
metaphorical expressions and their underlying conceptual mappings across media outlets
representing diverse ideological positions. By analyzing coverage from media sources across the
political spectrum during the critical first week following each disaster, we aim to explore how
varying political stances influence the construction of metaphorical frameworks in disaster
narratives. Our methodological approach combines linguistic analysis of metaphorical expressions
with the systematic identification of source and target domains in disaster-related discourse. The
research will examine how media outlets' ideological orientations potentially influence their



metaphorical framing of responsibility. We hypothesize that different ideological positions may
employ distinct metaphorical frameworks to conceptualize disaster response and responsibility,
reflecting their broader political perspectives and relationship to the governing authorities in each
national context. The analysis will examine how different metaphorical mappings conceptualize
two key actor groups: government institutions and civilian volunteers. Through linguistic analysis
at lexical, syntactic, and discourse levels, we will investigate how specific linguistic choices
contribute to frameworks that frame responsibility and agency in distinct ways. Given the different
political landscapes in Spain and Turkey, we expect to uncover complex patterns in how media
outlets across the ideological spectrum construct their metaphorical narratives.
This research aims to contribute to both metaphor theory and disaster communication studies by
exploring how conceptual metaphors may serve as tools for negotiating political responsibility in
crisis situations, investigating how metaphorical framing potentially shapes competing narratives
of human agency and institutional responsibility across different cultural and political contexts.

Ismael ARINAS PELLON - UPM, Spain

Esoteric uses of metaphors in U.S. patents: belonging to the initiated and excluding from
arcane knowledge

U.S. patents are a genre that combines legal, technical and business communication strategies to
achieve their goals. In theory, the temporary monopoly granted to patent owners compensates for
sharing with the public the technical knowledge of an invention. Nevertheless, it is not in the
interest ofpatent owners - they are frequently corporations and not the inventors themselves - to
facilitate monetisable information to competitors. Additionally, patents are expected to be written
for a convenient fictitious audience, the Person of Ordinary Skill In The Art or POSITA. As a
consequence, over the years patents have adopted prototypical metaphorical expressions that
show that the patent applicants belong to the Intellectual Property (IP) community of practice
(Wenger et al. 2002). Therefore, these metaphors are used to exclude “outsiders” making
patentese an obscure jargon only for the initiated. Still, if the jargon was kept at this level of
obscurity, people with a moderate level of initiation would access the intricacies of a patent.
Therefore, metaphors are also used as an additional knowledge hurdle that only those acquainted
with the arcanes of very specific technical fields would know after years of experience. Beginning
with a crash introduction into what U.S. patents are, the presentation will quickly head to examples
of both how to show that you are part of the U.S. patent application community of practice, as well
as, to hide inventions from state-of-the-art searches.

Cristina ARIZZI - University of Catania, Italy

Voicing the Silence: Evolving Metaphors in Discourse on Women’s Empowerment

Building on the author’s previous study the multimodal rendering of the glass ceiling metaphor in
the 2016 US presidential campaign (Arizzi 2019), this paper investigates the metaphors of "voice"
and "silence” in the discourse of international organizations advocating for gender equality,
including UN Women, Women for Women International, and the Association for Women's Rights in
Development (AWID). By analyzing the use of these metaphors in opinion pieces, organizational
narratives, and social media campaigns, the study explores how they shape the framing of
women’'s empowerment and the fight against gender inequality. Drawing on seminal works in
metaphor studies (Lakoff and Johnson, 1980) and critical metaphor analysis (Charteris-Black,
2011, 2018; Musolff, 2012), the paper examines how these metaphors construct narratives of
agency, resistance, and visibility while critiquing systemic oppression. The metaphor of "voice" is
often linked to empowerment and agency, symbolizing women’s reclamation of public space and
political representation, as observed in campaigns addressing issues such as gender-based
violence and workplace inequality (Gill, 2007; Mills, 2003). Conversely, "silence" is metaphorically
framed as a marker of marginalization and invisibility, resonating with feminist critiques of the
historical erasure of women from public discourse (Spender, 1980; Lazar, 2005). This duality
reflects the pervasive use of metaphors in constructing gendered power dynamics within
specialized media discourse. Furthermore, the paper explores the evolution and expansion of
these metaphors, examining their potential to diversify the narratives surrounding women's
experiences rather than oversimplify them. It argues that a nuanced approach to metaphor usage
enriches the heterogeneity of feminist storytelling, capturing the complexity of empowerment and



resistance in global gender advocacy. This study contributes to ongoing discussions at the
intersection of language, gender, and media, emphasizing the ideological function of figurative
language in shaping public discourse on divisive issues.
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Annalisa BAICCHI, Alessandro ARU, Cristiano BROCCIAS - University of Genoa, Italy

Blue metaphors we sail by: conceptual framing and marine ecosystem

The present study is conducted in keeping with the interests and aims of CIRM
(https://cirm.unige.it) and the “Sea Research Centre” of the University of Genoa
(https://sea.unige.it). It aims to identify metaphors (Kévecses 2020; Littlemore 2019; Colston-
Matlock-Steen 2022) in marine discourse, which we call “blue metaphors”, and to show how the
ecological crisis is conceptualised in the mind of individuals.By endorsing usage-based and
complex-adaptive approaches to the linguistic system (Barlow & Kemmer 2000; Baicchi 2015; Aru
2024; Broccias 2003), we aim to investigate the array of blue metaphors deployed to
conceptualise and respond to the current climate crisis in the specific case of water or marine
discourse. More specifically, we focus on the blue metaphors that voice our concern about the
state of seas and oceans, developing taxonomy of metaphors in wildlife discourse, e.g. metaphors
of danger, of hope, of sustainability. This has to do with how metaphorical thinking can be
harnessed to promote positive change in marine management, which is fundamental to the
success of a “blue economy”. Marine discourse is analysed based on data retrieved from a corpus
specifically compiled for this study, consisting of texts belonging to various genres and coming
from different sources, such as: environmental associations’ and foundations’ documents,
websites of non-profit organisations involved in the preservation of wildlife, handbooks,
newspaper articles, magazines, social media platforms, TV news, and hashtags (e.g.
#marineconservation). The analyses are conducted combining qualitative and quantitative
analyses. These analyses allow us to pin down the conceptual framing of environmental
communication and the BLUE construals.
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Olga BAYSHA - National Research University “Higher School of Economics” Moscow, Russia

Evil vs. Good: Putting Compromise Beyond the Limits of the Thinkable

The metaphor “Evil Empire” was first used by Ronald Reagan in his 1983 speech to signify the
Soviet Union, which raised the stakes in the arms race during the USA and the USSR dramatically.
Eighteen years later, on September 11, 2001, George W. Bush used the metaphor of evil to denote
terrorists in his address to the nation. In 2002, in his State of the Union address, the US president
metaphorically designated Iran, Iraq, and North Korea as an “Axis of Evil.” This allowed him shifting
the focus from Usama bin Ladin and al-Qa'ida, with their allies and bases in Afghanistan, to other
actors and states, which paved the way to the Iraqi intervention. Both Reagan and Bush were
widely criticized for framing real-political developments in metaphorical terms and invoking the
Biblical idea of the unavoidability of the final battle. Such criticism towards political leaders and
public figures employing the metaphorical language of Armageddon to explain international
conflicts is no longer the case nowadays, when the same language is used to refer to the ongoing
Russia-Ukraine military conflict. The Ukrainian President Volodymyr Zelensky calling Russia “total
evil” and the US President Joseph Biden calling Putin “the epitome of evil”; the Russian political
activist Segei Kurginyan calling the West “a global evil” and the Russian philosopher Alexander
Dugin calling the West “the devil’s civilization”; the American Time magazine writing about the
Kremlin being “propped up by an evil” and the Russian journalist Solovyov reasoning about “the
evil force of the West” - all these have become a norm in global political discourse. The problem
with the normalization of the Armageddon story is that it presupposes fighting until the bitter end,
putting political compromise beyond the limits of the thinkable.

Fatma BENELHADJ - University of Sfax, Tunisia

Metaphors in Abstracts of Research Articles: a Cross-Disciplinary Study

With the new advances in conceptual metaphor theory (CMT), metaphor is not only considered as
a way to talk and reason about abstract domains (Lakoff and Johnson, 1980), it is also seen as
performing specific functions in discourse (Semino, 2008; Kovecses, 2005). Among the
specialised forms of discourse where metaphor plays important roles is that of academic
discourse. This type of discourse is known for its different disciplines, genres and rhetorical
purposes that distinguish it from other types of writing and that make it quite difficult for the non-
expert reader. Thus, expert writers of academic discourse need to highlight their “belonging to the
community of practice” through abiding by the norms of the community, which is performed
through the linguistic choices in the text (Benelhadj, 2019, p. 19). This study explores the extent to
which metaphor can help establish the norms of the community of practice. It is widely known that
metaphor in the language of academia is used for two main purposes: explaining new ideas
(pedagogical function) and developing the theory (theory-constitutive function) (Boyd, 1993). The
claim in this study, however, is that metaphors can have more specific and versatile functions in
academic discourse, and that they can actually help perform the “communicative purposes” of the
genres (Swales, 2004). To capture these intricate functions of metaphor in discourse, a theory of
context is proposed to link the metaphorical choices in the text to their functions. SFL’s notion of
context as “a stratum in its own right in the theoretical linguistic framework” (Hasan, 2009, p. 168)
is adopted in this work to illustrate how context shapes metaphor use in academic discourse. To
reach this end, a corpus of 60 abstracts of RAs published in high-impact journals from the ‘soft-
hard’ continuum (Hyland, 2002) is collected. Metaphors are extracted following the Metaphor
Identification Procedure (MIP) (Pragglejaz group, 2007) and analysed qualitatively to identify their
communicative purposes according to the moves of the abstracts. The purpose of the study is to
identify the conceptual metaphors in these disciplines, to study their functions (ideational,
interpersonal and textual) and to link them to the moves of the genre and to the differences
between the disciplines. Preliminary results reveal that ontological metaphors, for instance, in
addition to their major role of rendering abstract domains more concrete, can have a persuasive
potential, and that authors use metaphor to convey a positive attitude of their research and to
highlight their certainty about their results.
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Taryn BERNARD - Stellenbosch University, South Africa

The value metaphor in corporate management discourse

This paper examines the value metaphor in corporate management discourse by analysing two
distinct genres: the Harvard Business Review (HBR) and the corporate social responsibility (CSR)
reports of mining companies operating in South Africa. These genres were selected because they
target two different audiences: while the HBR is a global publication aimed at corporate
executives, CSR reports are typically read by shareholders, regulators, and stakeholders (see
Bernard, 2015). In addition, the HBR provides insight into how "value" is conceptualised and
articulated within global management Discourse, while CSR reports offer a glimpse into how these
global ideas and ideologies are adapted and realised within the specific sociopolitical and
economic context of the South African mining industry. By juxtaposing these two genres, the
study highlights the prominence of the "value" metaphor across various texts and contexts, and
the ways in which it is strategically deployed in each setting. Using methods of corpus linguistics,
such as word frequency analysis and collocations, this study reveals how “value” takes on many
meanings across texts and contexts, often transcending its traditional economic roots to
encompass emotional and ethical dimensions. The analysis also shows how "value" serves not only
as a strategic tool for aligning organisational goals but also as a mechanism for framing decisions
in ways that resonate with diverse stakeholders. However, the metaphor also obscures
contradictions, especially those between profit maximisation and corporate social responsibility.
In doing so, the "value" metaphor becomes a persuasive tool for legitimising practices that may
have significant social and environmental consequences, such as those seen in the mining sector.

Sarah BIGI, Chiara MIDEA, Maria Grazia ROSSI, Eleonora BORELLI, Mario LUPPI, Elena BANDIERI,
Leonardo POTENZA - Catholic University of the Sacred Heart, Milano, Italy

Metaphors as explanatory devices when talking about the progression of illness to
patients with hematologic malignancies in an early palliative care setting

In epistemically imbalanced contexts of interaction, metaphors have been observed to often
perform an explanatory function. This function is particularly relevant when specialized knowledge
is involved, as is the case in clinical contexts (Bigi-Rossi 2023). On the one hand metaphors can
help in the process of making specialized knowledge more accessible to laypersons, on the other
hand metaphor use could be questionable in clinical settings because it implies loss of precision
and higher risk of misunderstanding (Rossi et al. 2022). In our study, we aim to observe the
explanatory function of metaphors in a collection of doctor-patient dialogues, conducted in the
context of advanced cancer care, when early palliative care (EPC) is integrated. We observe in
particular the metaphors used by clinicians, patients and caregivers to describe the progression
of illness. Our dataset consists in a collection of transcripts of 45 doctor-patient dialogues
between a specialist in EPC and patients with their caregivers. The encounters were audio-



recorded in a hospital in Northern Italy. For the identification and analysis of metaphors, we used
a Metaphor-Led Discourse Analysis (Cameron et al. 2009). For the identification of the phases in
the dialogues, we used a two-step analysis: first we conducted a structural mapping of the
dialogues, following topical trajectories (Sarangi 2010; Bigi 2022); then, we identified phases based
on the description of the constitutive elements of early palliative care interventions, namely
symptom management, building rapport, coping, deepening prognostic awareness,
acknowledging end-of-life (Potenza et al. 2024). We argue that monitoring metaphors used to
describe the progression of iliness can be useful in view of the identification of indicators marking
‘transition points’ to the phase in patients’ journey devoted to ‘deepening prognostic awareness'.
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Cecilia BOGGIO - University of Torino, italy

‘Simply put ...”: Explanatory Metaphors in Non-specialist Economics Lectures

Rigorous academic narrative and attention-grabbing storytelling are poles apart. Translating
complex data into accessible stories is not something that can be done intuitively and, most
important, it is not something researchers are used to do or taught how to do. The narrative style
of their lectures has often the sole aim of describing their analyses and findings in an accurate -
scientific— manner to their peers. However, the world of academia is under increasing pressure to
step out of lecture halls and reach broader audiences. The research genre of addressing a non-
specialist audience is one of these instances and, in this study, | focus on this type of lecture. More
precisely, linvestigate the first 5 minutes of 10 lectures delivered by young Italian economists after
being awarded a prestigious prize in recognition of their scientific results. These lectures are given
in English to an audience who is mostly, but not only, composed of scholars from different fields
of expertise. Since they are not economic seminars sensu stricto, all these young scholars start
their lectures with a simple explanation of their research projects, the literature they are built on
and the novelty of their contributions. To do so, they often choose to use so-called explanatory
metaphors to facilitate the understanding of their research by a non-specialist audience. Starting
from these premises, the research questions this study addresses are the following: 1) What are
the explanatory metaphors used in these lectures to bridge the connection between the
presenter’s explanation and the audience’s understanding? 2) Can we claim the specificity of
these metaphors in these type of lectures’ introductions as opposed to the traditional
introductions given in Economics lectures aimed at a specialist audience? To answer these
questions, | use a qualitative discourse and metaphor analysis approach as well as a quantitative
approach to language description.

Victoria BOGUSHEVSKAYA - University of Bergamo, Italy

More than just a punctuation mark: the neglected metaphor in the Chinese translation of a
Russian pit-stop café name

The paper examines the communicative deficiencies inherent in the translation of the name «Ega
n Touka» [Eda i tocka), a café in Vladivostok, from Russian into Chinese. The initial section of the



paper addresses the diagrammatic iconicity of the source text, which, in terms of its structure, can
be interpreted in two ways: as a coordinative structure and as an attributive structure. However,
the apparent semantic transparency of the source text is deceptive, as the conjunction ‘u’ ['and’]
is not merely a relator in this instance, but rather a constituent of the phraseological collocation ‘n
Touka' [lit. ‘and the point, fig. ‘and that's it’], which has two distinct meanings that are manifested
in different speech situations. The second part of the paper focuses on the translation of this
ergourbanonym. At the time of the present analysis (November 2024), it is rendered in the target
language as “Shiwu he dian” (B##1 ), which is fundamentally incorrect for two reasons: firstly,
the translated text is perceived as ‘edible and point’, which is not an accurate reflection of the
source text; secondly, the translated text does not convey the calembour based on the
phraseological collocation encoded in the source text. The translator did not employ adaptive
transcoding, and thus the desired effect of this advertising text at the lexical, iconic, and emotional
levels was not achieved. The final section will present a series of possible translations employing
the descriptive approach to translation, together with a proposed solution for adaptive
transcoding.
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Ruth BREEZE - Universidad de Navarra, Pamplona, Spain

EU and UK law: Do we live by the same metaphors?

Some previous research applying Conceptual Metaphor Theory (Lakoff &amp; Johnson, 1980) has
shed light on legal language. For example, Cloutier (2019) researched the metaphors that underpin
Canadian constitutional law, finding two main types: law as a ‘living tree’, which implies organic
development and scope for growth, and the image of ‘constitutional architecture’, which implies a
complex human-made structure that cannot easily be changed. Bozovi¢ (2024) uses CMT to
investigate six key notions in EU judgments, showing how these reveal the underlying structure
of how we think about law. He examined verb collocates of “law”, finding six associated conceptual
metaphors: law as person, sacred place, source of light, structure, tree and weapon. However, as
Smith (2017) argues, some metaphors used in legal practice may simply be inherent to the
language, while others may be conventionalised within particular professional groups, so research
on this area requires some degree of sensitivity. To investigate underlying metaphors for law in
the EU and Britain, | investigated the collocates of “law” in: 1) the “judgments” subcorpus of the
Eur-Lex 2016 English corpus; and 2) the British Law Report Corpus (BLaRC), both available in
Sketch Engine. Collocates found in both corpora suggested a large area of commonality revolving
around law as a rule book, as a structure, as a weapon, as a source of light, and as a figure of
authority. However, the greater lexical variety among the verbs that have “law” as subjectin BLaRC
reflected more potential metaphors: here we often find “law” as a subject of verbs of perception
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and action, law as place or container, and law as the subject of development and movement, in the
sense of organic growth. | conclude by discussing the possible reasons for these differences in
terms of legal culture and tradition.
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Maddalena BRESSLER, Luca BISCHETTI, Valentina BAMBINI - Istituto Universitario di Studi
Superiori (IUSS), Pavia, Italy

Hulk streams and water invasions: exploring blue metaphors in media narratives of water-
related disasters

Metaphor is key in conveying environmental issues through diverse source domains, from WAR
expressing urgency to fight climate change, to JOURNEY proposing routes towards greener
futures, with experimental evidence confirming metaphor's effects in promoting pro-
environmental behaviors. However, little interest has been devoted to metaphors in
communicating water-related disasters within the emerging blue humanities and pragmatics. This
study examines ltalian media coverage of the October-November 2024 [talian and Valencian
floods in a novel corpus of 60 texts (newspaper/blog articles and expert interviews, total 65,334
words) with 281 metaphorical occurrences. Floods and nature were often personified and
conceptualized as MONSTERS (45%, e.g..streams were overgrown Hulks) or other ANIMATE
BEINGS(8%). or using WAR metaphors (25%, e.g..the water didn't give a truce) and other natural
forces, i.e,.WATER AVALANCHES(4%) and TSUNAMIS(4%). Moreover, a semi-automatic text
analysis of eco-related emotions using the Linguistic Inquiry and Word Count(LIWC) software
revealed a prevalence of negative over positive emotions(p<.001). Interestingly, within negative
emotions, anger and sadness prevailed over anxiety in texts containing mostly MONSTERS
metaphors(p<.001), while anger surpassed anxiety in texts containing mostly WAR
metaphors(p<.001). Overall, findings highlight a considerable use of negative language in the
media, strengthened by metaphors highlighting the floods’ antagonistic features. Different
emotions were associated with different metaphorical patterns: while the WAR metaphor
appeared in texts with prevailing anger, the MONSTER one emerged in texts with a broader
emotional range including sadness, possibly related to “solastalgia”, i.e., environmentally related
distress about one’s home. Exploring water-related disaster communication through the lens of
blue pragmatics, this study uncovers blue metaphors’ emotional ebb and flow and cautions
communicators to include more positive metaphors, for (re)shaping post-disaster perspectives.
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William BROMWICH - University of Modena and Reggio Emilia, Italy

“Bitcoin, it seems like a scam”. Metaphor in the construction of the discourse of crypto
The discourse of crypto, contentiously known as ‘cryptocurrency’ or the ‘crypto industry,’ is
polarised. Crypto supporters frame it as a libertarian movement protecting investors from global
financial institutions and governments, with currencies issued by central banks denigrated as ‘fiat
currencies’. Crypto promoters seek legitimation using idealistic terms such as ‘effective altruism,’
a concept espoused by Sam Bankman-Fried, whose crypto exchange FTX collapsed in November
2022. Crypto is marketed as a means for facilitating worldwide financial transactions based on the
claim that the banking system is not capable of dealing with such transactions. In contrast,
numerous authorities, including President Biden, Janet Yellen, the US Treasury secretary, and



Gary Gensler, chair of the Securities and Exchange Commission (Foroohar 2024) are critical of
crypto, framing it as a speculative scam, a Ponzi scheme, with incoming investors subsidising the
earnings of the early entrants, reminiscent of the Dutch Tulip Mania (tulpenmanie) of 1637.
Investing in crypto despite its lack of any intrinsic worth (unlike gold or platinum) is based on the
belief that incoming investors will risk buying at a higher price, the “Greater Fool Theory” (Vipond
2024). Between these opposing camps there is no middle ground, giving rise to the need to cast
light on the terminology underpinning this asset class. Investors from minority ethnic backgrounds
are disproportionately attracted to crypto (Rogers 2022), underlining the need for critical analysis.
This paper aims to examine crypto as an emerging domain by analysing metaphor in crypto
discourse, using insights provided by Austin (1962), Bhatia (2004), and Lakoff and Johnson (1980).
The materials are sourced primarily from the media, focusing on metaphor in the communicative
strategies of crypto. Whereas the term ‘cryptocurrency’ is often taken at face value (Casan-Pitarch
2023), metaphor analysis can cast light on crypto terminology construed with a mendacious and
even fraudulent intent.

Matgorzata BROZYNA-RECZKO - UKEN University, Krakéw, Poland

SCHIZOPHRENIA as a metaphor: analysis of the use of the medical term in English and
Polish contemporary newspapers and magazines. Corpus-based studies

As several studies demonstrate (e.g.. Chopra & Doody 2007; Semino et al. 2018), many medical
terms and expressions tend to acquire a metaphorical use over time and commence to appear in
political and economic discourse to describe various current sociological phenomena. One such
term worth analyzing is schizophrenia, identified as a mental disorder in the 19" century. However,
it is believed that the typical symptoms of this illness were observed and described much earlier -
in the second millennium before Christ, in the Book of Hearts. Since the 19t" century, within these
years, the word schizophrenia and its derivatives have begun to occur in English in a new (non-
medical) metaphorical meaning. Consequently, schizophrenic gained a second conventionalized
figurative meaning, ‘frequently and suddenly changing your opinions and attitudes’ (Macmillan
Dictionary) usually collocate with attitude and relation. In Polish, schizophrenia has also obtained
the metaphorical meaning, but its usage is restricted to specific contexts, such as political
schizophrenia, economic schizophrenia. The aim of this paper is to investigate (compare and
contrast) the (non-medical) meaning and usage of schizophrenia and its derivatives in political
and economic discourse in English and Polish. The study involves quantitative and qualitative
analysis with the aid of corpus features such as concordance, collocation and distribution
available, e.g., in the Sketch Engine platform. The final step of the research entails examining the
data extracted from parallel EN-PL corpora in order to observe any tendency in rendering
metaphorical expressions that contain the word schizophrenia or its derivatives.

Hanne M. and Hawken S.J. (2007) “Metaphors for illness in contemporary media”, Medical
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Silvia Cavalieri (University of Modena and Reggio Emilia)

Annalisa Sezzi (University of Modena and Reggio Emilia)

“Your Body’'s Brainy Boss”: metaphors in science websites for children

Metaphors are central to communication, varying widely in their textual appearances and
performing diverse functions (Semino, 2008), including the dissemination of knowledge. This
study explores knowledge dissemination as a mediating process between experts and non-
experts, focusing specifically on children, who are at a diKerent stage of cognitive development
and have a limited cultural background with respect to adults.

The critical importance of eKectively communicating complex knowledge to younger audiences
has recently gained recognition, leading to a growing body of research in this area (e.g. Bianchi et
al, 2022). However, from a linguistic standpoint, few studies have addressed the dissemination of



specialized knowledge to children, and even fewer have examined the role of metaphors in this
context (see, for example, Deignan et al. 2019; Masi, 2022) This paper aims to fill this gap by
investigating how metaphors facilitate knowledge transfer in child-oriented scientific discourse,
shedding light on their function in bridging the gap between expert knowledge and children's
cognitive frameworks.

Adopting a cognitive perspective on metaphors, this research combines corpus linguistics
methodology with Conceptual Metaphor Theory (CMT) (LakoK & Johnson, 1980) and Calsamiglia
and van Dijk’s types of explanations (2004), employing a bottom-up approach to derive insights
from data.

The primary objective of this study is to analyze the role of metaphors in the popularisation of
scientific communication aimed at children. Specifically, the analysis focuses on a corpus of
educational websites for children, such as https://humanbodylearning.com/. Preliminary findings
indicate that these educational resources employ a variety of metaphors, ranging from highly
established and standardized ones (Knudsen, 2005) to more novel and creative examples, serving
the dual purpose of educating and to entertaining.
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Daniela CESIRI - “Ca’ Foscari” University of Venice, Italy

Verbal and Visual Metaphors in Disseminating Medical Knowledge on Lactose Intolerance:
A Case Study from Four Informative Websites

“Lactose intolerance is a gastrointestinal symptom caused by a deficiency or decreased activity
of the enzyme lactase in the gut, which makes it difficult to fully digest lactose in breast milk or
cow milk. Epidemiological survey data show that 70% of the world’s population has some degree
of lactase deficiency, with ethnic and age differences in incidence” Li et al. (2023: 1). This quotation
attests to the incidence of the condition known on the world’s population. It also justifies the
increasing number of ‘lactose free’ foods that are produced or marketed with this label (Dekker et
al. 2019). Moreover, several media - such as websites, blogs, social media - try to inform the public
about this problem and the benefits they might derive from a lactose free diet. Information from
this point of view might come from different sources that try to describe the symptoms of the
condition as well as to give advice on how to alleviate them and improve quality of life. The present
study examines four websites run by corresponding health institutions/clinics (the Mayo Clinic,
the Cleveland Clinic, Johns Hopkins Medicine, and the National Institute of Diabetes and Digestive
and Kidney Disease). The aim is to analyse how the websites disseminate medical knowledge on
lactose intolerance and how they manage to transmit complex concepts to the general public.
Since these websites associate verbal descriptions to an extensive use of pictures that
accompany them, particular attention will be paid to the use of verbal metaphors as well as visual
metaphors not only when clinicians describe the primary and secondary symptoms of the
condition but also when they indicate the remedies necessary to tackle them. Verbal metaphors
will be identified by means of Lakoff & Johnson’s (1980) Metaphor Theory, while visual metaphors
will be investigated using Kress & van Leeuwen’s (2006) model. This dual approach and combined
analysis will allow the study to assess whether the association of verbal and visual metaphors in
the same informative space facilitates - or not - the transmission of novel and complex specialised
concepts to an audience who supposedly possesses no previous knowledge on the matter.

Kress, G. & van Leeuwen, T. (2006). Reading Images. The Grammar of Visual Design. Routledge.
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Andrea CIFALINO, Ester DI SILVESTRO - University of Catania, Italy

A Diachronic Critical Metaphor Analysis of Donald Trump’'s X Posts and Traditional
Speeches

Over the past decades, a particularly flourishing period for populist movements around the world
has been observed (Kriesi, 2014). Although economic and social factors play a significant role in
this political phenomenon, populist politicians’ peculiar rhetoric - which triggers and exploits
emotions such as anger (Wahl-Jorgensen, 2018) - is also linked to its rise and success (Block &
Negrine, 2017). Given the results of the latest US Election, it is clear that Trump’s populist discourse
- in conjunction with political and economic difficulties - played once again a key part in his
victory. In this context, metaphors represent an essential component of Trump’s populist rhetoric
(Pilyarchuk & Onysko, 2018; McCallum-Bayliss, 2019; Zhu, 2021) since it is well-known that they
are effective persuasive tools able to shape our perception of the world (Charteris-Black, 2011;
Lakoff & Johnson, 1980). This paper focuses on the metaphors used by Trump during the 2016,
2020 and 2024 electoral campaigns. The analysis is carried out on key traditional speeches Trump
delivered during the last three months of each campaign, as well as on the posts shared on X
(previously Twitter) in the weeks immediately preceding and following these speeches. The aim of
this study is to identify the most frequent metaphors and investigate whether Trump has been
consistent in the use of such metaphors or whether anything has changed over the years. In
addition, we will pay attention to the possible presence of similarities and/or differences in
Trump’s employment of metaphors on X and traditional speeches. We will analyse the data using
a qualitative approach following Charteris-Black’s (2011) Critical Metaphor Analysis foregrounding
how Trump metaphorically frames his figure as populist leader, the heartland (Taggart, 2000) and
otherness in light of the us vs. them dichotomy (van Dijk, 1998; Wodak, 2021).
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Vesna CIGAN - University of Zagreb, Croatia
The Conceptual Models of Term Creation in Mechanical Engineering Terminology -
Interlinguistic Comparison



The study of metaphors as rhetorical devices has predominantly focused on literary texts and
everyday language discourse, with some research also being done in a few specific LSP fields such
as economics and law. Metaphors are not only pervasive in everyday life but can also be amply
found in scientific and technical language. Far from being merely a stylistic trope, metaphor is a
conceptual, cognitive system element that shapes our way of thinking (Lakoff and Johnson, 1980)
and contributes to our perception of abstract and concrete concepts and existing relationships. In
cognitive linguistics metaphors are seen as a set of mappings between a concrete source domain,
an object with a physical referent, and an abstract target domain, one with no physical referents.
Not any concrete concept can serve as a source domain for any target concept due to the similarity
required between the two entities and between the meanings of the two expressions (Kdvecses,
2010). Metaphorization is used in mechanical engineering not just to expand vocabulary but rather
to create new terms. This paper aims to retrieve technical metaphors, in particular, metaphoric
mechanical engineering terms in the two sub-corpora containing English and German mechanical
engineering texts, and identify their conceptual models. Moreover, this will demonstrate how
metaphoric engineering terms make use of common metaphorical mappings. Image metaphors
(e.g. “teeth”, a part of the human body that serves as a source domain) and conceptual metaphors
e.g. MACHINE IS A HUMAN BEING / MASCHINE IST LEBEWESEN (Jakob, 1991) including concepts
they entail, as classified by Lakoff and Johnson (1980) (Lakoff, 1987), receive special attention.
Based on cross-linguistic comparisons our study also aims to demonstrate the complexity of
conceptual mappings as well as the degree of differences between the metaphors in English and
German. Due to socio-cultural influences not all metaphors in a given language can be found in
the other.

Jakob, Karlheinz (1991). Maschine, mentales Modell, Metapher: Studien zur Semantik und
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Ann COADY - Université Paul-Valéry, Montpellier 3, France

Gendered metaphors in science

This presentation aims to critically examine some of the gendered metaphors that have been used
in the field of science, before focusing on some of the metaphors that have been used to
understand biological sex and social gender. Nature has often been conceptualized as a female
figure, from the many ancient all powerful nurturing mother goddesses to Ernest Barrias' 1899
sculpture Nature unveiling herself before science, which personifies Natures as a half-clothed,
young woman “coyly removing her own veil and exposing herself to science. [..] From an active
teacher and parent, she has become a mindless, submissive body.” (Merchant 1980, 189-90). Later
scientific descriptions of biological processes, such as human reproduction, have also drawn upon
gendered metaphors, portraying the egg as passive and the sperm as active, and thus reinforcing
traditional gender roles. Sperm has been described as on a “quest” or “perilous journey” to “rescue”
the egg before it dies (Martin 1991, 490) in the same way that a fairytale active prince might rescue
a passive sleeping princess. Feminist biologist, Lynda Birke has argued that even organs like the
heart, which have nothing to do with the reproductive system, have been metaphorically gendered
as “a happily heterosexual union”, with passive empty atria waiting for “remarkably virile”
ventricles to begin “their muscular contraction [..] thrust open the semilunar valves [and] eject
blood into the pulmonary artery'” (Birke 1999, 121). In the second half of my presentation, | would
like to focus on the metaphors that have been used to conceptualise the relationship between
biological sex and social gender. A recent metaphor that has been used is that of the M&bius band:
the outside can be seen as biological sex and the inside as social gender, but if you follow the
outside of the band, you are suddenly on the inside and vice versa (Alex et al. 2012).

Alex, Lena, Anncristine Fjellman Wiklund, Berit Lundman, Monica Christianson, and Anne
Hammarstrom. 2012. ‘Beyond a Dichotomous View of the Concepts of “Sex” and “Gender”
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Aletta G. DORST, Leiden University, The Netherlands

Navigating Cultural and Conceptual Challenges in Wine Metaphor Translation

Wine language in the genre of wine reviews, a specialised form of discourse within the wine
industry, employs a rich tapestry of sensory, technical, and hedonistic descriptors, including
metaphorical language. These metaphors, being context-sensitive linguistic phenomena, are
deeply embedded in the cultural and experiential context of wine consumption. In turn, they
present unique challenges for identification and translation due to their cultural specificity and
lack of direct literal equivalents. Drawing on cognitive linguistic theories, this research explores
how sensorimotor and affective factors influence the conceptualisation and translation of wine
metaphors. By examining the interplay between language, experience, and culture, we aim to
understand the challenges and strategies involved in translating wine metaphors accurately and
effectively. Furthermore, we investigate the implications of discordant translations for consumers
and the role of translation technology and GenAl in enhancing the translation process. This
research contributes to a deeper understanding of wine metaphor interpretation and translation
and its impact on cross-cultural communication and consumer perception that ultimately
influence buyer behaviour.

Dario DEL FANTE - Universita degli Studi di Ferrara, Italy

The Life Cycle of Metaphors in Economic Discourse: Figurative Language in English and
Italian Treatises and Textbooks (19th-20th Century).

This paper examines the use of metaphorical expressions in the Discourse of Economics. Although
economic discourses have been extensively analyzed within a contemporary time frame (Dardano
1998; Besomi 2011; Musacchio 2011; Cappuzzo 2017; Pamies and Ramos Ruiz 2017; Gualdo 2023),
our understanding of their historical longevity, evolution over time, and the alternative framings
that may have been lost remains limited. A long-term diachronic study, enabled by the integration
of corpus linguistics and (critical) discourse analysis, can offer valuable insights into contemporary
understandings of these discourses. Therefore, by employing conceptual metaphor theory (Lakoff
and Johnson 1980) and historical discourse analysis of metaphor (as in Taylor 2021), the study
focuses on the continuity and change in conventionalized metaphorical framings within a bilingual
corpus of textbooks, handbooks, and manuals designed for university-level education, published
between 1900 and 1975. The aim is to investigate the life cycle of metaphors (Croft and Cruse
2004) and to illuminate the diachronic processes through which certain word forms become
conventionally employed as metaphors in specialized discourses such as economic discourse
(Goatly 1996: 29-30). The dataset, built within the nationally publicly funded project LexEcon, is
divided into two subcorpora of non-translated texts in, respectively, English (19.5 million tokens)
and Italian (16 million tokens). The corpus-based analysis was conducted using the Sketch
Engine's trends option, a feature designed to detect words that exhibit changes in frequency of
use over time. These frequency shifts were interpreted as indicators of conventionality. A list of
metaphors was compiled based on previous research and a keyword analysis of the two corpora,
and subsequently verified qualitatively using the concordancer. The findings reveal that stable
metaphorical framings do not occur homogeneously throughout the period considered in both
sub-corpora. Instead, fluctuations in metaphorical imagery are evident. The most conventional
metaphors, such as MONEY IS LIQUID, ECONOMY IS A PATIENT, and ECONOMY IS AN OBJECT, are
present throughout the period but do not exhibit a clear pattern of occurrence. Instead, they
appear and disappear intermittently.
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Dario DEL FANTE, llaria IORI - Universita degli Studi di Ferrara, Italy

The King or the Prince of cheeses? Metaphors and translation in Promotional Food
Discourse.

The language of food, as a form of specialized language in tourism discourse (Maci, 2020), is
particularly challenging in translation studies, as it needs to mediate local food to make it attractive
to visitors. Furthermore, the language of food conventionally uses metaphors to promote and
describe various aspects of food (e.g.. taste, texture, and other sensory experiences) (see
Demaecker, 2017; Nacchia, 2024). Given this theoretical background, we analyse metaphors used
to describe and promote food in tourist materials issued by the Italian National Board of Tourism
in Emilia-Romagna from the 1960s to the 2000s to provide an overview of the translation
strategies employed by tourist professionals to translate metaphorical meanings. Specifically, the
analysis compares ltalian source text materials with their English translations to explore the main
translation strategies used to convey metaphors both at a linguistic and conceptual level. From a
methodological perspective, the study adopts a comparative corpus-assisted methodology
(Jaworska 2017) to explore metaphors and their translations in English. Then, drawing on Jarve
and Kerremans (2023), we seek to determine what kind of translation strategy has been adopted.
Preliminary results indicate several translation strategies. Metaphors are rendered with ‘mirror’
translations, preserving the original conceptual domains with a functional equivalent. Another
frequent translation strategy is to translate metaphors with metaphors from different source
domains, maintaining the stylistic use of figurative language while changing the associated
conceptual domain. In some cases, metaphors are omitted or replaced with literal explanations.
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Olga DENTI - University of Cagliari, Italy

Hearty Hut and Lights on Women: metaphors in corporate communication in the Energy
Sector

Disclosing information both internally and externally is one of the most important aspects of
corporate communication as it contributes to building the company’s image, reliability, reputation
and social responsibility. Thus, customers, employees, environment, and investors may put
pressure on the organisation to improve reporting transparency. The aim of this paper is to
investigate how and to what extent metaphors enhance transparency in the communication of six
energy sector companies, ARAMCO (Saudi Arabia), BP (UK), Chevron (USA), CNPC (China), Edison
(1taly) and ONGC (India). Specifically, it addresses both textual and visual metaphors (Kévecses
2002, 2008; Steen et al. 2010) in the webpages (Djonov & Knox, 2014) and in the reports on
sustainability, and equality, diversity and inclusion (Malavasi, 2023), also highlighting their cultural
differences (Hofstede, 1980; Kovecses 2002; Zhao et al., 2003). Findings show how these
companies, regardless of their country of origin, carefully focus on sustainability and EDI goals and
performance, in compliance with international standards, both towards internal and external
stakeholders, yet with some cultural and linguistic differences. While some build trust by focusing
on their commitment, active role, performance, and achievements to be sustainable and respect
people and the environment, others rely on their cultural values and traditions, respect and care
for people, nature and the community. Moreover, whereas some employ metaphors and
expressions with metaphorical purposes (e.g., machines and tools, sports, emotions, nature, etc.)
to improve their communication, others avoid them to be more straightforward and concise,
limiting their communication to true facts and events.
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Framing the wild: The use of metaphors in US National Parks’ tourism discourse
The tourism promotion of the US National Parks has long combined spirituality, nature, and
national identity (Ross-Bryant, 2012). Visitors still associate parks with spiritual experiences and a
sense of timelessness (Marcotte & Stokowski, 2021), reflecting a growing desire for meaningful,
nature-based breaks from the stresses of urban life (see Hausmann et al., 2020; Norman &
Pickering, 2023). In this context, metaphors serve a key function in shaping perceptions by
framing the destination or experience in ways that emphasise its unique qualities, possibly
fostering visitors’ engagement (Entman, 1993; Jaworska, 2017). This study investigates the use of
metaphorical patterns in the tourism discourse of the United States National Parks and aims to
explore how metaphors contribute to the construction and promotion of these natural
destinations. It focuses on the official websites of the US National Parks, as these platforms play
a key role in influencing visitors’ perceptions of the destinations and in promoting the parks. The
study analyses metaphors within a corpus of webpages retrieved from these sites, using a corpus-
based approach (Deignan, 2005). It starts with the identification of keywords, followed by an



analysis of their concordance lines to explore how metaphors are used to frame US National Parks
as tourist destinations. Linguistic metaphors are identified following an adapted version of the
Metaphor Identification Procedure (Pragglejaz Group, 2007) and conceptual domains are
interpreted referring to the Conceptual Metaphor Theory (Lakoff & Johnson, 1980). Preliminary
results suggest several metaphorical patterns drawing from various source domains (e.g..
JEWELS). Metaphors seem to reflect the dual role of the parks as both peaceful escapes and
dynamic tourist attractions.
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Miguel DURO MORENO - Universidad de Malaga, Spain

Metaphors LLMs Live With: Navigating the Challenges of Metaphors in Legal Translation
from English into Spanish

The translation of metaphors in legal discourse from English into Spanish poses significant
challenges for large language models (LLMs) such as ChatGPT. Legal metaphors are not merely
rhetorical devices but often carry deep conceptual and cultural meanings that shape legal
reasoning and interpretation. When translating these metaphors, LLMs must navigate differences
in legal systems, traditions, and linguistic structures. One primary issue is the risk of literal
translation, which can obscure or distort the intended meaning. For example, the English legal
metaphor "fruit of the poisonous tree" (referring to evidence obtained illegally) does not carry the
same legal connotation in Spanish if translated literally, so it requires reformulation to convey its
doctrinal implications. Similarly, the metaphor "piercing the corporate veil" (which describes
disregarding corporate personhood in cases of fraud) lacks a direct counterpart in Spanish and,
therefore, requires careful adaptation. Another challenge is that legal metaphors often reflect
common law reasoning, while Spanish legal discourse is rooted in civil law traditions. This can lead
to conceptual mismatches that LLMs may struggle to resolve without explicit contextual
awareness. Additionally, legal language tends to be conservative and formal, meaning that
metaphorical shifts between languages must preserve not only meaning but also register and legal
precision. While LLMs are improving in handling contextual and domain-specific translations, they
still struggle with metaphorical nuances, especially in such specialized (and very special) fields as
law. Future advancements in LLMs-made translation require enhanced contextual embeddings,
cross-linguistic legal corpora, and deeper alignment with comparative legal studies to ensure
accurate and culturally appropriate translations. This paper explores how LLMs still require human
expertise and training to effectively translate metaphor-rich legal texts from English into Spanish.
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Metaphors of mental iliness - conceptualizations for novel solutions across cultures
Background: We investigate the conceptual metaphors of predominant mental conditions:
Depression, PTSD, Addiction and Narcissism to understand how we conceptualize them across
cultures. We adopt an embodied approach to metaphor, showing that metaphors for mental iliness
have some universal traits, as well as variations across cultures. Objective: We aim to test the
underlying conceptual metaphors of depression (INVISIBLE DISORDER), PTSD (the HIDDEN
WOUND), addiction (the CAR WITHOUT BRAKES) and Narcissism (the MASK) and those of their
behavioral symptoms across diUerent cultures, analyzing them to see if they overlap, and
investigate if diUerent social bonds typical of individualistic vs. collectivistic cultures can
influence the perception of these metaphors, possibly enhancing vs. mitigating phenomena of
epistemic injustice in mental iliness (Fricker 2007; Crichton, Karel and Kidd 2017). Method: We test
51 university students, from the University of Pécs and Cagliari and international students from
diUerent (collectivistic and individualistic) countries. We explore if reframing with novel conceptual
domains (from other cultures) can oUer reconceptualizations or suggest new solutions (Schnell -
Ervas 2022). Findings and corollaries: Testing if the metaphors for the mental iliness correlate with
metaphors of the salient feelings in the given illness can give us a deeper understanding of the
condition, give new perspectives and solutions to approach and treat the disorders by oUering
novel frames of reference and possibly novel ICMs for reconceptualizations. This may bring on
social change as such metaphors might also represent stereotypes often influencing the
perception and feelings of others, the attributed credibility and cognitive abilities. Thus, alternative
or revitalized metaphors can help in challenging stereotypes and bring about social change. A
cross-cultural analysis can help us see the dilerent interpretations of such mental ilinesses and
conditions, maybe foster the convergence of treatments options in order to find more global
and/or culture-specific solutions.

Alessandra FAZIO, Michela MENGHINI - Universita degli Studi di Roma Foro Italico, Italy

Metaphor in eSports Discourse: Exploring and Understanding FIFAe Casting*

The aim of this study is to focus on the use of metaphors and/or idioms in eSports discourse as
part of a wider linguistic analysis carried out by the research unit of the University of Foro Italico
in the Italian project of relevant national interest (PRIN) “E-well: esports between resilience,
inclusion, and social capital”. As the aim of the project is to study eSports (electronic sports) as a
multidimensional phenomenon from different interrelated dimensions, it also considers that
eSports are rapidly expanding from a niche to mainstream entertainment. We are investigating this
phenomenon from a linguistic and communicative point of view seeing as there has been an

4 “Casting” in the specific language of eSports refers to broadcasting while a commentator
in their specific context is a “caster”.



increasing number of professionals® where casting plays a crucial role. The research focuses on
the specialized language of soccer and motorsports to compare how discourse varies in the virtual
realm and real world. Esports casters create emotionally engaging narratives not only to entertain
and engage the audience but to inform and to explain as a means to foster understanding in the
process of co-creating a new context (Qian T. Y.: 2022). Relatively little research has been carried
out on the language of eSports; thus this paper aims to investigate the new emerging specialized
genre of eSports commentaries, focusing on the FIFAe Nations Cup 2023™. As we detected from
a preliminary study that FIFAe commentators’ communication strategies use not too extensively
metaphors (Lewandowski, 2012, 2017; Meier, 2021), we intend to explore from an in-depth analysis
how metaphors are used to connect with fans as well as to understand complex concepts
underlying the game (Mukhortikova1 T.: 2023). A data-driven corpus linguistic analysis (Callies, M.,
Levin, M.: 2019) will be carried out to identify the main communicative strategies and metaphors
used by FIFAe commentators in the process of co-creation of a new context and experience (Hu
et al.: 2017) to foster fan engagement and understanding.
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Eleonora FEDERICI - Universita di Ferrara, Italy

A Tale of Two Cities: how metaphors have transformed Ferrara and Comacchio into two
tourist destinations

Starting from the fact that exceptional cultural heritage is one of the main pillars of the Italian
tourism industry the essay focuses on the cities of Ferrara and Comacchio as tourist destinations
for English-speaking tourists through a diachronical perspective. Ferrara, once one of Europe’s
most important artistic and intellectual sites, has been transformed over time into small city known
for its rich history, and is now recognized as a tourist destination. Comacchio has completely re-
evaluated itself through tourist communication in the last two decades. The of my paper is to map
the discursive and visual changes in tourist promotional materials of the cities of Ferrara and
Comacchio produced between the 1960s and the 2000s in order to outline the development of
tourist communication in English and highlight the verbal and visual choices through which the
destination has been presented for an international tourist. A significant part of the tourism
discourse for these two cities is played by figurative language and specifically metaphors. We know
that metaphors play an important role in tourism discourse (Dann 1196) and that they are a way to

5 Professionals in eSports are casters, players, coaches, mental coaches, nutritionists, ect. In
other words, these professionals replace sports professionals in the real world creating a
dualism.
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create the destination identity (Shyliaeva 2019). We also know that the function of the metaphor
is not just to provide an enjoyable picture in the mind of the receiver, metaphors encourage a re-
conceptualisation of what is already known. As a matter of fact, Elgin (1993) argues that every
person has his/her own way to interpret and understand the meaning of metaphors and that
metaphors may address people who share common values, attitudes and behaviour towards a
particular phenomenon (Phillips and McQuarrie, 2002). In my analysis | intend to show how some
metaphors have created and re-created a fixed image of the city of Ferrara while they have
changed the image tourists have in mind of its province and of Comacchio. The promotional
material has been collected in various institutions the Italian National Tourism Board, the Ferrara
Province tourism sector and the Ferrara city tourism office. It consists mainly of leaflets and
brochures which demonstrate how tourism communication has been built up with the intention of
promoting the city following specific themes and focusing on major landmarks. In addition to this
part of the analysis will refer to the two institutional websites. The methodology used will be CDA
and multimodal analysis.
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‘Contrastive idiomaticity’ among languages and cultures: a metaphorical perspective
Research on the company words usually keep is vast and varied and comes from different
theoretical approaches (e.g.. corpus studies, cognitive linguistics, semantics). Dealing with
idiomatic expressions, otherwise called templates, fixed or semi-fixed expressions in language in
a contrastive perspective can be useful to promote linguistic and cultural awareness and inclusion.
From a cognitive metaphor standpoint, of particular interest is the interface between the
universality of certain experiential and cognitive grounding and the cultural variation, as well as
between motivation and linguistic variation, also with an eye towards linguistic relativism (Sapir-
Whorf Hypothesis), embodiment, and emotion (Lakoff, 1993, Kévecses, 2000, Borodtsky 2001).

In this paper we will compare some idiomatic expressions in English vs. Italian as well as French
and Arabic to explore contrastively their potential metaphorical grounding, usage, and emotional
impact. For example, the usage of linguistic depictions of the physical symptoms that manifest in
the body while in a situation of rage and anger may vary from English to the other mentioned
languages, while keeping degrees of similarity with respect to their metaphorical grounding, and
emotional reference. The degrees to which variation and similarities among them occur is what we
call ‘contrastive idiomaticity’. How these languages relate with respect to these idioms’
metaphorical groundings and emotional reference will be examined also from a multicultural
perspective. Contrastive idiomaticity can be useful for identifying the cultural context necessary
for an inclusive language learning experience and a better assimilation into the target language
mindset, also in sight of enhancing persuasion sustainability, particularly within multicultural and
cross-linguistic situations and contexts. Perspectives on further multicultural variation and
research will open the discussion.

Boroditsky, L. (2001). Does language shape thoughts ? Mandarin and English speakers'
conceptions of time. Cognitive Psychology, 43(1), 1-22.

Carrol, John B. 1987 (1956). Language, Thought, and Reality: Selected Writings of Benjamin Lee
Whorf. By Benjamin Whorf, edited by John Carroll. MIT Press.

Kévecses, Z. 2000 Metaphor and Emotion. Cambridge University Press.



Lakoff, G. (1993). The contemporary theory of metaphor. In A. Ortony (Ed.). Metaphor and thought
(pp. 202-251). Cambridge University Press.

Ferrari, F. (2018) Metaphor and Persuasion in Strategic Communication: Sustainable Perspectives.
New York: Routledge.

Valerio FURNERI - Universita di Ferrara, Italy

Metamorphosen des Wissens: Kognitive und kulturelle Dimensionen von Metaphern in der
Wissenschaftsgeschichte

Metaphern spielen in der Wissenschaft eine zentrale Rolle - sowohl als kognitive Werkzeuge zur
Strukturierung komplexer Konzepte (Lakoff/Johnson, Pielenz, Jakel) als auch als kulturelle
Produkte, die den wissenschaftlichen Diskurs pragen (Blumenberg, Weinrich). Dieser Vortrag
untersucht die Doppelrolle von Metaphern in der Wissenschaftsgeschichte und fragt, ob ihre
Verwendung disziplinspezifischen Mustern folgt oder ob sich Ubergreifende Metaphernmuster
identifizieren lassen. Dazu werden wissenschaftliche Texte aus verschiedenen Disziplinen (z. B.
Physik, Astronomie, Soziologie und Geschichte) sowohl synchron als auch diachron analysiert.
Ein besonderes Augenmerk liegt auf der Frage, ob bestimmte Metaphern unabhangig von
disziplinaren Grenzen auftreten und wissenschaftliche Paradigmenwechsel begleiten oder ob sie
an spezifische disziplinare Kontexte gebunden sind. Durch die vergleichende Analyse historischer
und zeitgendssischer Wissenschaftstexte werden kognitive und kulturelle Dimensionen von
Metaphern herausgearbeitet, um ihre Rolle bei der Wissensproduktion und -vermittlung zu
beleuchten. Die Ergebnisse bieten Einblicke in die universellen und kontextabhangigen
Mechanismen wissenschaftlicher Sprache und verdeutlichen, wie Metaphern nicht nur als
rhetorische Mittel, sondern als fundamentale Elemente des wissenschaftlichen Denkens
fungieren. Diese Untersuchung tragt dazu bei, die Bedeutung von Metaphern als interdisziplinare
Bricken und als Spiegel kultureller Dynamiken in der Wissenschaftsgeschichte besser zu
verstehen.

Eleonora GALLITELLI - University of Udine, Italy

“GO! Borderless": deconstructing the extended border metaphorin G0!2025 discourse
Figurative language is pervasive in tourism discourse, a type of specialised discourse (Cappelli
2006; Gotti 2006; Maci 2013, 2020; Maci, Sala and Godni¢ Vici¢ 2018) where suasion is frequently
achieved through metaphoric language use (Mattiello 2012). While metaphors concocted with the
aim to sell a “dreamed experience” (Francesconi 2008, 181; see also Maci 2013; Francesconi 2014)
tend to reiterate clichéd and often unrealistic destination images (Lawson and Baud Bovy 1977),
there are special cases where a metaphorical construction can contribute to communicating the
essence of a place. This was clearly the role that the extended metaphor of “border” played in the
joint cross-border candidacy launched by the cities of Nova Gorica and Gorizia as 2025 European
Capital of Culture (ECoC), which won the ECoC title with the slogan “GO! Borderless”. As for other
ECoCs (Paganoni 2019, Sambre 2017), among the reasons why the two cities were awarded the
title was their successful heritage branding, here based on the leitmotif of “borders”, an
Intertextual Thematic Formation (Lemke 2005: 34) occurring in all the ECoC videos of Nova Gorica
and Gorizia (Coccetta, forthcoming). In order to reconstruct the discursive framing of the border
metaphor in the Gol2025 project, this paper will discuss the results of a corpus-assisted discourse
analysis (CADS, Partington 2010) conducted on selected material from the ECoC's website. The
analysis of keywords, collocations and fixed phrases will show how the idea of a “borderless
European capital” for a “borderless European culture” is systematically challenged by the
numerous occurrences of the premodifier “cross-border”, which reaffirms the materiality of the
Italian-Slovenian border in the attempt to establish a new cultural ecosystem and to devise a
strategy to promote a shared place identity for tourism and economic development.
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Metaphor use in a corpus of legal judgments: A corpus semantic analysis



Metaphor use is common in legal judgments (REF). The term metaphor refers to the use of one
concept to refer to another (Semino, 2001) highlighting or simplifying complex concepts to make
them more tangible (Lakoff & Johnson, 1980). For this study, we built and analysed a specialised
corpus of legal judgments in English courts to investigate the type of metaphors used and their
semantic features. We built a corpus of 378 judgments reported in BAILII from English courts,
decided between 1853 and 2022, including judgments from criminal, civil, and family courts
containing the word metaphor. The corpus contained 6 million tokens. After compiling the corpus,
we manually sifted the concordance lines around the node metaphor* to extract the specific
metaphors used, and their context. The metaphors we identified were then categorised and
assigned to a semantic field. To investigate how judges used metaphors, we analysed the
collocations of metaphor*, extracting verbs and adjectives. Our results suggest that metaphors in
judgments most commonly originate from semantic fields related to movement and space in
sports. We also found that the prosodic meta-language around metaphor in the judgments
contains criticism of the use of metaphors as they are perceived as misleading and oversimplifying
but that most metaphors are used without prosodic meta-language. We concluded that where
metaphors are used in English judgments without associated meta-language there is an
assumption the metaphor operates as a commonly understood heuristic in legal language.
However, this is not universally accepted in the judgments as we extracted criticisms of
metaphors, suggesting that there is more to explore in relation to how metaphors both simplify
and complicate understanding of judges’ meaning.

Elena GIRIBALDI - University of Bergamo, Italy

The bear rises and the eagle soars: competing metaphor scenarios of Russia-US relations
on Twitter.

In recent decades, shifting geopolitical dynamics between the United States and Russia have
reignited concerns about a potential new Cold War (Achcar, 2023). This study adopts a cognitive
linguistics approach to investigate metaphorical scenarios within Twitter (now X) discourse on US-
Russia relations, aiming to shed light on how metaphors shape and reflect public perceptionsin an
evolving geopolitical context. The study focuses on two main objectives: (1) identifying metaphors
employed in news tweets to conceptualize US-Russia relations from 2014 to 2021, and (2)
examining users’ responses to these metaphors in direct replies. Data were automatically
collected from the primary accounts of the New York Times (@nytimes), Wall Street Journal
(@WSJ), and New York Post (@nypost), excluding replies to replies and retweets. An adjusted
version of MIPVU (Steen et al., 2010) was used to identify metaphorically used lexical units at the
linguistic level, while Musolff's (2006) framework of metaphor scenarios was applied at the
conceptual level. User replies were annotated using a new protocol based on Burgers et al. (2019)
and van Poppel & Pilgram (2023, 2024). Preliminary findings reveal that COMPETITION and FORCE
are the prevailing domains used to conceptualize US-Russia relations, reflecting the historically
conflictual relationship between the two nations. Twitter users tend to extend the metaphors
presented in news tweets rather than shifting the source or target domains, a result likely due to
the rather conventional nature of the identified news’ metaphors. Nevertheless, users frequently
challenge these framings through various discursive strategies. For example, the analysis shows
that instances of resistance to news-generated metaphor scenarios are more frequent than
expressions of acceptance. Additionally, intertextual metaphors (Zinken, 2003) in replies reveal
competing scenarios, with continuous references to ANIMAL, SPORT and MOVIE CHARACTERS
domains to re-conceptualize social actors and events.
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La Russia nello specchio della metafora dell'opposizione

Il contributo & dedicato all'uso delle metafore concettuali nel discorso politico russo. Gli studi
metaforologici russi ispirati alla teoria cognitiva della metafora (Lakoff, George/Johnson, Mark
1980). condividono la posizione secondo cui le metafore sono associate “a uno stato di crisi della
coscienza, a una situazione problematica e alla ricerca di soluzioni a un problema” (Baranov 2003:
253). | periodi di crisi militare forniscono in effetti un ricco materiale discorsivo per la ricerca sulla
metafora politica e sulle sue funzioni pragmatiche. Cosi, sulla base del materiale delle narrazioni
militari sono stati individuati dei modelli comuni ai discorsi politici di diverse societa (v. ad esempio,
la fiaba su una guerra giusta con delle figure ricorrenti di un eroe-salvatore, di un perfido
aggressore e di una vittima debole bisognosa di protezione, v. Lakoff 1991). L'uso di metafore nella
descrizione dei conflitti militari dei media permette anche di individuare caratteristiche specifiche
nelle diverse culture politiche (v. ad esempio, diversi modelli metaforici nei media russi, americani
ed europei occidentali durante I'operazione militare in Kosovo, v. Cudinov 2003). Non meno
interessante & il contrasto tra il discorso ufficiale e quello dell'opposizione durante i conflitti
militari. Il discorso russo di opposizione rimane finora poco esplorato per molte ragioni. Lo studio
mira a identificare i modelli metaforici piu produttivi attraverso i quali la politica moderna della
Federazione Russa viene interpretata nei media di lingua russa non ufficiali. Il corpus & composto
dai discorsi di scrittori, studiosi e giornalisti russi che hanno aspramente criticato I'aggressione
militare russa contro I'Ucraina a partire dal febbraio 2022. L'analisi delle tipologie dei modelli
metaforici si basano sull'approccio cognitivo e discorsivo adottato nella Russia postsovietica
(Baranov, A.N. / Karaulov Ju.N. 1994, Baranov 2003, Baranov 2014, Cudinov 2013). | risultati delle
indagini permetteranno di fare luce sulle tendenze nell'evoluzione della metafora politica russa
odierna.

[This contribution deals with the use of conceptual metaphors in Russian political discourse.
Russian metaphor studies inspired by the cognitive theory of metaphor (Lakoff, George/Johnson,
Mark 1980) share the position that metaphors are associated with 'a state of crisis of
consciousness, a problematic situation and the search for solutions to a problem' (Baranov 2003:
253). Periods of military crisis indeed provide rich discursive material for research on political
metaphor and its pragmatic functions. Thus, on the basis of the material of military narratives,
common patterns have been identified in the political discourses of different societies (see, for
example, the fairy tale about a just war with recurring figures of a hero-saviour, a perfidious
aggressor and a weak victim in need of protection, see Lakoff 1991). The use of metaphors in the
media's description of military conflicts also makes it possible to identify specific features in
different political cultures (see, for example, different metaphorical patterns in the Russian,
American and Western European media during the military operation in Kosovo, see Cudinov 2003).
No less interesting is the contrast between official and opposition discourse during military
conflicts. Russian opposition discourse remains little explored so far for many reasons. This study
aims to identify the most productive metaphorical models through which modern Russian politics
is interpreted in unofficial Russian-language media. The corpus consists of speeches by Russian
writers, scholars and journalists who have harshly criticised Russian military aggression against
Ukraine since February 2022. The analysis of the types of metaphorical patterns is based on the
cognitive and discursive approach adopted in post-Soviet Russia (Baranov, A.N. / Karaulov Ju.N.
1994, Baranov 2003, Baranov 2014, Cudinov 2013). The results of the investigation will shed light
on trends in the evolution of Russian political metaphor today.]
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Fostering ‘Well-Being’ in CSR Reports: A Diachronic Analysis of Metaphors Used by Food
and Beverage Companies

This study investigates how leading food and beverage companies employ metaphorical language
in Corporate Social Responsibility (CSR) reports (Bondi and Danni 2018; Garzone and Giordano
2020; Catenaccio 2022) to construct and promote ‘well-being’ (Estes and Sirgy 2017) as part of
their corporate image. Drawing on corpus linguistics methodology (McEnery and Hardie 2001;
Egbert, Biber and Gray 2022), the research examines CSR reports from major companies in the
sector, including PepsiCo, Tyson Foods, Nestlé, JBS, and General Mills. A diachronic approach is
adopted, comparing metaphor themes across two distinct subcorpora: pre-COVID CSR reports
(2015-2019) and post-COVID CSR reports (2020-2024). This comparative framework aims to offer
insights into how well-being metaphors have evolved over the past decade in response to shifting
social priorities and corporate narratives around health and sustainability. The study is
contextualized by the World Health Organization’s (WHQ) observation that mental health concerns
have significantly escalated since March 2020 (Kupcova et al. 2023), prompting growing attention
to mental well-being as a critical component of social responsibility. Consequently, in this paper
particular attention is given to examining whether mental health issues are increasingly
emphasized in post-COVID reports. By adopting a discourse-oriented approach (Paltridge 2006).
the study explores how metaphorical language in CSR reports both reflects evolving social and
cultural contexts and influences readers’ perceptions of corporate ethics and social responsibility.
Ultimately, this research aims to contribute to a deeper understanding of how language shapes
corporate narratives and aligns them with emerging societal values. Findings are expected to
reveal key conceptual metaphors (Lakoff and Johnson 1980; Pragglejaz Group 2007; Semino
2008; Semino and Demjén 2017) that companies use to reinforce a sense of corporate
responsibility and social care, adapting to heightened public expectations for transparency in
ethical practices.
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Creative metaphoric framing, evaluation and emotion in multimodal non-commercial
advertisements on substance use

This paper explores how metaphor is used to creatively frame and conceptualize substance use
and its effects on health in a corpus of non-commercial advertisements. In contrast to multimodal
commercial advertising, non-commercial advertising has received less attention. However, non-
commercial advertising is a genre which illustrates clearly that metaphor is both a cognitive
operation and a persuasive tool that may be used to raise awareness about unfair or potentially
dangerous situations and incite audiences to take specific courses of action. In this sense, non-
commercial advertising is firmly grounded in socio-cultural practices, such as raising
environmental awareness or preventing substance use. The motivation to study substance use is
that this is one of the more pressing issues of present-day societies, which makes it a necessary
topic of enquiry. The present study uses a corpus of 41 advertising campaigns on substance use
(tobacco, alcohol, drugs) collected from the internet. All advertisements contain either a visual or
a multimodal metaphor. The source domains, value, evoked emotions, creative strategies and
functions of visual and multimodal metaphors are discussed. The analysis shows that the most
frequent source domains are threat and everyday object; though value and emotional
connotations are more frequently negative, half the campaigns additionally display positive
messages to act against substance use. Creativity relies on visual impact, the interaction of
metaphor and metonymy and shockvertising techniques to evoke scenarios which may trigger
emotions of fear and distress. Creative metaphors play important functions in the corpus, such as
making accessible the topic of substance use and evaluating its dangers.

Antonie HORNUNG - University of Modena and Reggio Emilia, Italy

Chiarezza vs. Bellezza im Fokus analoger und digitaler Ubersetzungsprozesse

Die unterschiedlichen Entwicklungsgeschichten der italienischen und der deutschen Fach- und
Wissenschaftssprachen sowie der damit verbundene Textualitatsbegriff haben u.a. zu einem
diversen Metapherngebrauch gefuhrt: im Deutschen zurlckhaltend bis vermeidend, im
Italienischen durchaus geschéatzt. Wie gehen automatische Ubersetzungssysteme damit um?

Zur Verfugung steht ein Korpus von Textpassagen, die von Studierenden eines
Masterstudiengangs mithilfe selbst  themenspezifisch zusammengestellter Mini-
Vergleichskorpora Ubersetzt wurden (analoger Ubersetzungsprozess). Diese studentischen
Ubersetzungen, die die unterschiedlichen Textualitdtskonzepte soweit wie méglich
berlicksichtigen, sollen digitalen Ubersetzungsvorschlagen von Kl-Programmen (Deepl usw.)
gegenubergestellt werden. Die Frage ist: Transferiert Kl jede einzelne Metapher in die Zielsprache,
oder fuhrt die digitale Menge an Textmaterial zu einer kulturgerechteren Zielformulierung? Und:
Ist das Beispiel der Metaphernibersetzung geeignet, den Kl-Programmen Textkompetenz
zuzugestehen?
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A cross-linguistic approach to English and German conceptual metaphors in physics
Modern physics deals with highly counter-intuitive phenomena occurring at scales and speeds
outside the realm of our direct sensory experience. For example, although we can accurately
predict and measure the behavior of subatomic particles, model the curvature of spacetime or
calculate the distances between galaxies, we cannot directly perceive or easily visualize any of
them. In part due to this, the specialized discourse of physics is rich in metaphors which allow us
to conceptualize and communicate abstract and non-intuitive concepts in terms of more familiar
or relatable phenomena. For example, atomic structure is discussed via reference to electron
shells and probability clouds, while quantum physicists conceptualize the microscopic behavior of
individual particles in terms of macroscopic manmade structures such as wells, barriers and
tunnels. Such metaphors are often highly productive, appearing across a range of contexts, from
research papers to physics teaching and public outreach work. However, the partially subjective
interpretation integral to communication via metaphor also poses challenges in a field whose
explicit goal is often the objective and unambiguous interpretation of theory and experiment. Here,
specific examples of commonly used physical metaphors drawn from the fields of atomic
structure, optics and particle physics are explained and related to known areas of physical
misunderstanding. These are then used to demonstrate how explicitly contrasting such
metaphors as they occur across more than one language can be an effective method for
highlighting and addressing particular gaps in scientific understanding. This approach can be
employed productively in both physics and language education, as well as providing a useful tool
for improving specialized communication among physicists and facilitating effective
communication of their research findings to broader, non-expert audiences. As such, it is highly
relevant to conducting, teaching and learning physics in the mixed language contexts found at
many international universities and research institutes.
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Beehives, invaders and battleground: communicating biodiversity through metaphorical
frames

As biodiversity loss becomes an increasingly pressing global concern, it is crucial to develop
communication strategies that effectively connect scientific knowledge with public
understanding. One way of doing this is through metaphors and metaphorical framing which
attempt to make complex scientific ecological concepts more tangible in order to help people
perceive biodiversity as something that directly affects their lives (Lakoff, 2010). In this respect,
the purpose of the study is to analyse the pragmatic functions of metaphorical framing in three
different genres, representing expert and non-specialist popularizing discourse, focussing on
texts from scientific research articles, newspapers, and published summit reports, to form three
sub-corpora for comparison. The aim is to identify key metaphors and framing devices regarding
biodiversity and related terms, which are either specific to the genre, shared, or simplified for the
non-expert audience. So far, findings reveal both highly conventionalized and technical
metaphors used to invite people to think about nature, e.g. the web of life, as well as the
emergence of recent or novel metaphors arising from trends linked to progress in innovation,
science and social movements, for example youth movement narrative house on fire (Gibbs and
Warren, 2015; Fish et al., 2024). In so doing, the investigation also identifies diachronic contextual
shifts of how terms have changed since the 1990s, when discourse around biodiversity might have
been more scientific or policy oriented, compared to more recently, where terms reflect the
urgency of climate change and the desire to persuade people to convert to conservation-oriented
behaviours. The approach is both quantitative and qualitative relying on corpus retrieval
technigues and metaphor identification procedures and interpretation. The investigation does not
claim to study the impact of metaphorical framing on people as such, which would need further
insight from more ethnographic studies, but provide evidence of the critical framing of biodiversity
claims to increase awareness and motivate action (Nisbet, 2009).
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Metaphors of Final Moments: Pictorial Terms in Hungarian Forensic Autopsy Reports on
Death by Asphyxia

Building on the work of Lakoff & Johnson (2008) and Fauré (2017), metaphors play a crucial role
in describing life, health, and iliness across everyday language and technical discourse. In forensic
pathology, these metaphors become essential tools for conveying sensory observations of
morphological alterations during autopsies. Such descriptions must allow other experts to
accurately infer the cause of injury and death based on autopsy reports. Comparisons based on
blood color, deformation shapes, and body reactions characteristic of specific mechanisms
significantly support forensic diagnoses. Our earlier research (Jambor-Heged(s & Fogarasi, 2024)
identified parallels in metaphor usage for asphyxia-related causes of death in Hungarian, German,
and English forensic literature. The current study investigates whether these metaphors appear
consistently in Hungarian forensic autopsy reports or if unique, context-specific expressions
emerge to describe individual cases more precisely. We analyzed 84 anonymized autopsy reports
from the Institute of Pathology, Forensic and Insurance Medicine, Semmelweis University
Budapest. The dataset included 11 cases of drowning, 8 of homicide, 45 of hanging, and 20 of
carbon monoxide poisoning. Using Sketch Engine for concordance analysis, supplemented by



manual examination, we focused on metaphors employed for differential diagnostic purposes in
each cause of death. The findings reveal that diagnostically relevant metaphors are used
uniformly, ensuring clarity and consistency in communication among forensic experts. However,
novel pictorial terms also appear, offering more nuanced and context-specific descriptions of
unigue phenomena. These terms highlight the forensic perception of injury characteristics,
reflecting the complexity of individual cases. These refined metaphors demonstrate the
importance of subtle sensory observations in forensic medicine for differential diagnostics.
Incorporating these terms into forensic literature could enrich diagnostic descriptions, enhance
medical training, and improve clarity in criminal justice proceedings.
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Metapherngestaltung und Fachlichkeitsgrad. Eine kontrastive Analyse im Rahmen des
deutschen und italienischen Energiewendediskurses

In diesem fur die deutschsprachige Sektion vorgeschlagenen Beitrag soll anhand von Online-
Kommunikaten ausgewahlter Akteure des deutschen und italienischen Energiesektors mittels
quantitativ informierter qualitativer Analyse kontrastiv untersucht werden, welche Arten von
Metaphern in welchem AusmaB in den relevanten Texten eingesetzt werden, um Fachwissen
adressatengerecht und kommunikationsékonomisch zu vermitteln. Spezieller Gegenstand ist das
fachlich komplexe und gesellschafts- sowie wirtschaftspolitisch wichtige Thema der Bedeutung
von Wasserstoff fir die Energiewende. Der diverse Ebenen bertcksichtigende Vergleich fokussiert
fur jede Sprache jene Formen, die sich entsprechend dem jeweiligen Fachlichkeitsgrad, der von
der Expertenkommunikation Uber Popularisierung bis zur intralingualen Ubersetzung in Leichter
Sprache reicht, in bestimmten Textsorten in gewissen Ausgestaltungen prasentieren. Dabei
werden auch Praferenzen sprachlich oder visuell realisierter Metaphern sondiert. Es sollen zudem
kulturspezifische Tendenzen herausgearbeitet werden. Schllsselwoérter: Fachkommunikation,
deutscher und italienischer Energiewendediskurs, kontrastive Diskursanalyse, sprachlich und
visuell realisierte Metaphern, Kulturspezifik.
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Shifting Grounds: Metaphors and Supreme Court Reasoning on Abortion

Abstract: This project examines how metaphors in abortion-related U.S. Supreme Court opinions
influence legal reasoning and reflect broader narratives. By drawing from cognitive linguistics to
analyze metaphor use in judicial decisions, | uncover linguistic mechanisms that might mirror or
even drive societal change and note how these rhetorical devices contribute to the polarized
public discourse surrounding abortion. The study uses a mixed-methods approach. First, |
qualitatively code 51 Supreme Court opinions from 1965 to 2024, looking for shifts in the language
and reasoning of justices. This approach tracks changes in metaphor use over time to reveal how
metaphorical choices align with or deviate from broader ideological shifts. To provide context, the
research also examines Justices' memoirs, speeches, and correspondences, offering deeper
insights into the personal and societal factors shaping their rhetorical strategies. | then integrate
FrameBERT, a machine-learning tool, by training it with manually coded opinions and other Justice
writings, enabling the automated detection of metaphors across the corpus. Together, these
techniques enhance the study’s reliability and ability to identify patterns in metaphor use over
time and across ideological lines.

By combining cognitive linguistics and computational sociology, this research creates a
framework for understanding how language institutionalizes ideologies within the judiciary. It also
introduces a novel approach to studying the sociocultural dynamics of legal reasoning and its
broader influence on public discourse.

Robert KIELTYKA, Agnieszka GRZASKO - University of Rzeszéw, Poland

Culinary Discourse: The Role of Food and Cooking in Depicting (Un)Expressed Emotions in
Like Water for Chocolate by Laura Esquivel

Food studies hold a significant place not only in literature and culture but also in linguistic
research. As an integral aspect of human life, food has been analyzed from various perspectives,
revealing its depth and complexity. Culinary discourse, in particular, transcends the surface level
of food and dining to explore linguistic patterns such as the creation of attention-grabbing menus,
the evaluative language of food critics, and the use of figurative language to articulate emotions.
This paper examines the role of conceptual metaphor in conveying both unspoken and explicitly
articulated emotions in Laura Esquivel's Like Water for Chocolate, within the framework of
Conceptual Metaphor Theory (Lakoff and Johnson 1980; Kévecses 2000, 2015). In the novel, food
and cooking emerge as more than sensory experiences, becoming powerful vehicles for emotional
expression. Culinary acts and ingredients serve as metaphors for characters' inner worlds,
encapsulating their deepest passions, desires, and struggles. Using the conceptual metaphors
EMOTION IS FOOD and EXPRESSION OF EMOTION IS COOKING, this study explores how the
protagonist, Tita, channels her repressed emotions—shaped by social and familial constraints—into
the dishes she prepares. These dishes, infused with her emotional states, profoundly affect those
who consume them, creating a shared sensory experience that communicates what spoken
language often cannot. The analysis demonstrates how Esquivel's novel utilizes food and cooking
as metaphorical source domains for expressing emotions, illustrating the intricate relationship
between embodiment, emotion, and non-verbal communication. Ultimately, this approach
highlights the role of conceptual metaphors in enriching narrative storytelling, offering a deeper,
embodied understanding of characters' emotional lives, especially in contexts where direct
expression is limited.
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Metaphorical traits of the language of the COVID-19 pandemic: A short-term diachronic
study

The outbreak of COVID-19 and its impact on society, which experienced lockdown and social
distancing, represent important factors to consider in evaluating the linguistic and socio-
pragmatic aspects of the language of the pandemic. Studies examining the language of the
pandemic include those focused on addressing terms and stance-taking (Tao 2020), quality risk
communication (Kheovichai 2020; Schneider et al. 2021), and the use of Twitter also for
administering advice in response to the Covid-19 pandemic (Collins & Koller 2024). Metaphor
research includes the description of metaphors used on Twitter (Wicke & Bolognesi 2020) or
chosen by politicians from different countries to discuss COVID-related issues (Collins & Koller
2024). Studies with a diachronic orientation have shown an interest in language change in the
news (Collins & Koller 2024), but in no case have metaphorical traits of words denoting COVID-19
been described in political discourse. The present research aims to fill this gap. It is a corpus-based
investigation undertaken on the Parliament Covid Corpus (PCov) including parliamentary debates
from March 2020 to September 2020. The PCov overall includes 518,255 words and is composed
of three subcorpora which cover the periods March-April 2020, May-June 2020, and June-
August/early September 2020. Words denoting COVID-19 have been retrieved with the
concordancer WordSmithTools 6.0 and their metaphorical traits have been examined with the
Metaphor Identification Procedure (Pragglejaz Group 2007).The analysis reveals that COVID-19 is
depicted as a Stable entity over time reflecting the sense of immobility but also as a Moving entity
due to the danger experienced as a consequence of the pandemic. The results corroborate the
status of political discourse as the reflex of the changing society and provide further support to
the close link between language, metaphor, and historical matters (Labov 2001).
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Vilma LINKEVICIUTE - Vilnius University Kaunas Faculty, Lithuania
Conceptual Metaphors in Kamala Harris's Political Discourse
The research aims at identifying and analysing conceptual metaphors in Kamala Harris’s political
discourse in pre-election period (2024), their rhetorical effect on the target audience, the role and
functions within the context of presidential election. Conceptual metaphors are beneficial and
powerful instruments which enable the target audience to form the intended perception of the
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situation or the image of a particular person. Thus, they are extensively employed in political
discourse. This study discusses Harris's political discourse as a multilayer since it focuses on
political discourse, rhetoric, cognitive linguistics and its communicative role. The research has
been conducted within conceptual framework which encompasses Harris’s political discourse,
conceptual metaphors, aimed at the Democratic Party, the candidate herself and the political
opponent Donald Trump. The identified conceptual metaphors have an evaluative character and
are based on the binary taxonomy I/ we vs him. Their rhetorical effect is to form an intended
positive image of Kamala Harris and the Democrats and a negative image of Trump, to define who
is a strong, reliable and caring president and to depict the opponent as an egoistic and
untrustworthy candidate. Furthermore, the employment of conceptual metaphors enables the
Kamala Harris to communicate and achieve her aims and goals, verbally expressed in her. political
discourse. Thus, the real perception of the situation, based on conceptual metaphors, might form
a positive image of Harris as the president, to attract more votes for the candidate and, eventually,
lead to the victory.

Isabel LOPEZ HERNANDEZ, Estefania AVILES - Universidad Politécnica de Madrid, Spain
Metaphors and Metrics: Haiku Writing as a Tool for Engineering Communication

This paper explores the use of haiku writing as an innovative method to teach conciseness and
clarity in engineering communication, situating the approach within the broader framework of
metaphorical thinking in specialized discourse. Haikus, with their strict syllabic limitations, offer a
structured exercise in distilling complex ideas—an essential skill in technical disciplines where
engineers must convey intricate concepts succinctly and effectively. As Darling and Dannels
(2003) argue, clarity is one of the fundamental skills required for success in engineering, yet many
students struggle with linguistic poverty and the misconception that only calculations convey
technical content (Conrad, 2017). By training students to focus on the essence of an idea, haikus
help them overcome these challenges, fostering the ability to communicate effectively through
both written and oral mediums. This paper posits that the haiku, as a poetic form, functions
metaphorically, helping students to compress technical information into clear, precise language.
The act of creating haikus forces students to prioritize key information, stripping away
unnecessary details to reveal core insights. This skill is crucial when writing abstracts, reports, or
project proposals—documents that demand clarity and brevity. Furthermore, haikus, deeply rooted
in Japanese culture, offer a cross-cultural lens through which students can better understand the
global nature of communication in engineering. This aligns with the theme of the conference,
highlighting how metaphors and concise expression transcend cultural boundaries in specialized
discourses. Drawing on the work of American poet Kenneth Koch (2021), who emphasized the
creative and cognitive benefits of writing poetry, this paper argues that haikus not only enhance
students’ communication abilities in English but also foster creativity and motivation to explore
linguistic possibilities across languages. Integrating poetry into language instruction bridges the
gap between technical mastery and effective communication, encouraging precision, creativity,
and cultural awareness—skills that are indispensable in today’s interconnected world.

Maria lvana LORENZETTI - University of Verona, Italy

Metaphorical Representation of the Russia-Ukraine War in Anglo-American Political
Discourse

Metaphor plays a pivotal and polyfunctional role in political discourse. It may help leaders to
simplify and make issues more intelligible, stir emotions, and frame the debate, thus setting the
political agenda (Lakoff 2014) and contributing to the formation of covert ideologies through
myth-making (Charteris-Black 2011). In war, a traditional terrain of ideological struggle, metaphors
and figurative language may help delineate perceived enemies and “friends” (Gutiérrez Sanin and
Wood 2014; Spencer-Bennett 2019; Thorne 2006) and motivate people to endorse a specific cause
through fear. The ongoing conflict between Russia and Ukraine is seeing the reproduction of this
paradigm. In particular, in the discourse of NATO and European politicians, the conflict has often
been framed in dichotomous terms, such as “democracy vs tyranny” and “West” vs “East”,
perpetuating alliances and feuds related to the Cold War era. Drawing on Conceptual Metaphor
Theory (Lakoff and Johnson 1980) and relying also on Van Leeuwen’s(2008) framework for the
discursive construction of legitimisation and representation of social actors, this paper



investigates the metaphorical representation of the Russia-Ukraine conflict, with a special focus
on its leading actors in the political discourse of several American (Biden, Trump) and British
(Johnson, Starmer) political leaders through a corpus of their public speeches and social media
posts between 2022 and the present time (with a prospective focus on 2025 as well). While the
study also highlights changes in the rhetoric related to the war from its outset, the results of our
analysis display that through different trajectories and relying on different metaphorical
mappings, owing to their varied political affiliation, all the leaders tend to discursively frame the
conflict in terms of “us vs them” polarization in line with the NATO view.
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Antonella LUPORINI, Ana PANO ALAMAN - Alma Mater Studiorum | Universita di Bologna

Being fair. A contrastive analysis of Al IS HUMAN metaphors in Al-centred legal discourse
in English and Spanish

As Artificial Intelligence (Al) becomes increasingly integrated into everyday life, understanding
how it is conceptualised across various forms of discourse becomes critical. The way we talk about
Al can influence our perceptions and shape our interactions with this complex technology. As
Esbri-Blasco (2024: 2) notes, metaphors “offer a valuable lens for examining these perceptions,
revealing how familiar, concrete cognitive domains of experience are utilized to make sense of Al's
intricate nature”. A growing body of research focuses on the societal and ethical implications of
anthropomorphic Al metaphors (e.g. Carbonell et al. 2016; Johnson and Verdicchio 2017; Lingel
2018; Floridi 2019; Watson 2019; Gupta et al. 2024). The integration of Al into legal frameworks has
prompted a reevaluation of key concepts such as fairness, equality, responsibility, autonomy, and
accountability. Metaphors attributing human-like characteristics to Generative Al are increasingly
present in legal/policy discourse; these metaphors shape how legal actors understand the role of
Al in society, often blurring the boundaries between machine capabilities and human agency. Our
paper presents results from the initial phase of a broader project examining Al-as-HUMAN
metaphors in specialised discourses in English and Spanish, focusing on legal discourse - an area
that has received limited attention so far. Applying Conceptual Metaphor Theory (Lakoff and
Johnson 1980), we investigate the representation of Al as human in a pilot corpus comprising
official documents recently issued by the EU, UNESCO, and the governments of Argentina, Spain,
UK and US. We focus on the bigrams Artificial Intelligence/Inteligencia Artificial and related
acronyms (Al/IA), examining theircollocates and metaphorical patterns rooted in the source
domain of HUMAN BEING, also in a cross-cultural perspective. While personification can make
complex technological concepts more accessible, it also risks oversimplifying or misrepresenting
the nature of Al, leading to legal inconsistencies and possible misunderstandings among the
general audience. By critically analysing Al IS HUMAN metaphors in regulatory frameworks in
different cultural contexts, we aim to shed light on their influence on the legal treatment of Al and
propose empowering alternatives for navigating the intersection of law, technology, and ethics.

Carbonell, J., Sanchez-Esguevillas, A. & Carro, B. (2016). “The role of metaphors in the
development of technologies. The case of artificial intelligence”. Futures 84, 145-
153. https://doi.org/10.1016/].futures.2016.03.019

Esbri-Blasco, M. (2024). “Metaphorical conceptualization of Al in digital discourse”. Methaodos
12(2). https://doi.org/10.17502/mrcs.v12i2.824



https://doi.org/10.1016/j.futures.2016.03.019
https://doi.org/10.17502/mrcs.v12i2.824

Floridi, L. (2019). “What the near future of artificial intelligence could be”". Philosophy and
Technology 32(1), 1-15. https://doi.org/10.1007/s13347-019-00345-y

Gupta, A., Atef, Y., Mills, A. & Bali, M. (2024). “Assistant, Parrot, or Colonizing Loudspeaker?
ChatGPT Metaphors for Developing Critical Al Literacies”. Open Praxis 16(1), 37-53.
https://doi.org/10.55982/openpraxis.16.1.631

Johnson, D. G. & Verdicchio, M. (2017). “Reframing Al Discourse”. Minds and Machines 27, 575-
590. https://doi.org/10.1007/s11023-017-9417-6

Lingel, J. (2018). “Clones and cyborgs: Metaphors of Artificial Intelligence”. In Z. Papacharissi (Ed.),
A Networked Self and Human Augmentics, Artificial Intelligence, Sentience. London:
Routledge, 137-151.

Watson, D. (2019). “The rhetoric and reality of anthropomorphism in Artifcial Intelligence”. Minds
and Machines 29, 417-440. https://doi.org/10.1007/s11023-019-09506-6

Danio MALDUSSI - University of Bergamo, Italy

La métaphore financiere entre motivation et démotivation, transparence et arbitraire dans
une perspective contrastive anglais, francais, italien

Notre article entend faire une réflexion sur les différents concepts de motivation/démotivation,
transparence et arbitraire qui parfois présentent des traits superposables : la transparence est-
elle une condition pour affirmer I'existence de la motivation ? Et que dire de la démotivation ? Une
métaphore peut étre démotivée mais étre en méme temps parfaitement explicable. Or, nous
pensons qu‘un signe fonctionne pourvu qu'il soit partagé et cela indépendamment de sa
motivation ou de I'absence de cette derniere et cela parce que « arbitrarieta e motivazione non
possono opporsi perché non sono proprieta coestensive - non si collocano sullo stesso piano »
(Prandi 2020 : 141). L'idée donc qu’ “un segno possa essere al tempo stesso motivato e arbitrario”
n‘est pas une contradiction (Ibid.). Certes, il est plus facile qu'un terme neutre, descriptif dépasse
les frontieres plutdt gu'une expression métaphorique culturellement opaque (Rossi 2015 : 70 - 71).
L'axe de la motivation prévoit une échelle graduée. Que I'on pense aux adages « Don't fight the
Fed | », aux techniques de défense en cas d’'OPA, la « défense Pac-Man » qui renvoie a l'univers
des jeux électroniques ou les « « poison pills » qui sont des expressions descriptives et aisément
transposables. En revanche, I'expression métaphorique « Triple Witching Day » qui indique une
séance de Bourse particulierement houleuse (et fortement redoutée par les analystes financiers),
tout en étant aisément transposable de facon littérale reste opaque et nécessite que I'on posséde
des compétences de pointe dans le domaine de la finance. Pour conclure, c’est bien la motivation
d'usage qui justifie I'existence de métaphores opaques et spécialisées: la motivation de
I'extension d'une expression telle que « to squeeze the bears » est fortement inaccessible pour un
profane mais reste néanmoins fortement motivée dans l'univers de la finance. Notre analyse se
penchera aussi sur des remarques de type contrastif sur la porosité et la traduisibilité de ces
métaphores dans une perspective contrastive anglais, francais et italien.

Prandi M. (2020), «Le espressioni idiomatiche tra motivazione e arbitrarieta», in I. Valenti (a cura
di), Lessicalizzazioni ‘complesse’ ricerche e teoresi. Lexicalizaciones ‘complejas’
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Elena MATTEI - University of Bergamo, Italy

Nature as SPECTACULAR PRODUCT or LIVING ORGANISM? Metaphorical mappings in
Instagram tourism discourse

Research on tourism metaphorical framings has demonstrated how metaphors “reduce the
strangeness of destinations” (Iritspukhova 2023, 103) while emphasizing their positive attributes
(Jaworska 2017). Nonetheless, few social media studies have examined how familiar source
domain are leveraged to depict natural heritage as an extraordinary, aestheticized spectacle for
tourist consumption. This study employs Conceptual Metaphor Theory (CMT) and Systemic
Functional Linguistics (SFL) to explore the conceptual entities and linguistic framings prominent
in Instagram tourism discourse. A six-month corpus of daily content posted by anglophone travel
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boards was analyzed, with a focus on frequent collocations of the verb to be, often related to
nature’'s aesthetic attributes that may have an emotional impact (Mattei 2024). Results unveil
dominant mappings of nature as “spectacle” - sometimes activating the jewel mapping
(Francesconi 2008) - and “pristine paradise”, thus involving the bodily experience of perception
(sight) and cognition (imagination of a pure, idyllic place, Krisnawati et al. 2021). Narratives frame
nature as gorgeous, colorful and untouched, crystallizing its status as an object of visual
consumption and realizing the neoliberal metaphor NATURE IS A PRODUCT (Ponton 2024). This is
confirmed by looking also at the most frequent verbs, nouns, and adjectives in the corpus, which
depict nature as an abstract, remote Phenomenon - or direct object - of mental processes of
perception and emotion, reinforcing its commodification and distancing it from everyday life, while
casting humans as contemplating Sensers. Careful uses of personification mappings (Mattiello
2012), like NATURE IS A LIVING ORGANISM, may offer an alternative framework to challenge such
consumerist narratives. Indeed, they may be used to assign consciousness and agency to natural
biodiversity as well as humans, reframing them as part of an interconnected ecosystem that
shares both benefits and responsibilities.
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Mikhail MIKHAILOV, Satu VALKIAINEN - Tampere University, Finland

The Roads We Take. The Metaphor of a Journey in Lenin's Works and Their Finnish
Translations

Vladimir Lenin is one of the most contradictory figures in Russian history. And probably the most
translated political writer in the world (Index Translationum). Lenin's numerous works cover
multiple topics and genres. He wrote in a very aggressive style, attacking his opponents, accusing
them of ignorance, short-sightedness and naivety, and even calling them names (Prihod'ko 2012).
His works are full of metaphors of all kinds. The existence of translations of these works into many
languages makes it possible to study not only original metaphors but their translations as well.

In our talk, we will present a corpus-based study of the metaphor of a journey in Lenin's works.
This metaphor is very typical for the human conceptual system (Lakoff & Johnson 1980, 44-45)
and in Lenin's works, it is one of the most important (the road from capitalism to communism, the
route the party should take to guide the people to a better society, etc.). This metaphor is realised
with various nouns with the meaning 'way, road": put’, doroga, dorozhka, tropinka, etc. The most
frequently used are the metaphors with the word put" iskat’ put’' 'to search the way', sbit'sja s puti
'to get lost on the way', pravil'nyj put’ 'the right way', etc. The analysis of the Finnish translations
show various tendencies: (1) same translations for different metaphors, (2) variability of translation
equivalents in early translations and their unification in later translations, (3) demetaphorisation
of some contexts. These tendencies are connected with the process of canonisation of Lenin's
works (Tamarkin 1983), the simplification translation universal (Baker 1996), and probably with
existence/non-existence of certain metaphors in the target language. The use of some of the
analysed metaphors in present-day Russian and Finnish political discourse will be traced in the
presentation.
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Yael MISHANI-UVAL - Bar-llan University, Israel

From Ferris Wheels to Paintings: Age-Related Patterns in Metaphorical Conceptualization
of the Meaning of Life

What is the meaning of life? This enduring inquiry, confronted by individuals across diverse
cultures and various stages of life, addresses one of humanity’s most abstract and elusive
concepts. While extensive research has explored the philosophical and psychological dimensions
of this existential question, linguistic exploration remains relatively unexplored. This study
employs Cognitive Discourse Analysis (CODA) procedures (Tenbrink, 2020) to analyze linguistic
metaphorical expressions across different age groups, revealing patterns in how individuals make
sense of this fundamental question. Metaphors provide essential linguistic and cognitive tools for
comprehending and conceptualizing abstract concepts, moral values, and subjective experiences,
such as emotions and iliness (Lakoff & Johnson, 1980; Kévecses, 2012; Semino et al., 2015). Cross-
cultural research has demonstrated that conceptualization of life varies significantly: Americans
predominantly frame life as a precious possession, while Hungarians tend to frame it as a struggle
(Koves, 2002; cited in Kovecses, 2005). Notably, specific metaphors, such as life is a journey,
correlate with higher reported levels of meaningfulness (Baldwin et al., 2018). In light of these
findings and recent research emphasizing age as a significant variable in the variations of life-
related metaphors (Benczes et al., 2024), this study investigates the developmental trajectory of
metaphorical conceptualization of life’'s meaning. Following CODA and the metaphor identification
procedure (MIP) (Pragglejaz Group, 2007), thirty semi structured interviews with Hebrew speakers
across three age groups (children aged 10, adults aged 40-50, and elderly individuals aged 80+)
were analyzed. Analysis reveals a clear developmental trajectory: Children primaril utilize
orientational metaphors characterized by binary spatial relationships (e.g., rollercoaster, Ferris
wheel). Middle-aged adults use more complex metaphors incorporating paths and processes (e.g..
race, search). Elderly participants exhibit abstract metaphors (e.g.. miracle, painting) emphasizing
personal agency in meaning construction. While limited to Hebrew speakers, these findings
suggest the need for cross-cultural investigation of metaphorical development across the
lifespan.
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Antonio MORENO-SANDOVAL - Universidad Auténoma de Madrid, Spain

Chelo VARGAS-SIERRA - IULMA, Universidad de Alicante, Spain

Evaluacion de traducciones automaticas de metaforas financieras en discursos
corporativos: Un estudio empirico mediante Inteligencia Artificial

Este estudio extiende la investigacién previa de Vargas-Sierra y Moreno-Sandoval (2019) sobre el
uso de metaforas de guerra y salud en discursos financieros, especificamente en un corpus de
cartas de accionistas dentro de los informes anuales de empresas en pérdidas. Utilizando un
enfoque basado en corpus, identificamos y analizamos metaforas que proyectan imagenes de
resiliencia y recuperaciéon empresarial. La innovacion principal de esta propuesta radica en evaluar
la precisién con la que las herramientas de traduccion automatica gestionan estas metéaforas
conceptuales, fundamentales para la percepcidn y persuasién en comunicaciones financieras.
Emplearemos técnicas avanzadas de |A para traducir un subcorpus del proyecto FinT-esp y
comparamos las traducciones automaticas con traducciones humanas especializadas. Este
andlisis no solo contribuira ala comprensiéon de la efectividad de la |A en la traduccién de metaforas
financieras, sino que también proporcionara perspectivas sobre las limitaciones y potenciales
areas de mejora para las herramientas de traducciéon automatica en contextos profesionales y
académicos.

Heronides MOURA - UFSC | Federal University of Santa Catarina, Brazil

The battle against the virus: metaphors about covid-19 in the Brazilian context.

In health care communication, the use of war metaphors to frame diseases is frequently described
as harmful to patients. Although | agree that, in many circumstances, war metaphors can be
detrimental to patients’ well-being, | argue that war metaphors may be beneficial to communities,
depending on the context. War metaphors were prevalent in our Brazilian corpus of metaphors
about the coronavirus. The virus was mostly framed as an enemy engaged in a battle against the
Brazilian society. | argue that this conceptualization served as an effective way to unite the
country in times of political polarisation and societal anxieties, and that war metaphors were
largely employed to support vaccination efforts and other protective measures against the
pandemic. | identified three factors that favored the benign use of war metaphors in this context:
The co-occurrence of war metaphors with positive terms such as "Brazil" and "treatment.” The
prevalence of the transitive construction in the corpus, which aligns with the frame of an
antagonism between two participants: the virus and society. The broader social context in Brazil,
which has a strong tradition of public health care and vaccination. The corpus is Coronavirus
Metaphors in the Media (MCM). The metaphor samples were selected from all the texts containing
the word coronavirus. The texts were extracted from the Brazilian newspaper Folha de Séo Paulo.
The samples collected belong to three distinct periods: May 10th to June 10th, 2020; May 10 to
June 10, 2021; and May 10 to June 10, 2022. RStudio was used to make the analysis and statistical
processing.

Maria Teresa MUSACCHIO- University of Trieste, Italy

Economics as/or (thermo)dynamics? Investigating metaphorical representations in the
diachronic LexEcon corpus

The relevance of metaphor in economic discourse has been widely recognized (Henderson 1982,
Klamer and Leonard 1994; Mirovski 1994, McCloskey 1995). Some recent studies (Mouton 2012;
Resche 2013; Fischer et al. 2018; Baranzini and Besomi 2022) have provided a historical
perspective of metaphors in economic thought with a focus on metaphors taken from physics.
Using conceptual metaphor theory (Lakoff and Johnson 1980) and Kuhn's (1979) idea of the
functions and types of metaphors in science - constitutive or exegetical - combined with Klamer
and Leonard’s (1993: 32) thought-propelling heuristic metaphors and drawing on Skorczynska and
Deignan’s (2006) genre-based study of metaphor, this paper provides a cross-linguistic
investigation of metaphors taken from physics in the English and Italian components of the
LexEcon corpus of university textbooks, handbooks, and manuals published between 1900 and
1975. First candidate physics metaphors were extracted using SketchEngine Keyness and Trends
corpus analysis tools. Then the software package Wmatrix (Rayson 2008) is used to identify
semantic fields and compare them with the (sub)domains emerging from Keyness and Trends
analysis. Following Semino (2017) candidate semantic fields were filtered to identify candidate



source and target domains and investigate their metaphorical nature with a view to extending the
sets of metaphorical expressions that can be extracted. Preliminary results suggest that four main
interlocking semantic domains taken from physics emerge, pointing to the equilibrium, liquid/flow,
motion and mechanism metaphors. These domains are represented in both languages albeit in
varying measures, as the literature presenting qualitative analysis suggests (Gotti 2017, Dardano
1998, Gualdo 2023). The analysis presented suggests that this approach can help to identify
differences between the English and Italian subcorpora over time, especially as far the frequency
with which the source domains are used, and the ways in which the same source domains are
realised in the two subcorpora.
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Susan NACEY, University of Inland Norway

A metaphor-led intervention in the English language classroom

This paper investigates how Norwegian upper secondary students conceptualize their English
language learning experience through metaphor, and how these conceptualizations evolve
through targeted intervention. Grounded in Conceptual Metaphor Theory, the study addresses two
key questions: (1) How do students’ metaphors reflect their beliefs, motivations, and perceived
challenges in English learning? and (2) What changes occur in these conceptualizations following
structured metaphor-based discussions? The study employs metaphor both as a methodological
tool to investigate learners’ implicit and explicit attitudes, and as an interventional tool to promote
critical reflection in the language classroom. A four-session metaphor intervention was conducted
in a Norwegian upper secondary English class over one semester. To examine the effectiveness of
metaphor as a pedagogical tool, the research design built upon and adapted protocols for
metaphor training (Wan, 2012) and collaborative metaphor-led learning (Hart, 2009; see also Wan
& Low 2015). Through guided discussions and creative exercises, participants shared and explored
different metaphors for learning English. This process was intended to raise their metacognitive
awareness and encourage (positive) shifts in their perspectives about language learning, where
beneficial. Data collection included individual pre- and post-intervention metaphor elicitation,
transcriptions of group and plenum discussions, and guided interviews with the class teacher. The
study demonstrates the potential of metaphor as both an analytical tool for understanding
learners’ conceptualizations and as a pedagogical resource for fostering critical reflection about
attitudes towards second language acquistion. The findings contribute to our understanding of



how metaphor-based discussions can be effectively implemented in language teaching while
offering theoretical insights into learners’ implicit beliefs about language acquisition.
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Laura NARISANO, Maria Cristina GATTI - Free University of Bozen-Bolzano, Italy

Framing Sustainability: Metaphors in British and Italian Newspapers

Sustainability is a complex and multifaceted concept which, though increasingly prominent in
current public discourse, remains challenging to delineate clearly and thus open to context-
specific interpretations (Purvis et al. 2018, Catenaccio 2019). When dealing with unfamiliar and
abstract topics such as this one, metaphorical mappings are frequently employed to provide
conceptualisations grounded in our experience (Malt and Majid 2023). Unavoidably, in providing an
entry point to a novel domain, metaphors frame the topic, determining which aspects are
highlighted, and which aspects remain hidden (Semino et al. 2018). As sustainability is not only a
scientific issue, but also a social and political one, it is crucial to shed light on how it is presented
and discussed in news media, which play a significant role in shaping public understanding and
opinions (Atanasova 2019). This study aims to examine the figurative language used in British and
Italian newspapers, within a comparable corpus of articles containing sustainability or sustainable
development and sostenibilita or sviluppo sostenibile, starting from the introduction of the 8th
Environment Action Programme (European Commission 2022). Metaphor identification involved a
close reading of concordances for sustainab-/sostenib-, with figurative meanings determined
applying an adapted version of MIPVU (Steen et al. 2010). Among the various metaphorical
framings emerging from the analysis, a tendency to represent sustainability and sustainable
measures positively can be observed, often portraying them as long-term, effortful but worthwhile
processes, through the prominent JOURNEY domain, or the BUILDING domain (Charteris Black
2004). Nonetheless, the scenarios outlined suggest a certain degree of variety in how this process,
its participants and their roles can be delineated, indicating differing approaches to the
implementation of sustainability.
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Elena NEGREA-BUSUIOC, National University of Political Studies and Public Administration,
Romania

Metaphors of artificial intelligence in science and technology media. An exploratory
discourse analysis

The proliferation of news and narratives surrounding artificial intelligence (Al) across science and
technology platforms has generated a rich tapestry of metaphors that shape public understanding
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and discourse. This study investigates the metaphors employed in popular science articles, where
journalists, experts, and Al scientists articulate the benefits and risks associated with Al
technologies. Drawing on a discourse analytical framework that views science communication as
a continuum (Myers, 2003), this study examines the interplay between expert and lay discourses
and the pivotal role of metaphor in science communication (Berger & Smith, 2020). The research
is guided by two primary questions: 1. What are the predominant metaphors used in discussions
about Al on specialized websites? 2. How do these metaphors influence the narrative surrounding
Al? The study uses critical metaphor analysis (CMA) (Charteris-Black, 2004) to identify, interpret
and explain the metaphors of Al in articles from seven leading science and technology websites
(e.g.. WIRED, Gizmodo, Live Science, Ars Technica), published between November 10 and
December 10, 2024. A web scraping methodology was employed to compile a corpus of 235
articles focusing on Al-related content, which was subsequently refined through manual
screening. This paper discusses 25 randomly selected cases (just over 10% of the corpus) on which
CMA was applied. The analysis reveals a significant trend towards personification of Al
technologies, often framing them as students who either excel (“ace the tests”) or struggle (“score
poorly”) in assessments. Notably, Al tools are frequently depicted as misbehaving entities, with
metaphors drawn from domains such as ‘war’ and ‘prison’ to describe practices like “red-teaming”
and “jailbreaking”, conventional metaphors which have become integral to the specialized
language of Al. This study aims to elucidate the implications of these metaphorical framings for
societal perceptions of Al, highlighting their potential to shape public attitudes and understanding
of this complex phenomenon.
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Jekaterina NIKITINA - University of Milan, Italy

Mapping Justice: Spatial Metaphors in Supranational Human Rights Discourse

Legal scholars acknowledge that human rights discourse has an “inevitably metaphorical tinge”
(Lacey 2016: 29), which is easy to imagine: human rights discourse emerged from the need to
codify abstract yet fundamental rights. By activating metaphorical descriptors, and especially
spatial ones, the legal community dressed these concepts in a “two- or even three-dimensional
form”, conveying “a comforting sense that the law exists ‘out there’ in the world of objects” (Henly
1987: 82). Human rights metaphors could be said to have bound “people in a joint act of meaning
creation” (Charteris-Black 2004: 12), and in creating meaning they also created law. Today, legal
scholars acknowledge the jurisgenerative potential of metaphors, as “a juridical means of creating
legal meaning and concepts” (Golder 2019: 301). This study builds on Corpus-Assisted Critical
Metaphor Analysis (Charteris-Black 2004) combined with Kévecses' (2020) context-sensitive
outlook on conceptual metaphors, which “prime[s] conceptualizers to (unconsciously) choose
their metaphors in discourse” (Kdvecses 2020: 104). The study compares the use of spatial
metaphors in an ad hoc corpus of judgments delivered by the European Court of Human Rights
(ECtHR) and the Inter-American Court of Human Rights (IACtHR), tracing convergent and
divergent ways of spatial metaphorical legal thinking across these institutions. The preliminary
findings outline the coexistence of universal and context-specific spatial metaphors. Whereas
conventionalization of some metaphors may impinge on “metaphorical entailments” (Kévecses
2020: 4) somewhat “trapping” the judicial community, a cross-institutional outlook provides
evidence of a more diversified repertoire of spatial metaphors.
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Andrés ORTEGA GARRIDO - Universita degli Studi di Bergamo, Italy

La metafora como forma de ataque en el discurso politico espanol

El debate politico contemporaneo ha venido caracterizdndose por el empleo de estrategias
retdricas de todo tipo, que en la Espafia actual han derivado en una progresiva tendencia a un
enfrentamiento cada vez mas bronco (Blas Arroyo 2011; Gallardo Pauls 2014; Fuentes Rodriguez
2013, 2016, 2018, 2023; Fuentes Rodriguez/Alcaide Lara 2020). En el presente estudio
analizaremos concretamente el papel desempenado por la metafora en los discursos pronunciados
en la Asamblea de Madrid durante el turno de preguntas entre la presidenta, Isabel Diaz Ayuso, y
la lider de la oposicion, Ménica Garcia, durante la Xll legislatura de esa camara, entre 2021y 2023.
Partiendo de los presupuestos de la metafora como elemento consustancial a la comunicacién
(Lakoff / Johnson 1980) y pieza necesaria para una compresion cognitiva del lenguaje (Lakoff
2008) y teniendo en cuenta el peso de la metafora conceptual en el lenguaje politico (Chilton / llyin
1993; Mio 1997; Olza Moreno 2008; Sanchez Garcia 2009), ensayaremos una aproximacion que
intenta aclarar el modo en que la expresidn metaférica -no necesariamente la metafora
conceptual, aun cuando esta también pueda estar presente en el discurso- es empleada como
arma linguisticamente ofensiva en la retérica parlamentaria, a modo de ataque ad hominem, con
un marcado caracter irénico orientado a la ridiculizacién y devaluacién del oponente politico.

Roxanne H. PADLEY - Pegaso Digital University

From Corsets to Suitcases: Unpacking the Role of Metaphor in Medical Consultations
Metaphors are essential tools in medical discourse, bridging complex concepts and patients’ lived
experiences. In consultations, metaphorical language can clarify procedures, manage
expectations, and foster trust. Conceptual Metaphor Theory (CMT; Lakoff & Johnson, 1980) offers
a lens to explore how abstract medical ideas are anchored in everyday experiences, while Critical
Discourse Analysis (CDA; Fairclough, 1992) examines how language reinforces authority and
power. When combined with corpus linguistic methodologies, these frameworks provide robust
tools for analysing patterns of metaphor use and their contextual functions. This study
investigates the use of metaphorical language in medical consultations, focusing on its role in
facilitating patient understanding, managing emotional responses, and shaping power dynamics
within the surgeon-patient relationship. The corpus comprises transcriptions of recorded
consultations collected within the context of cosmetic surgery consultations in the UK. Corpus
linguistic methodologies (McEnery & Hardie, 2012; Baker, 2023) will be adopted in order to identify
key linguistic patterns through keyword analysis and collocation tools, focussing on metaphorical
expressions which emerge within these consultations. These patterns will be interpreted through
CMT in order to identify their conceptual underpinnings and through CDA to analyse their impact
on interpersonal dynamics, including the reinforcement of trust and authority. The corpus
linguistic principles will make it possible to emphasise both quantitative and qualitative insights to
the analysis. The study is anticipated to uncover systematic metaphorical patterns that enhance
patient comprehension of medical processes while shaping emotional responses. Metaphors are
also expected to serve dual functions: empowering patients with relatable knowledgeand
reinforcing the surgeon's expertise and credibility. This study also aims to offer avalid contribution
to the understanding of metaphorical language as a critical component of effective medical
communication.
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Maria Cristina PAGANONI - Universita degli Studi di Milano, Italy

Metaphors of Al in Media Discourse

The (mis)understanding of sociotechnical innovation is profoundly influenced by metaphors and
imagery. After big data was hailed as the new oil, it is now artificial intelligence — and especially
generative Al —that is increasingly depicted through metaphorical concepts, following the release
of ChatGPT in November 2022. However, despite the impressive variety of metaphors currently
employed in public discourse and explored in recent critical studies (Crul 2023; Mitchell 2024;
Nehrlich 2024), the lack of consensus on how to portray Al remains troubling. Nguyen and Hekman
(2024) highlight the discursive acts that often attribute agency to technology itself, sidelining the
human actors responsible for its creation. Floridi and Nobre (2024) note that the “crosswiring of
languages” that arises from conceptual borrowing between distinct domains frequently results in
confusion and misrepresentation. For example, anthropomorphic and computational framings of
Al often overlap, as seen in the metaphorical use of terms like “Al hallucinations”. In sum, while
metaphors provide valuable insights into the implications of Al, they can also perpetuate an illusion
of understanding (Lukes 2023). This paper discusses the dominant metaphors used to describe Al
in mainstream English language news media with an international scope and a dedicated
technology section. To this purpose, it adopts a corpus and discourse approach that combines the
guantitative findings of corpus methods with qualitative insights from linguistic framing and
Critical Discourse Studies. The dataset consists of news articles published during 2023-2024. The
aim of the paper is a critical exploration of Al metaphors to shed light on the assumptions,
misalignments and expectations of the social imaginaries that are conjured up and to contribute
to more nuanced debates on the social impact of Al.
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Giulia PEDRINI - Universita degli Studi di Trieste, Italy

Von Impfstoffsprinten bis hin zu Prozesswellen: Metaphern in der journalistischen
Kommunikation rund um Corona von 2020 bis 2024

Metaphern spielen eine wichtige Rolle in der Gesundheitskommunikation. Dies hangt mit der
Finalitat dieser Sprachmittel zusammen, die generell nach Semino (2020) dafir verwendet
werden, um Uber neue, komplexe und abstrakte Erfahrungen zu berichten und sie konkreter
erscheinen zu lassen: “[m]etaphor is [..] a useful device to grasp an unknown (target) concept by
using a known (source) concept, thus naming and explaining a phenomenon, i.e. iliness, which
otherwise would remain unintelligible, obscure” (Ervas et al. 2016: 92). Es ist daher nicht
Uberraschend, dass Metaphern in dem Corona-Diskurs sehr haufig vorkamen bzw. vorkommen,
insbesondere in den Medien, wie von zahlreichen Studien gezeigt wurde (Semino 2020; Pedrini
2021; Pérez-Sobrino et al. 2022). Solche Sprachmittel wurden z.B. dafiir verwendet, um Uber das
Virus und die entsprechende Impfung zu sprechen. Diese Metaphern zeichneten sich oft durch
eine gewisse Kreativitat, die von dem Ruckgriff auf Ausgangskonzepte wie Feuer und Igel
bewiesen wird (Semino 2020; Pérez-Sobrino et al. 2022). Weitere haufig vorkommende
Konzeptualisierungen bezogen sich auf Rennen und Wettbewerbe. Kriegs- und Kampfmetaphern
waren trotz ihrer Umstrittenheit auch sehr weit verbreitet. Es stellt sich die Frage, wie Metaphern
in diesem Bereich sich in den letzten Jahren entwickelt haben. Sind die Konzeptualisierungen
inzwischen anders? In anderen Worten, werden dieselben Ausgangskonzepte und Zielkonzepte



bevorzugt oder haben sich weitere Metaphern durchgesetzt? Daflr werden die Befunde einiger
an einer Sammlung von am Anfang der Pandemie verfassten Texten durchgefihrten
Untersuchungen (Pedrini 2021) mit aktuelleren journalistischen Texten auf Italienisch und
Deutsch verglichen. Erste Ergebnisse scheinen darauf hinzuweisen, dass einige
Ausgangsdomanen immer noch beliebt sind, aber sich an neue Zieldomanen (Prozesse um
Corona-Impfschaden) beziehen: ,Der harte Kampf um Entschadigung”, .Hohe Hirde fir Klager:
das Nutzen-Risiko-Verhaltnis* (Tagesschau), .Corona-Impffolgen: Der langwierige Kampf um
Entschadigung”, .Nutzen-Risiko Verhaltnis als hohe Hirde" (BR 24) und ,Auf deutsche Gerichte
kommt eine Prozesswelle wegen maglicher Corona-Impfschaden zu” (Handelsblatt).
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Elizabeth PINILLA DUARTE - University of Groningen, NL

Metaphors of Otherness: Framing Social Leaders in Post-Conflict Colombia through
Twitter Narratives

This study explores the role of metaphors in shaping the digital discourse surrounding social
leaders in post-conflict Colombia, focusing on narratives shared on Twitter. Drawing on a dataset
of tweets related to the hashtags #NosEstanMatando (#TheyAreKillingUs), the research examines
how metaphorical language frames the Other in social mobilization efforts. Using a mixed-
methods approach that combines metaphor analysis (Lakoff & Johnson, 1980; Burgers, Konijn &
Steen, 2016, Thibodeau, Matlock, & Blusberg, 2019, Valdivia, 2022) with social network analysis,
the study identifies patterns in how metaphors such as "warriors," "victims," and "protectors”
influence public cognition and emotional engagement.The findings reveal that metaphors do more
than describe social leaders; they construct their identities and roles within a broader sociopolitical
and cultural framework. For instance, metaphors related to war and life reinforce the leaders’
significance while highlighting their vulnerability, particularly among marginalized groups such as
women, indigenous, and Afro-Colombian leaders. Moreover, the analysis underscores the interplay
between metaphorical frameworks and cultural narratives, demonstrating how Twitter users
reframe traditional narratives of conflict and peace to mobilize support for endangered leaders.
This paper contributes to understanding the cultural specificity of metaphorical language in digital
political discourse and highlights its role in the dissemination of specialized knowledge about
social justice and human rights. By analyzing the metaphorical construction of Otherness in a
post-conflict context, the study also sheds light on the intersection of metaphor theory, cultural
cognition, and social mobilization. It argues that metaphors are not only linguistic tools but also
cognitive and cultural devices that shape public opinion and collective action in specialized
domains like political activism.

Budi Eko PRANOTO - Lancaster University, UK

Veronika KOLLER - Lancaster University, UK

‘Green’ Metaphors in Sustainability Reports in Indonesia: A Mixed-Methods Study

‘Green energy’ has metaphorically dominated the discourse of global sustainability as it evokes an
association with nature, growth, and environmental health. This research investigates the use of
“green” metaphors in sustainability reports published by major extractive companies in Indonesia,
focusing on how these metaphors shape corporate narratives around environmental
responsibility and sustainability after The Paris Agreement and amid Indonesia’s goal of net zero
emission by 2060 (IEA, 2022). The framework of a corpus assisted discourse studies (CADS)



approach is applied to the quantitative analysis of metaphorical patterns which are then
interpreted qualitatively to identify their rhetorical functions. This research plans to explore the
frequency, collocation, variation, and context in which “green” metaphors appear, revealing how
they frame corporate identity, justify environmental practices, and influence public perception.
Sustainability reports from major extractive companies in Indonesia are taken as the corpus data.
By analyzing this dataset, this research helps to depict the role of metaphor in constructing and
legitimizing sustainability discourse in Global South context. Anecdotally, the word green is often
used to symbolize sustainability, environmental preservation, and ecological responsibility, such
as green energy, green future, or green practices; these positive claims can be critically
guestioned in relation with the issue of greenwashing. The findings contribute to wider discussion
on theintersection of language, corporate communication, and environmental accountability, thus
offering insights into powerful persuasive strategies performed in corporate sustainability
narratives.

Carla QUINCI - University of Padua, Italy

‘Sick’ Economies: How Medicine Shaped the Economic Thought of the 20th Century

This paper offers a longitudinal cross-linguistic analysis of the role played by medicine in shaping
contemporary economic thought. Drawing on the notion of cognitive metaphor (LakoE and
Johnson 1980), it aims to expand the body of research on metaphors in Economics (e.g. Cremaschi
2002; Besomi 2011; Musacchio 2011; Cot 2013; Wang, Runtsova, and Chen 2013; Cardini 2015;
Cappuzzo 2017; Pamies and Ramos Ruiz 2017) by adding a diachronic perspective on how English-
speaking and Italian economists have employed medical metaphors throughout the 20% century.
The corpus was designed and built within the nationally publicly funded project LexEcon and
includes textbooks, handbooks, and manuals published for university-level education between
1900 and 1975. It was compiled and analysed via SketchEngine and includes two subcorpora of
non-translated texts in, respectively, English (19.5 million tokens) and Italian (16 million tokens).
The analysis was initially corpus based as it explored the metaphorical use of medical terminology
and concepts that were found to inform the economic discourse in previous studies, e.g. HEALTH
(Urbonaité and Seskauskiené 2007), ORGANISM (Vukiéevié-Dordevié 2014), and HEART
(Almaghlouth and Alotaibi 2024). It was then complemented with a corpus-driven approach
exploring other medical terms found in the corpus, e.g. palliate, symptom and diagnosis.
Quantitative data show that medical terms are not equally popular in economic narratives, with
more specific ones (e.g. virus and bread pill) being less frequently used as compared to more
general terminology (e.g. cure and treatment). Quantitatively, the analysis also accounts for the
proportion of non-metaphorical vs. metaphorical use of each term and outlines the diachronic
trends observed per each medical term, showing how specific metaphors have witnessed
alternating fortune over the years. Finally, the paper provides a qualitative analysis of how
different type of metaphors - constitutive and exegetical - are employed in the two languages,
which exhibit largely overlapping patterns of use.
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Laura RAMIREZ POLO - Rutgers University

From Evictions to Shame: Exploring Hysterectomy Through Metaphor

The present study analyzes metaphorical expressions related to hysterectomy in a diverse corpus
comprising scientific texts, Reddit forums, and patient-authored articles and blogs. The research
aims to understand how hysterectomy is discursively constructed and experienced by women.
The corpus reveals a range of metaphors from clinical descriptions to personal and creative
expressions. The analysis shows that metaphors not only reflect but also influence women'’s
perceptions of their bodies and the procedure. The study identifies metaphors including the uterus
as a 'tenant’ or ‘kidnapper,” and the procedure as an ‘eviction’ or a ‘robbery’, highlighting the
emotional and psychological aspects of hysterectomy. Limitations include the corpus size, lack of
metadata to establish more correlations, and its Western-centric perspective, suggesting the need
for more inclusive research. The study contributes to the discourse on women’s health,
emphasizing the role of language in shaping medical experiences. It underscores the need for
understanding metaphorical language to improve communication and support for women
undergoing hysterectomy.

Giorgia RIBONI, Angela ZOTTOLA - Universita di Torino, Italy

“IT]heir pain felt like pins and needles”. Expressing pain through metaphors

Vulvar pain and vulvodynia have been analysed, pathologized and medicalised only in the last few
decades (Masheb et al. 2000), yet they remain relatively unknown today. Vulvodynia, in particular,
lacks a clear etiology and its only manifestation is pain; this means that scholars have to
investigate the symptom in order to be able to study the illness. Pain is an individual sensory
experience and its verbal illustration can prove particularly challenging. Metaphors, which involve
the representation of an “aspect of a concept in terms of another” (Lakoff and Johnson 1980: 10),
are often employed to describe pain. In fact, they allow speakers to draw on familiar concepts and
images to verbalize hurtful sensations. Due to its function as a tool of cognition, metaphorical
language is adopted both to understand and to explain pain, in everyday conversation as well as
in specialised medical communication, such as scientific articles. These articles typically rely on
women'’s recollections of their experiences to study pain, as objective measurements are
impossible to obtain. Patients’ narratives —the wording and tropes they choose to describe their
condition— play a crucial role in these texts, as they represent the yardstick against which the
efficacy of treatments can be evaluated. Given this context, this paper sets out to identify the
most frequently occurring metaphorical configurations appearing in scientific articles about
vulvar pain and vulvodynia. To this aim a specialised corpus was collected, comprising papers
published over the last twenty-five years in journals across various disciplines, from gynaecology
to psychiatry. The methodological framework of Conceptual Metaphor Theory (CMT, Lakoff and
Johnson 1980/2003) was chosen for the analysis as it primarily focuses on the cognitive and



framing aspects of metaphor usage, of pivotal importance in the investigation of the discursive
representation of pain.

Lakoff George, Johnson Mark (1980/2003) Metaphors We Live By. Chicago: University of Chicago
Press.

Masheb Robin M, Nash Justin M, Brondolo Elizabeth, Kerns Robert D (2000). Vulvodynia: An
Introduction and Critical Review of a Chronic Pain Condition. Pain 86(1-2), 3-10.

Natalia RIVA - Universita Cattolica del Sacro Cuore, ltaly

Classical Wisdom and Metaphors: Understanding Contemporary Chinese Politics through
Quotes

This study explores the metaphorical representation of politics in Xi Jinping’'s speeches through
the use of classical quotes, drawing attention to the rhetorical and cultural strategies
underpinning his governance philosophy. As President of the People’s Republic of China (PRC) and
General Secretary of the Communist Party of China (CPC), Xi frequently employs classical quotes
from Confucianism, Taoism, Legalism, and Mohism as well as Chinese idioms and literary
references to construct a political discourse rooted in tradition yet adaptive to modern challenges.
These quotes serve as metaphors that bridge China’s historical ethos with contemporary policy
narratives, fostering a sense of continuity and legitimacy (Brusadelli 2022; Kang 2020; Scarpari
2015). By analyzing selected speeches, this research identifies recurring metaphorical themes,
such as governance as cultivation, leadership as stewardship, and society as a harmonious
ecosystem. These metaphors provide multidimensional insights: they not only reflect Xi's vision of
governance but also mark a deliberate attempt to consolidate ideological cohesion among Chinese
citizens. By drawing on the consolidated practice of yongdian, that is using factual allusions and
textual references in the literary composition (Hsieh and Shih 2015), classical references are
strategically utilized to instill cultural pride, national unity, and legitimize the CPC’s authority,
aligning long-term political objectives. Furthermore, this metaphorical framework also functions
diplomatically, projecting an image of China as a “civilization-state” guided by ancient wisdom
while pursuing its global aspirations. By examining Xi’'s use of classical quotes as a metaphorical
lens for understanding domestic and international politics, this study contributes to the broader
discussion of Chinese political communication and its interplay between tradition and modernity
in a cross-cultural perspective. However, the research underscores the potential duality of such
metaphors as while they inspire domestic audiences, they may present interpretative challenges
internationally, where cultural nuances are less familiar (Ren and Qi 2022; Wang 2023).

Brusadelli, Federico. 2022. "Il Centro, il Potere, la Tecnica: lo Han Feizi e la ‘forza’ secondo Xi
Jinping”. Sulla Via del Catai 27,1, 13-31.

Hsieh, Liu, and Vincent Yu-chung Shih. 2015. The Literary Mind and the Carving of Dragons. The
Chinese University of Hong Kong Press. https://doi.org/10.2307/j.ctt1p6qrég. Kang, Zeyu.
2020. “Quoting the Classics: An Alternative Reinforcement of Regime Legitimacy

in China”. Cross-Cultural Communication 16(1), 29-45. DOI: http://dx.doi.org/10.3968/11536.

Ren, Junhua, and Lai Qi. 2022. “On C-E Translation Strategies of Classic Quotations in the
Informative Text”. Journal of Language Teaching and Research 13(5), 1073-1078. DOI:
https://doi.org/10.17507/jItr.1305.21.

Scarpari, Maurizio. 2015. “La citazione dotta nel linguaggio politico cinese contemporaneo”. In
Annali di Ca’ Foscari - Serie Orientale 51, 163-178.

Wang, Wenjing. 2023. “On Cultural Translation Strategies for Classical Literature Concerning the
Ideology of People-Centered: A Case Study of Xi Jinping The Governance of China II".
Synesis 15(2), 403-417.

llaria RIZZATO - University of Genoa, Italy

Conceptualising medical research without animals: Metaphors in 3Rs and NAMs discourse
This paper will seek to explore metaphors as conceptualising tools in 3Rs and NAMs discourse, the
former acronym referring to Replacement, Reduction and Refinement in the use of animals in
medical and pharmaceutical laboratory research aimed at humans, and the latter to Non-Animal
Methods in the same research area. The theoretical basis for this paper is provided by Prandi’'s



model for metaphor interpretation and analysis. Its central notion is that of conceptual conflict,
characterising living metaphors and separating them from conventional metaphors. Conventional
metaphors rely on consistent conceptual structures belonging to a shared heritage of everyday
expressions, emerging from polysemy, and which have been thoroughly examined by Lakoff and
Johnson and the tradition they have inspired. Conflictual metaphors, on the other hand, are living
metaphors challenging our shared conceptual structures and going beyond the boundaries of
already shared language use. In this sense, conflictual metaphors represent an important part of
the mechanisms of conceptual creativity made possible by linguistic expressions. Such creativity
is shown as pivotal in devising new scientific theories and models, where new metaphors are
employed, which are creative in respect of the accepted scientific premises they object to, and
conflictual in respect of the shared language use adopted by such existing premises. The notions
of conflictual and conventional metaphors and of linguistic creativity in affirming new scientific
models will be applied to 3Rs and NAMs discourse. As an area of research involving highly
controversial issues on an economic, environmental and ethical level as well as on the level of
scientific performance, the 3Rs and NAMs present discursive practices where metaphorical
conceptualisation appears to play an important role. The communicative objectives involved
include the search for recognition of their founding principles and acceptance in the scientific
community and beyond and the paper will examine how metaphors contribute to their realisation.
The corpus of analysed texts will include the articles appeared in the journal Altex. Alternatives to
Animal Experimentation and the collection of essays Animal Experimentation: Working Towards a
Paradigm Change edited by Herrmann & Jayne.

Laissa M. RODRIGUEZ - Coe College in lowa, USA

Double Simulacrum Ritual: Violence, Animalization, and Theatricality in Colombian
Paramilitary Forces

The prolonged Colombian civil conflict (1948-present) has seen widespread use of animal
metaphors, particularly by politicians and armed groups such as paramilitaries, to shape the
perception of political dissidents, marginalized communities, and the nature of violence itself. This
presentation explores the performative-ritual framework that paramilitary forces employed to
simulate a deviation of violence—an illusion of make-believe violence while still bringing it to its
full, brutal plenitude. By focusing on how animal imagery and metaphors became central to this
framework, this paper seeks to illustrate how the violence perpetrated by paramilitaries against
rural populations—especially peasants, indigenous peoples, and Afro-Colombians—was not only a
manifestation of physical brutality but also a deeply ritualized performance that sought to
legitimate and dehumanize its victims. The paper argues that these enacted metaphors and rituals
serve a purpose to facilitated violence. By using theatricality to animalize a victim and make them
take part of a ritual, the ritual does the opposite of diverting the violence (i.e. deflecting it to an
animal). On the contrary, the performance of the ritual (Double Simulacrum Ritual) is pure
theatricality that brings exacerbated violence directly to their fellow human. In order to do this
analysis, | work with critical discourse analysis of political speeches, newspaper articles, and
statements made by ex-members of the paramilitary groups in Colombia. For the elaboration of
the violence as performance, | use techniques of media analysis for pictures and videos (W. 3. T
Mitchell, Diana Taylor, Richard Schechner), and | also use testimonies collected by anthropologists
such as Maria Victoria Uribe (Colombia) or from Basta Ya (General Report Colombian Historical
Memory Group, 2010).

Tiziana RONCORONI - University of Bergamo, Italy

Konzeptuelle Metaphern im politischen Diskurs. Eine Untersuchung am Beispiel von
Phrasemen in deutschen parlamentarischen Reden und deren italienischen
Ubersetzungen

Gegenstand des Vortrags ist die Untersuchung konzeptueller Metaphern (und ggf. konzeptueller
Metonymien, etwa wenn sie in Metaphern eingebettet sind, vgl. metaphtonymies bei Goossens
1990) im Sinne der kognitiven Semantik (Lakoff/Johnson 1980), die in Phrasemen in deutschen
Reden aus EUROPARL (in InterCorp, s. Koehn 2005) vorkommen. Der Blick richtet sich v.a. auf
lexikalisierte metaphorische Idiome und Teil-ldiome (vgl. Burger 52015) wie Gas geben, die Maske
fallen lassen, an der Quelle sitzen und Quelle von Informationen [sein] (Teil-ldiom). Die Studie wird



zum einen den Stellenwert metaphorischer Phraseme aufzeigen sowie sie und die beinhalteten
konzeptuellen Metaphern charakterisieren. Untersuchungskategorien sind: (1) Ausgangs- und
Zieldomanen; (2) involvierte Konzepte (kognitive Modelle bzw. frames im Sinne von Fillmore 1982)
und/oder metaphorische Projektionen (mappings); (3) metaphorisch konzeptualisierte
Wirklichkeitsbereiche  (z.B. bestimmte  Emotionen); (4) Untergruppe: allgemeine
Strukturmetaphern wie ZEIT als GELD, ARGUMENTIEREN als KAMPF, POLITIK als KRIEG oder SPIEL,
Orientierungsmetaphern wie GLUCKLICH-SEIN IST OBEN und ontologische Metaphern wie LAND
als KORPER oder FAMILIE und THEORIE als GEBAUDE (zur teilweise dhnlichen Metaphorik in der
diskursibergreifenden Wissenschaftssprache vgl. die Forschung von Heller, etwa 2011 und 2012).
Der Vergleich mit den italienischen Versionen soll zum anderen etwaige Unterschiede erhellen und
Denkanst6Be darlber liefern, wie menschliche Erkenntnis und Kultur durch metaphorisches
Denken miteinander verwoben sind.

Burger, Harald (°2015 [/1998]): Phraseologie. Eine Einfiihrung am Beispiel des Deutschen. Berlin:
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Sprachenpaar Deutsch-ltalienisch. Bern: Lang.

Koehn, Philipp (2005): Europarl: A Parallel Corpus for Statistical Machine Translation. MT Summit
2005. In: https://www.statmt.org/europarl/ (letzter Zugriff: 16.11.2024).
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Micaela Rossi - Universita di Genova, CIRM (Centro Interuniversitario di Ricerca sulle Metafore)

Micaela ROSSI - University of Genoa, ltaly

Bandes dessinées, jeux vidéo et contes de fées : a propos des spécificités culturelles dans
la terminologie financiéere

En 2020, dans son volume Extended Conceptual Metaphor Theory, Zoltan Kbévecses (p.116)
affirmait : « [...] a comprehensive theory of metaphor cannot simply stop with providing an
explanation of what makes certain metaphors universal. It also needs to take into account what
makes other metaphors so variable across cultures, within cultures, and even across individuals
»¢, Dans le méme ouvrage, |'auteur identifiait les facteurs contextuels susceptibles d'influencer la
production et la compréhension de métaphores, distinguant entre facteurs contextuels
situationnels (environnement physique, situation sociale et culturelle), facteurs contextuels
discursifs (discours environnant, discours antérieurs sur le méme sujet), facteurs contextuels
cognitifs conceptuels (idéologie, intéréts et préoccupations) et facteurs contextuels corporels.
Selon Kovecses, les participant.e.s au discours ont tendance a étre influencé.e.s (primed) par tous
ces facteurs lors de la production ou du décodage d’'une métaphore. Les exemples cités par
Kévecses dans son ouvrage sont essentiellement liés au langage courant et aux discours
quotidiens, mais ses observations peuvent facilement étre appliquées aux métaphores dans les
contextes spécialisés. Les terminologies offrent en effet de nombreux exemples de métaphores
profondément liées a la culture dappartenance : les métaphores créées par de larges
communautés d’'usage (comme les métaphores sportives dans le domaine de finance en anglais -
hit-and-run, hail Mary...), mais aussi les termes métaphoriques créés par des communautés de
pratique plus restreintes (par exemple, le verbe to gronk out dans le langage informatique anglais

6 [...] une théorie compléte de la métaphore ne peut se contenter d'expliquer ce qui rend
certaines métaphores universelles. Elle doit également prendre en compte ce qui rend
d'autres métaphores variables d'une culture a I'autre, au sein d'une méme culture et méme
d'un individu a 'autre. (notre traduction).



provenant des bandes dessinées BC - Before Christ - Pavel, 1991), en passant par des métaphores
trés personnelles dérivant d'expériences subjectives (le boojum de David Mermin dans le domaine
de la physique-chimie, 1981). Quels sont les processus cognitifs qui sous-tendent la création de
ces métaphores terminologiques ayant un ancrage culturel explicite ? Et quels sont les effets de
ces enjeux culturels dans la communication spécialisée, qui, par nature, est censée étre claire et
sans ambiguité au niveau interlinguistique ? Nous tenterons de répondre - du moins partiellement
- a ces questions par une étude de cas, a savoir la terminologie financiere en langue anglaise,
dérivée de la culture de masse et populaire occidentale, issue des contes de fées, des bandes
dessinées, des jeux vidéo. Nous nous interrogerons sur les différents facteurs culturels et
contextuels que ces termes impliquent et sur leur traduisibilité dans une perspective
interlinguistique et interculturelle.

Collombat 1. (2020), “La traduction de la métaphore comme acte de médiation culturelle”, in
Lederer M. and Stratford M. (dir.), Culture et Traduction Au-deld des mots, Classiques
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Benjamins, Amsterdam-Philadelphia.
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Francesca SANTULLI - “Ca’ Foscari” University of Venice, Italy

Figurative language and the "organism" metaphor in the contraposition between
Naturalism and Historicism in XIX century linguistics

Although metaphors are often exploited to make new discoveries and innovative scientific
concepts accessible to the layman, their use in science discourse is by no means limited to the
dissemination of knowledge or popularization. Actually, metaphors have played a crucial role in the
elaboration of fundamental notions in different fields. Prandi mentions the idea of scientific
revolution developed by Kuhn (Prandi 2004, 392) as a metaphor attaining consistency in a
progressive and projective way, and analyses Darwin’s natural selection (Prandi 2023, 337) as an
example of a strongly creative metaphorical concept, which transformed a conflictual
representation into a pillar of modern biology.Against this background and in the framework of
Prandi's interpretation of metaphor (2004, 2021, 2023), the presentation sets out to investigate
metaphorical language in XIX century comparative linguistics. The development of linguistics as
an autonomous science was characterized by the adoption of figurative expressions to introduce



and explain fundamental concepts in the historical approach to the study of languages: among
them, the metaphor of the Stammbaum (‘family tree’) and the simile at the basis of the
Wellentheorie (‘theory of the waves’) are two fundamental (and to a large extent opposed) pillars
in the interpretation of language change. Even more interestingly, the metaphor of the organism
was frequently - and differently - exploited to represent crucial features of language itself. The
interpretation of this metaphor generated misunderstandings and led to ideological contrasts
(condensed in the Naturalism vs Historicism contraposition) that have long survived in the history
of linguistic thought. Through the analysis of these examples, the presentation will investigate the
power of figurative language in the development of a new scientific paradigm, in the
epistemological context of a fledgling discipline struggling to construct its identity and affirm its
positive value, in opposition to and in relation with different areas of scientific research.

Prandi, M. (2004), The Building Blocks of Meaning, Amsterdam/Philadelphia: John Benjamins
Prandi, M. (2021), La metafora tra le figure: una mappa ragionata, Torino: UTET
Prandi, M. (2023), Retorica, Bologna: Il Mulino

Zsuzsanna SCHNELL - University of Pécs, Hungary

Francesca ERVAS - University of Cagliari, Italy

Metaphors of climate change and conceptualizations of alarming social issues - What
linguistics has to offer to bring on social change

Background: Based on conceptual metaphor theory (Lakoff-Johnson 1980) and its recent
developments, we present metaphor as a framing device that influences how we conceptualize
complex issues in social discourse such as climate change. Metaphor can be a powerful
communicative device for discussing the impact of social problems and can shape people’s
understanding of the issue at hand (Coulson 2022). Purpose: Metaphors, with their two main
domains serve as models for understanding. By highlighting certain properties of the source
domain (e.g. war or competition) conceptual metaphors can shape the way we conceptualize the
target domain (social problem at hand, e.g. pandemic, or climate change). We explore how
reframing can offer reconceptualizations that can be crucial in bringing on social change (Schnell-
Ervas 2022). Method: By examining frequently used metaphors for climate change and the covid
pandemic, we investigate their visualization and some predominant conceptualizations, WAR and
COMPETITION (RACE) metaphor respectively, as opposed to ENLIGHTENMENT and SUSTAIN
metaphor with reframed and thus potentially more positive conceptualizations. Findings: Authors
conclude that the SUSTAIN metaphor are more effective in dealing with and potentially
reconceptualizing climate change, and the ENLIGHTENMENT ICM can be fruitful to encourage
collaboration. Such reframing focuses on sustaining the Earth and the ecosystem, rather than
overcoming an enemy or competing in a race. This can further support long-term sustainabilityand
the interdependence of all living organisms, which is in line with the complex and interconnected
nature of the climate crisis. Conclusion: Conceptual metaphors and cognitive linguistics therefore,
have a lot to offer in order to bring on social change by carrying the potential of transforming
conceptualizations, reframing internal mental models. These in turn, leads to
reconceptualizations, and thus, to novel approaches and perspectives yielding new solutions in
problem solving due to analogical inferences primed and bootstrapped by visual metaphors in
social discourse.

Giuseppina SCOTTO DI CARLO - Universita degli Studi di Napoli I'Orientale, Italy

‘Pushing back against the pushback’: WAR and JOURNEY metaphors in UN Secretary-
General Antonio Guterres’ Commission on the Status of Women speeches

This paper investigates the role of metaphors of WAR and JOURNEY in shaping the understanding
of key themes related to women and girls’ rights as articulated by UN Secretary-General Anténio
Guterres at the annual sessions of the Commission on the Status of Women (CSW). By analysing
Guterres’ opening CSW speeches from 2017 to 2023, this study applies a theoretical framework
rooted in cognitive linguistics and metaphor theory to explore the conceptual mappings used in
these metaphorical domains. The analysis reveals that the metaphors of WAR and JOURNEY
effectively capture the complexity and multifaceted nature of challenges in women'’s rights. The
metaphor of WAR emphasises the urgency and significance of taking proactive measures to



achieve gender equality, portraying women’s rights as a battle that requires collective action
guided by women. In contrast, the metaphor of JOURNEY acknowledges the existence of
structural barriers and highlights the need for transformative action and long-term progress.
Additionally, the study uncovers a shift in the rhetoric from portraying women as victims to active
agents of change. The metaphors used by Guterres emphasise the leadership role of women in the
forefront of the fight for their rights, while recognising the global responsibility and collaborative
efforts necessary to address deep-rooted forces of misogyny and patriarchy. However, the paper
also underscores a notable absence of explicit references to concrete actions in Guterres’
speeches. This omission could be attributed to the nature of the corpus being examined, but it is
also believed that incorporating these references would have added more substance and
credibility to Guterres’ speeches. While metaphoric language generates awareness and challenges
power dynamics, it is essential to critically evaluate the translation of these metaphors into
tangible policies and actions.

Aljowaily A. 2015, Search for Consensus: Insights into linguistic, procedural and process related
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Francesca Luisa SERACINI - Universita Cattolica del Sacro Cuore di Milano, Italy

Metaphors in mental health discourse: Insights from English and Italian social media
communities on eating disorders

This study explores the role of conceptual metaphors in mental health discourse on social media,
focusing on eating disorders (EDs) through the lens of Conceptual Metaphor Theory (Lakoff &
Johnson, 1980). It examines discussions within two distinct online communities: Reddit
(specifically subreddits like r/EatingDisorders and r/EatingDisordersOver30) and the Italian Forum
di Psicologia di NienteAnsia. These forums offer unfiltered, real-world data that reflect
contemporary social and cultural attitudes toward eating disorders, making them a rich resource
for understanding the interplay between language, thought, and social behaviour. Metaphors are
particularly relevant as they shape how individuals conceptualise and communicate complex
experiences, impacting both personal and collective understandings of mental health. By
analysing posts in English and lItalian, the research examines how metaphorical language
influences cultural perceptions of mental health and eating disorders. The study combines two
methodological approaches — Metaphorical Pattern Analysis (Stefanowitsch, 2004, 2007) and



Metaphor Identification Procedure (Pragglejaz Group, 2007) — to identify recurrent conceptual
metaphors. The research focuses on the comparative analysis of metaphor usage across linguistic
and cultural contexts, exploring recurring themes and patterns among English and Italian
speakers. It investigates how metaphors of control, struggle, and recovery shape individuals'
perceptions of their ED experiences and inform their narratives within online communities. The
findings reveal shared conceptualisations across both languages, such as EATING DISORDER IS AN
AUTONOMOUS FORCE; EATING DISORDER IS A PLACE, and EMOTIONAL DISTRESS IS A FORCE OR MOVEMENT. Specific
to each language, English-language discussions often highlight themes of empowerment and
self-accountability (e.g.. CHANGE OR ACTION IS INITIATION BY THE SELF), while Italian-language
conversations tend to reflect societal pressures (e.g.. SOCIAL INTERACTION IS A PERFORMANCE).These
insights contribute to a deeper understanding of the lived experiences of individuals with eating
disorders and can help shape more effective communication, support, and treatment strategies
for researchers and clinicians.

Andrew SEWELL - Lingnan University, Hong Kong

Living trees and well-oiled machines: metaphorical framings of language in media
discourse across cultures

Media discourse on the topic of language provides fascinating insights into cultural
conceptualisations. In dealing with this inherently abstract concept, metaphors are inescapable.
It has been widely noted that metaphors of language fall into two broad categories, framing it
either as a natural, organic system or as a tool-like instrument or object. These conceptualisations
in turn belong to two different cultural models (Polzenhagen & Dirven, 2008): the ‘romantic’ model
associated with 18%"-century European Romanticism, and a ‘rationalist’ counterpart that can be
traced to Enlightenment figures such as Locke. In this talk | will provide an overview of ‘language
debates’ in media discourse, drawing on examples from France, Germany and the UK, linking them
to cultural conceptualisations of language and assessing the capaciousness of the ‘organism vs.
tool’ and ‘romantic vs. rationalist’ classifications. Certainly, within these broad distinctions there
are hybrid positions that yield insights not only into cultural conceptualisations of language but
also into the ways that metaphors serve as rhetorical devices (Bogetic, 2017) and narrative frames;
the latter play an important role in ‘the conceptualization and assessment of sociopolitical issues’
(Musolff, 2006, p.36). | will also refer to a database of media articles from Hong Kong on the subject
of English, further assessing the ability of the ‘organic/tool’ or ‘romantic/rationalist’ classification
to deal with such non-canonical cases.

Bogeti¢, K. (2017). Language is a ‘beautiful creature’, not an ‘old fridge”: Direct metaphors as
corrective framing devices. Metaphor and the Social World, 7, 190-212.

Musolff, A. (2006). Metaphor scenarios in public discourse. Metaphor and Symbol, 21, 23-38.

Polzenhagen, F., & Dirven, R. (2008). Rationalist or romantic model in globalisation? In G.
Kristiansen & R. Dirven (Eds.). Cognitive sociolinguistics: Language variation, cultural
models, social systems (pp. 237-300). De Gruyter Mouton.

NadeZda SILASKI, Tatjana BUROVIC - University of Belgrade, Serbia

The functions of metaphor in popularizing science: The case of the IMMUNE SYSTEM in popular
medical discourse in English and Serbian

From the very onset of the Covid-19 pandemic immunity emerged as one of the widely debated
but essentially highly specialized topics and the pressing need for conveying scientific knowledge
about how to keep one’s immune system healthy to the vast audiences led to the proliferation of
online texts in which this complex medical concept was transformed into more comprehensible
and attractive ones. In this process of adapting and conveying messages to the lay public,
metaphor served as one of the fundamental tools for bridging the gap between the expert and the
lay public’s perception of scientific concepts, playing a prominent role in recontextualization and
reformulation processes involved in transferring knowledge across different communication
settings. In this paper we explore the metaphorical portrayal of the IMMUNE SYSTEM in two purpose-
built and comparable datasets comprising magazine articles and blog posts published in English
and Serbian during 2020-2023, i.e., the period when the Covid-19 pandemic accelerated the
publication of scientific news about immunity as well as recommendations about how to maintain



and strengthen it. Our main aim is to establish the most prominent functions that metaphor
performs in popular medical discourse depicting the IMMUNE SYSTEM and its several aspects in the
two respective languages. For this purpose, we identify and compare the source domains to
explore how specific metaphorical representations relate to diverse, sometimes inextricably
intertwined, functions of metaphor in English and Serbian popular medical discourse, making it
difficult to neatly delineate them. The variations and differences in the deployment of metaphors
serving to fulfill specific functions in English and Serbian may be due to differential cultural
experiences, preferences and different culture-associated salience of concepts and customs.
Our paper contributes to the investigation of the manifold roles of metaphors in popular science
discourses across languages and cultures.

Mihail SOTKOV- Universitat Lausanne, Schweiz

Wie mehrsprachige Schiiler*innen Metaphern in Schulbuchtexten verstehen

Die explorativ-interpretative Studie (vgl. Grotjahn 1987) untersucht, wie Schiler*innen mit
unterschiedlichen  Sprachbiografien und Erstsprachen (Stichwort: Mehrsprachigkeit)
verschiedene Metaphern in Schulbuchtexten der gesellschaftswissenschaftlichen Facher in der
deutschen Sekundarstufe | verstehen. Anhand der konventionalisierten bzw. lexikalisierten
Metapher Nussschale in der Bedeutung . kleinesBoot" wird exemplarisch gezeigt, welche
Verstehenswege und -stufen die Schuler*innen abschreiten und welche Voraussetzungen
vorhanden sein missen, um zu einem adaquaten Verstandnis der aktuellen Bedeutung (vgl.
Hoffmann 2017) des metaphorisch verwendeten Ausdrucks zu gelangen. Im Vordergrund der
Untersuchung stehen die schilerseitigen Verstehensprozesse, die auf empirischer Basis
rekonstruiert werden (stimulusbasiertes Forschungsinterview, Diskursanalyse (vgl. Sotkov 2023;
Rehbein 2001); das institutionsspezifische Handlungsmuster des Aufgabestellen-Aufgabeldsens
wird auf taktisch modifizierte Weise verwendet). Diese Rekonstruktion erméglicht ein tiefes
Verstandnis dieser Prozesse aus einer fundiert funktionalen Perspektive. In der
Auseinandersetzung mit wesentlichen Metapherntheorien wird ein eigenes Metaphernkonzept
vorgeschlagen, das dem Axiom der verkdrperten Kognition der Kognitiven Semantik und
entsprechenden Zugangen zur Metapher (vgl. z.B. Lakoff/Johnson 1980; Fauconnier/Turner
2002) einen systematisch handlungstheoretisch basierten, pragmatischen Ansatz entgegenstellt,
der echte (verstehend-tatige) Horer, Wissensressourcen der an der Interaktion Beteiligten sowie
die wichtige Kategorie der Institution als relevante gesellschaftliche Formation, in der u.a.
kulturelle Praktiken tradiert und reproduziert werden (vgl. Ehlich/Rehbein 1994), berlcksichtigt.
Auch die Leistung von Metaphern in Schulbuchtexten der (versprachlichten) Bildungsinstitution
Schule, in der die gnoseologische Funktion von Sprache (vgl. Ehlich 2007) zentral ist, wird
beleuchtet. Es zeigt sich, dass unterschiedliches schulerseitiges Sprachwissen zu
unterschiedlichen Erfolgen (im Hinblick auf das Verstdndnis des Gemeinten) und
Verstehensgraden fuhrt. Schiler*innen mit Erst- und dominanter Sprache Deutsch - die Sprache
der Bildungsinstitution - verfligen Uber einen insgesamt breiteren und tieferen Wortschatz. Sie
kénnen v.a. bei polysemen Ausdricken die fir den jeweiligen Verwendungszusammenhang
relevant Bedeutung aus ihrem mentalen Lexikon (mehr oder weniger automatisiert) abrufen.
Schdiler*innen, die z.B. kein Verstandnis durch das synsemantische Umfeld (vgl. Buhler * 1999
herstellen kénnen, supplementieren ihre Verstehens- bzw. Deutungsfolie, indem sie zusatzlichen
Wissens, das nicht im jeweiligen Text verbalisiert ist, hinzuziehen (z.B. Maximenwissen; vgl.
Ehlich/Rehbein 1977). Einige Schuller*innen produzieren Paraphrase des Inhalts z.B. in
Kombination mit anadeiktischen Ausdricken, um ein Verstandni vorzutduschen. Einige neu
zugewanderte Schuler*innen, die erst seit Kurzem in Deutschland sind, versuchen, sich die
Bedeutung basierend auf dem Erkennen vermeintlich bekannte Formen zu erschlieBen. Auf dieser
Basis werden didaktische Implikationen diskutiert. Verstehen wird auf empirischer Grundlage
konsequent handlungstheoretisch modelliert.
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Karina STASIUK-KRAJEWSKA - University SWPS, Wroctaw, Poland

Metaphors and myths of disinformation and their discursive functions

The presentation will refer to the dominant metaphors of disinformation (and fake news) that
occur in media discourse in Poland. The category of disinformation is one of the most important
concepts that is invoked in the discussion, both academic and journalistic, concerning the
condition of modern media and modern societies. However, it is worth noting that this concept is,
on the one hand, imprecise (it does not have a precise definition in the social sciences, much less
in the media), and on the other - it is burdened, in the aforementioned discourses, with a strong
negative valuation. These two features of “disinformation” (its semantics) make it a category that
is easily metaphorized and mythologized (in the Barthesian sense). The presentation will show the
dominant metaphors of disinformation and fake news (which, as will be shown, have similar
semantics in media discourse) actualized in the media message in the Polish language in the news
media: the most popular online news portals (onet.pl, wp.pl, interia.pl) and online versions of dailies
(excluding tabloids) with the highest readership rate in Poland (Gazeta Wyborcza, Dziennik Gazeta
Prawna and Rzeczpospolita). The methodology will combine quantitative and qualitative elements
of discourse analysis, and the aim of the research will be to present the dominant metaphor of
disinformation (and fake news) as a constitutive element for the hegemonic (in Laclau and
Mouffe's terms) discourse of disinformation. An analysis of disinformation discourse and the
value-laden and negativistic characterization of its constitutive semantics in the context of the
discursive field of modernity will be an important element of the presentation. Disinformation, as
will be shown earlier, is constructed as a fundamental threat not only to journalism and the quality
and credibility of the media, but also as a fundamental problem of modern democratic societies, a
significant threat to social order. A detailed analysis of the metaphors and discourse of
disinformation will show that disinformation is problematized (also in the context of concepts with
broader semantics, such as post-truth) consistently as a threat to the category of objective truth
constitutive for the chains of signification in modernist societies. The category of truth, actualized
in the discourse of science or journalism, is in this sense one of the nodal point of modern societies
(Hartley), and the instability of its semantic explicitness leads to the instability not only of the
discourse, but also of the broader understood discursive field of modernity.

Valeria TAMBURINI, Universita degli Studi di Roma “Foro Italico”, Italy

Angela LANCIONE, Universidad de Valladolid, Spain

Metaphors in sports discourse: The case of MotoGP live commentaries

In todays’ world, sports have become a global phenomenon thanks to their widespread distribution
across multiple media. Over time, sports have found their place first on television and, more



recently, on streaming platforms, which provide fans and enthusiasts with unprecedented access
to a wide variety of sports content. In sport broadcasting, commentators play an important role as
they not only report on events but also create narratives to enhance understanding and
enjoyment, thus contributing to a more satisfying spectator experience. Studying live sports
commentaries can provide insight into the linguistic strategies used by commentators to captivate
and engage audiences. Although the specialized genre of sports commentaries has caught the
attention of several linguists, previous research has focused primarily on football discourse.
Recent studies have analyzed written narratives (i.e. football live text commentaries), while limited
research has been conducted on oral commentaries and the use of metaphor as a strategy to
better convey the game to the audiences. Since no previous studies have examined motorsports
commentaries nor explored metaphors within this subgenre, the present article aims to
investigate the language used by motorsports commentators, with a focus on metaphorical
images. More specifically, we intend to identify and categorize metaphors according to their
semantic field and function, and to investigate differences and similarities in their use across
languages and cultures. For this purpose, a corpus-based qualitative and quantitative analysis of
the transcripts of recent Motorcycle Grand Prix (MotoGP) races in English, Spanish and Italian will
be carried out. Based on a preliminary analysis, we can hypothesize that metaphorical images
describing the personalities of the riders and the technical characteristics of the circuits and races
are a key tool for MotoGP commentators.

Chris TANG, Marion NAO - King's College, London, UK

A discourse dynamic approach to metaphor-led analysis in the specialised healthcare
domain of gestational diabetes (GDM)

In response to the challenge of the conference call to account for both universality and specificity
in our thinking on metaphor, we draw on Cameron et al.’s (2009) discourse dynamic approach to
explore the specialised healthcare context of gestational diabetes (GDM) through the accounts of
those who have experienced it—(in)directly as a health condition and as healthcare providers.
These were derived from more than 7 focus group discussions, of circa 90 minutes duration, in
which participants discussed experiences such as (self-)management of GDM through diet control
as well as medical and birth interventions. With this approach, we shift from metaphor as a
cognitive to socio-cognitive device sensitive to the discourse elements of the surrounding text
and socially situated event within which it occurs. In our analysis, we assume both a pre-existing
conceptual and cognitive stability predicated on a shared representational system of language as
well as an emergent dynamic through socio-functional use, allowing for greater universality as
well as specificity to the context of GDM. While we largely align with Cameron et al.'s (2009)
approach to metaphor as vehicles which assist in the bringing together of cohering patterns, our
dynamic discourse framework is innovatively informed by modality as defined within Systemic
Functional Linguistics (Halliday & Matthiessen 2014). This marries well with concerns of prohibition
and constraint of (self-)Jmanagement and intervention topically emergent in the focus groups.
Through it, we derive at both nuanced and contrastive understandings of the differentially
inhabited discourse domain of GDM by healthcare users and providers.
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Michela TONTI - University of Bergamo

Un polyédre sémiotique vecteur de métonymie et de métaphore d'une culture partagée
nationale : le nom de marque dans la communication des médias sociaux francais et italiens
Le nom de marque est un signe en creux qui se dépose dans I'imaginaire de la culture nationale et
médiatique tout en la nourrissant alors que du point de vue juridique, le méme signe linguistique
est déposé auprés des instances préposées (INPI, UIPO, Ufficio Marchi e Brevetti) pour que la
personne titulaire puisse faire valoir son droit de marque. Néanmoins, un nom de marque
transfrontalier comme Louboutin, américain comme Kodak ou Canada dry rencontre une fortune



variable en fonction de son auditoire national, la comparaison porte notamment sur la réception et
la circulation dans le discours médiatique et parfois politique de cette sélection de noms de marque
dont les issues métaphoriques sont a géométrie variable sur le plan culturel italien ou d’expression
francaise. Les noms de marque sélectionnés ont une propriété commune : ils ont acquis un sens
étendu portant sur I'une de ses propriétés largement partagée, dépassant ainsi le référent du
produit initial. L'acception étendue emporte I'acception originelle du nom de marque. L’acception
étendue de la boisson Canada dry, par exemple, correspond a la dénotation d'une propriété
massivement attribuée au produit : celle d’avoir une apparence trompeuse en tant que boisson
aux faux airs riche en alcool ce qui la rapprocherait a de la biére. Le passage d'un objet a I'une de
ses propriétés est en soi un raccourci métonymique, ce qui constitue le premier jalon du parcours
du nom de marque dans la communication médiatique. Le franchissement du passage successif
est métaphorique : la propriété d'étre trompeuse ne s’applique plus a une boisson donnée, c'est a
dire a un référent qui s'appuie sur une forme d’'homogénéité par rapport a sa dénotation originelle,
mais a des référents ontologiquement différents, en priorité abstraits. Un parti politique qui affiche
un programme faussement plutét clivé a gauche ou a droite est « un parti Canada dry ». Des
exemples fournis en guise d'illustration de la problématique et en appui de sa saillance, nous nous
concentrerons par la suite sur une analyse fine de la distribution des occurrences de Canada dry
et de Louboutin dans le corpus respectivement francais et italien de la plateforme Sketch Engine
pour observer la saillance des valeurs métaphorigques préminents en clé contrastive. La marque de
position Semelles rouges du créateur Louboutin apres étre passée par le rouge sang de la colére
juridigue européene lui ayant donné raison de lui, est exploitée lors d'une campagne de la sénatrice
flamande Anke Van Dermeersch pour dénoncer les approches involutives et violentes, cruciales a
I'lslam a I'égard de I'univers féminin. Le parcours du combattant de la marque déposée et le chemin
frayé par son signe linguistique dans le discours sont autant d'’exemples de I'empreinte culturelle
de la métaphore.
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Ene Vainik - Institute of the Estonian Language, Estonia

Climbing out of the black hole. The conceptual metaphors of mental health in experience
stories

Mental health issues are gaining prominence in Estonia and globally, accompanied by efforts to
reduce stigma through publishing personal experience stories. Typically written in the first person,
these stories describe the protagonist’s background, the onset of their disorder, seeking help, and
recovery (even if temporary). A common feature is an analytical component reflecting on and
interpreting the experiences. Conceptual metaphors play a key role, covering aspects like the
protagonist’'s life course, the disorder's nature, symptoms, medication, and therapy. These
metaphors reveal self-perception at various narrative stages, conveying either powerlessness or
empowerment. Our 60,000-word corpus, though small, includes diverse mental health disorders
(e.g.. ADHD, bipolar disorder, psychosis, major depression, anxiety, burnout) shared in public media
(websites, journals, newspapers, books). The material is manually gathered and annotated,
focusing on recording and analyzing figurative thought across narrative phases, highlighting how
these expressions articulate lived experiences. Theoretically, the study is based on Conceptual



Metaphor Theory (e.g.. Kévecses, 2017; Lakoff & Johnson, 2003) and research on personal
experience narratives (e.g., Herman, 2009; Squire, 2008). Comparisons are made with studies in
other languages (e.g., Littlemore, 2019; Coll-Florit et al., 2021). Unlike other studies (e.g., Coll-Florit
& Climent, 2022), our work focuses exclusively on individuals’ perspectives, excluding systematic
views from professionals or metaphors in therapeutic settings Discourse analysis insights (e.g.,
Van Dijk, 2015) are also incorporated. Preliminary findings reveal JOURNEY metaphors (e.g. for
targets such as LIFE WITH ILLNESS, RECOVERY, SUCCESS), CONTAINER metaphors (e.g. for
targets such as DISORDERS, EMOTIONS), STRUGGLE metaphors (for COPING WITH DISORDERS,
SYMPTOMS), and personification of disorders and symptoms. Orientation metaphors include
typical ones like GOOD IS UP/BAD IS DOWN and MORE IS UP/LESS IS DOWN, along with less typical
examples requiring contextual interpretation, such as MORE IS DOWN (e.g.. stigav depressioon
‘major depression,’ literally ‘deep depression’), combining DOWN IS BAD with MORE BAD IS EVEN
FURTHER DOWN. Visual metaphors also stand out, such as UNDERSTANDING IS SEEING
(awareness of one’'s disorder) and LIGHT/DARKNESS (emotional states). Our qualitative analysis
contributes by offering hypotheses for further research, supporting the development of a
conceptual metaphor database for Estonian (in progress), and providing insights for mental health
professionals interpreting client narratives.
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Chelo VARGAS-SIERRA - IULMA, University of Alicante, Spain

Cross-Linguistic Metaphors of Menopause: On Cultural Biases in Biomedical Discourse

Our research provides a corpus-based analysis of the ways in which menopause and women's
bodies are represented through metaphors in biomedical texts in English and Spanish. We explore
the metaphorical frames imposed by biomedical discourse on women’'s experiences of
menopause, highlighting how these metaphors not only reflect but reinforce cultural norms and
values related to aging and women’s health. We begin with an introduction to the theory of
conceptual metaphor, connecting it with the interconnected roles of metaphor and ideology in
shaping perceptions. The core of our study involves the compilation of our ad hoc corpora on
menopause and outlines the data-extraction methodology employed, which includes identifying
and analyzing metaphorical terms and expressions. Our analysis interprets these metaphors
within their respective cultural contexts, highlighting how they predominantly portray menopause
in terms of deficiency and disease. This portrayal suggests a cultural bias that views aging in
women as a decline in physical and psychological health. Our findings reveal that these
metaphorical frames do not merely describe menopause but actively contribute to a discourse
that perpetuates views of vulnerability and disorder, crossing linguistic and cultural
boundaries.This cross-linguistic perspective allows us to discuss the role of metaphor in the
transmission of cultural values within specialized medical discourse, offering new insights into
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how cultural values shape —and are shaped by— the metaphors used in specialized knowledge
domains.

Ann VEISMANN, Marge KASPER, Karl PUTSEPP, Mai ELLERMAE - University of Tartu, Estonia
Perception of Danger by Metaphors of Motion. Climate Crisis in Estonian and in French
Crisis is often framed as an enemy to fight with (Rossi, 2023). This was particularly evident with
COVID-19 crisis and has also been described about climate change (Ly, 2011), one of the most
pressing crises we are exposed to. To study the conceptualisations of the urgency of this issue,
instead of the common battle imagery, our study focuses however on the perceptions of danger
implied in this metaphor. Talking about time and events broadly relies on two conceptual
metaphors: moving time and moving observer (or time landscape) (Lakoff and Johnson 1980;
1999). Previous research on the English language has shown that people perceive the climate crisis
as a more acute problem when it is framed within the moving time metaphor (Flusberg et al., 2017).
The aim of this study is to clarify within which time metaphor framework the climate crisis is most
frequently discussed in Estonian and in French. We have collected 260 sentences from the
Estonian National Corpus 2023 (34,467.875 words) and 200 from the French Web 2023 language
corpus (frTenTen23) corpus, depicting all sentences where the climate crisis is conceptualised
either as a moving event or as an event towards which the observer is moving. In addition to the
direction of motion, we have annotated other motion-related features in the sentences (type of
motion verb, mover, manner of motion, etc.). Preliminary results indicate that in both languages.
the climate crisis is more frequently discussed through the moving time/event metaphor, and the
moving time/event metaphor is more strongly associated with the perception of the event as
dangerous and threatening. At the same time, using the metaphor of moving time, the impending
climate crisis is difficult to avoid because humans are not responsible for it. In contrast, using the
metaphor of a moving observer is more related to humans as active agents.
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Dubravka VIDAKOVIC ERDELJIC - University of Osijek, Croatia

Treatment of Figurative Language in Secondary Term Formation in Croatian

In the paper we analyse the process of secondary term formation by looking into the introduction
of figurative terms from English, as the current lingua franca, to Croatian. As shown by many
previous studies, figurative language is used routinely is LSP, primarily in order to facilitate
understanding of new concepts and theories and to fill terminological gaps, but also to convey
ideology and achieve certain aesthetic purposes by creative uses of language.In our research we
focus on figurative terms created relatively recently in several fields of specialized knowledge, e.g.
cryptocurrency, renewable energy, climate change, etc., as this will enable us to observe how
these terms were transposed from English into Croatian in different text types in early stages of
their introduction. The focus is put on figurative terminology, as it may present a significant
challenge for translators who, as mediators between two different cultures and linguistic systems,
have to negotiate the meaning of a specific term and find a way to convey its other intended
pragmatic and aesthetic functions. Our primary goal is to establish what translation procedures
are given preference by translators when translating figurative terms, and what strategies are
preferred by domain experts. Our approach is usage-based in that our conclusions are founded on
the observations of how the analysed figurative terms are transposed from English into Croatian
in real communication (official documents, online glossaries, research papers, magazines,



newspapers, blogs, etc.). Our initial results indicate that experts are more inclined than
professional translators to retain the figure conveyed by the English term, be it through borrowing
the term or through its literal translation, which very often results in the introduction of new
mappings in Croatian.

Alessandra Elisa VISINONI - University of Bergamo, Italy

Metaphorisation in Russian Computer Discourse: A Semiotic Analysis of Digital
Anthropomorphisation

In the context of specialised discourse, computer language represents a particularly fertile ground
for analysing cultural variations in metaphor usage. This study examines the phenomenon of
pereosmyslenie (re-signification) in the Russian Internet language (RuNet), focusing specifically
on the process of anthropomorphisation of digital tools and its role in knowledge dissemination.
Drawing on van den Boomen's theoretical framework of the three levels of digital object materiality
and Akhrenova's concept of "netaphore,” our research analyses a corpus of metaphorical
expressions from Russian computer jargon collected between 2020-2024, with particular
attention to Lushkinova's descriptive categories: human body, moral condition, and diseases. The
analysis reveals how the transcodification process in digital Russian goes beyond mere translation
or adaptation of technical terms, generating a complex metaphorical system that reflects specific
cultural conceptions of the human-machine relationship. Through comparative analysis with
English and German technical discourse, our findings demonstrate how the tendency toward
anthropomorphisation in the Russian specialised language represents a distinct cultural-cognitive
pattern, suggesting important implications for cross-cultural technical communication and
localisation practices. This research contributes to the broader understanding of how cultural
values shape metaphorical conceptualisation in specialised discourse and influence the
popularisation of technical knowledge.

Francesca VOLPI, Universita degli Studi di Milano, Italy

Rappresentazioni metaforiche dello Stato postsovietico in Russia. Stabilita o
trasformazione?

La presente proposta si inserisce nell'ambito tematico Metaphors in Media and Political Discourse
e si propone di studiare la rappresentazione metaforica di concetti cruciali per la comunicazione
politica quali Stato, Presidente e Democrazia nei discorsi dei presidenti della Federazione Russa.
La metafora & un procedimento privilegiato dai presidenti quando si tratta di rappresentare agli
occhi dei connazionali il presente e il futuro del paese; nello stesso tempo Stato e Presidente sono
concetti altamente significativi nella mentalita collettiva russa (Gavrilova 2020). Tramite I'analisi
semantico-lessicale di alcuni discorsi dei tre presidenti della Federazione Russa si rintracceranno
e classificheranno le metafore utilizzate, facendo riferimento ai modelli metaforici dell'individuo,
della comunita sociale, della natura, del viaggio e degli artefatti (Cudinov 2001; Michaleva 2008).
Si evidenzieranno le regolarita e le tendenze dinamiche dei processi di metaforizzazione e si offrira
una possibile risposta alle seguenti domande: & possibile rintracciare metafore nuove nei passaggi
da una presidenza all'altra? C’'¢ una relazione tra la rappresentazione metaforica della Federazione
Russa e il suo effettivo orientamento politico? Particolare attenzione sara dedicata agli anni
Novanta: un decennio ancora poco studiato che, tuttavia, ha rappresentato, forse, l'unico
momento dalla disgregazione dell'lUnione Sovietica in cui si € aperta per la Russia una reale,
sebbene effimera, possibilita di transizione democratica. Verranno quindi analizzati i discorsi di
insediamento e i discorsi all'Assemblea Federale tenuti dal presidente Boris El'cin tra il 1991 e il
1996. Tali discorsi verranno confrontati con i discorsi di inaugurazione tenuti da Dmitrij Medvedev
nel 2008 e da Vladimir Putin nel 2000, 2004, 2012 e 2018. L'obiettivo di tale confronto & sviluppare
una riflessione intorno al modo in cui lo studio del pensiero metaforico pud guidarci nella
comprensione della politica e della societa russe: solo a partire da un’approfondita comprensione
del modo in cui I'Altro concettualizza sé stesso & possibile continuare un dialogo proficuo tra
culture.

[This proposal falls within the theme of Metaphors in Media and Political Discourse. It aims to study
the metaphorical representation of such crucial concepts for political communication as State,
President and Democracy in the addresses of the presidents of the Russian Federation. Metaphor
is a preferential device used by presidents when it comes to representing the country's present



and future in the eyes of their fellow citizens; at the same time, the State and President are highly
significant concepts in the Russian collective mentality (Gavrilova 2020). Through the semantic-
lexical analysis of the addresses delivered by three presidents of the Russian Federation, the
metaphors used will be highlighted and classified, referring to the metaphorical models of the
individual, the social community, nature, travel and artefacts (Cudinov 2001; Michaleva 2008). The
regularities and dynamic tendencies of metaphorical processes will be highlighted, and possible
answers to the following questions will be offered: Is it possible to trace new metaphors in
transitions from one presidency to another? Is there a relationship between the metaphorical
representation of the Russian Federation and the actual political orientation? Particular attention
will be paid to the 1990s: a decade that is still little studied but which, nevertheless, represented
perhaps the only moment since the break-up of the Soviet Union in which a real, albeit ephemeral,
possibility of democratic transition opened up for Russia. Therefore, the inaugural addresses and
addresses to the Federal Assembly made by President Boris El'cin between 1991 and 1996 will be
analysed. These addresses will be compared with the inauguration addresses given by Dmitry
Medvedev in 2008 and Vladimir Putin in 2000, 2004, 2012 and 2018. This comparison aims to
develop a reflection on how the study of metaphorical thinking can guide our understanding of
Russian politics and society: only through a deep understanding of how the other views itself can
a productive dialogue between cultures continue.]

Alessandra ZUROLO - University of Naples "Federico II", ltaly

Metaphern in Psychologie und Psychotherapie zwischen Textsorten und Sprachen:

der Fall des Deutschen und des Italienischen

Die vorliegende Studie untersucht die metaphorische Sprache (Lakoff / Johnson 1980, 1999) in
deutschen und italienischen Lehrblichern und populadrwissenschaftlichen Artikeln zur
Psychologie mit Fokus auf die Konzepte Trauma, Angst und Depression. Aufgrund des hohen
Abstraktionsgrades ihres Untersuchungsgegenstandes ist die Sprache der Psychologie stark
durch Metaphern strukturiert (vgl. u.a. Buchholz 1996; Schmitt / Heidenreich 2019; Schmitt 2007;
Gibbs 2017; Oberlechner 2005). Die Forschung hat diese Phanomene isoliert und meist nur aus
einer ausgewahlten textsorten- und kommunikationsbezogenen Perspektive betrachtet (vgl. u.a.
Coll-Florit et al. 2021; Priebe / Dyer 2014). Metaphern werden jedoch zu unterschiedlichen
Zwecken im Fachdiskurs (vgl. z. B. Herrmann / Sardinha 2016), von Fachkraften und Laien
(Malkomsen et al. 2021) sowie in popularen Kontexten (Forceville / Paling 2018) verwendet. Da
Metaphern auch sehr kulturspezifisch sein konnen, kénnen sie sich auch in Form und Struktur
zwischen den beiden Sprachen unterscheiden und verschieden Einstellungen und Praktiken
gegenuber den untersuchten Phanomenen offenbaren. Diese Unterschiede kdnnen gerade im
psychotherapeutischen Bereich erhebliche Auswirkungen auf die therapeutische Praxis und das
Leben der Betroffenen haben. Die fokussierten psychologischen Phanomene sind eng miteinander
verknUpft (Wang et al. 2023; Negele et al. 2015): Es soll untersucht werden, ob sich dieser
Zusammenhang auch in der Verwendung von Metaphern auf der Ebene fachdidaktischer und
popularwissenschaftlicher Erklarungen (d.h. in Lehrblchern und Zeitungsartikeln) widerspiegelt.
Ausgehend von der Annahme, dass Metaphernanalyse und Textsortendifferenzierung funktional
miteinander verknudpft werden kénnen, sollen folgende Fragen untersucht werden: Welche
Metaphern werden zur Beschreibung und/oder Erklarung der Konzepte Trauma, Angst und
Depression in den beiden Textsorten(Klassen) verwendet (zur Metaphernidentifikation siehe
Pragglejaz Group 2007; Steen et. al. 2010; Nacey et al. 2019)? Welche Funktion UGben sie aus?
Unterscheiden sie sich in den beiden Sprachen hinsichtlich der Quell- und Zieldomane und ihrer
Formen? Werden sie beabsichtigt oder unbeabsichtigt verwendet (vgl. Steen 2015; Reijnierse et al.
2018)7?

Buchholz (1996): Metaphern der ,Kur'. Eine qualitative Studie zum psychotherapeutischen ProzeB.
Wiesbaden: Springer Verlag fUr Sozialwissenschaften.

Coll-Florit et al. (2021): Metaphors of Depression. Studying First Person Accounts of Life with
Depression Published in Blogs. In: Metaphor and Symbol, 36(1), 1-19.

Gibbs (2017): Metaphor wars. Conceptual Metaphors in Human Life. Cambridge University Press.

Forceville / Paling (2018): The metaphorical representation of DEPRESSION in short, wordless
animation films. Visual Communication, 1-21.

Lakoff / Johnson (1980): Metaphors We Live By. University of Chicago Press, Chicago.
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to describe their experiences of psychotherapy. In: BMC Psychiatry 21, 533
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Pragglejaz Group (2007). .MIP: A method for identifying metaphorically used words in discourse.”
In: Metaphor and Symbol 22 (1), S. 1-39.
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Schmitt / Heidenreich (2019): Metaphern in Psychotherapie und Beratung. Beltz. Weinheim.
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of Pragmatics 90, S. 1-6.

Steen, G. et al. (2010): A Method for Linguistic Metaphor Identification: From MIP to MIPVU.
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Arwa ALMALKI - Lancaster University, UK

A War or a Journey: Covid-19 metaphorical representations in vaccine posters in the UK,
Saudi Arabia and Australia

Metaphors, as powerful meaning-making devices, have been pervasive in various pandemic-
related discourses across different country contexts. The metaphorical framing of Covid-19 has
appeared prominently in political leaders’ speeches, newspaper editorials, and (social) media
discourse (Olza et al., 2021; Semino, 2021; Déring & Nerlich, 2022; Shafiq et al., 2023), with the
military frame being the dominant one. Unsurprisingly, this phenomenon extended to public health
messaging, especially in posters and advertisements promoting vaccine uptake, given metaphor’s
conceptualizing, persuasive, and framing potential. This study aims to explore the phenomena of
multimodality, metaphor, and metonymy, along with their persuasive potential and cultural
underpinnings, in 20 vaccine posters from three distinct contexts: the UK, Saudi Arabia, and
Australia. To achieve this, the study employs MIPVU (the Metaphor Identification Procedure Vrije
Universiteit, Steen et al., 2010) and the principles of multimodal metaphor (Forceville, 2009) to
analyse how these governments utilized multimodal metaphors to address vaccine hesitancy and
reframe Covid-19 vaccines as essential, acceptable, and effective. Since culture is inherently
embedded in frames (Van Gorp, 2007), the study also observes and discusses cultural factors
relevant to the respective country contexts.

Doring, M., & Nerlich, B. (2022). Framing the 2020 Coronavirus Pandemic: Metaphors, Images and
Symbols. Metaphor and Symbol, 37(2), 71-75.
https://doi.org/10.1080/10926488.2021.2004 378

Forceville, C. (2009). Non-verbal and multimodal metaphor in a cognitivist framework: Agendas for
research. Multimodal metaphor, 2, 19-35.

Olza, I, Koller, V., Ibarretxe-Antufano, ., Pérez-Sobrino, P., & Semino, E. (2021). The
#ReframeCovid initiative: From Twitter to society via metaphor. Metaphor and the Social
World, 11(1), 98-120. https://doi.org/10.1075/msw.00013.0lz

Semino, E. (2021). “Not Soldiers but Fire-fighters” - Metaphors and Covid-19. Health
Communication, 36(1), 50-58. https://doi.org/10.1080/10410236.2020.1844989

Shafig, D. M., Bibi, S., Aziz, D. K., Sughra, D. B. M., Igbal, M. M., & Ali, D. M. (2023). Covid-19 As War
Metaphors In Public Discourse: An Analysis. Journal of Positive School Psychology, 1208-
1213.

Steen, G. J., Dorst, A. G., Herrmann, J. B., Kaal, A., Krennmayr, T., & Pasma, T. (2010). A method for
linguistic metaphor identification: From MIP to MIPVU (Vol. 14). John Benjamins Publishing.

Van Gorp, B. (2007). The constructionist approach to framing: Bringing culture back in. Journal of
communication, 57(1), 60-78.

Anne BREDAHL - University of Bergen, Norway

Norwegian public health officials’ metaphor use during COVID-19 Abstract for paper
presentation at CERLIS2025

Norwegian public health officials - The Norwegian Directorate of Health and The Norwegian
Institute of Public Health - played a key role during the COVID-19 pandemic (Kjeldsen et al., 2022,
p. 89). They advised on infection control measures and participated in communicating and
defending them. At CERLIS2025, | want to show what metaphors the officials used and what
purposes they had. A metaphor can be defined as «a word or phrase that is used with a sense that
differs from another more common or more basic sense that this word or phrase has» (Charteris-
Black, 2011, p. 31), and here | am analyzing metaphors about the virus and the infection control
measures. Material and methods: The material consists of episodes of Debatten by the Norwegian
Broadcasting Company, from three periods: (1) March to April 2020, (2) November 2020 to January
2021 and (3) November 2021 to January 2022. These periods can be seen as distinct phases in
the pandemic (Melster & Kjeldsen, 2021, pp. 35-37) and all had invasive infection control measures
(Fiskvik et al., 2023, p. 4). | am using Critical Metaphor Analysis (Charteris-Black, 2004), containing
three steps. First, identifying metaphorical expressions (using MIPVU), then identifying source
and target domains, and lastly identifying discursive functions played by the metaphors (Charteris
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Black, 2004, pp. 35-39). To do this, | am using Charteris-Black's Purposeful Metaphor Theory
(2014), aimed at showing how metaphors can be used strategically to construe the phenomenon
talked about in a favorable way. Charteris-Black (2014, p. 200) presents seven purposes, but
emphasizes that they often work together’. Preliminary results: Preliminary findings indicate that
metaphors are used to depict and explain both the virus and measures. Furthermore, most of the
metaphors analyzed conceptualizes the virus as an unwanted and dangerous entity, and infection
control measures as necessary precautions. Several purposes have been identified, but it seems
that the majority of the metaphors can be seen as having a heuristic (explanatory and framing)
and predicative (legitimizing) purpose (Charteris-Black, 2014, pp. 202-206).

Charteris-Black, J. (2004). Corpus Approaches to Critical Metaphor Analysis.
Palgrave Macmillan.

Charteris-Black, J. (2011). Politicians and Rhetoric: The Persuasive Power of Metaphor (Andre ed.).
Palgrave Macmillan.
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Metaphor. Palgrave Macmillan.
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Periods for the Norwegian Health Authorities and Political Leadership During the COVID-19
Pandemic. Social Media + Society, 9(2), 1-12.
https://doi.org/10.1177/20563051231179689

Kjeldsen, J. E., Malster, R., & lhlen, 8. (2022). Expert Uncertainty: Arguments Bolstering the Ethos
of Expertise in Situations of Uncertainty. In S. Oswald, M. Lewinski, S. Greco, & S. Villata
(Eds.), The Pandemic of Argumentation (Vol. 43, pp. 85-103). Springer International
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Eleanor FIELD - Lancaster University | University of Birmingham, UK
Metaphor and Trans Lived Experiences: Gender Dysphoria
Metaphor is an essential tool for making sense of and communicating about sensitive, subjective,
and difficult experiences. This paper will explore how transgender people use metaphor to talk
about their lived experiences of gender dysphoria - the intense feeling of discomfort that one’s
gender identity and sex assigned at birth do not align. Gender dysphoria is an extremely rare
experience, with only around 0.4% of the population ever experiencing it (Faye, 2021). As a result,
trans people often use metaphor to explain it to others (Faye, 2021). This paper analyses the
metaphors found in trans communities on Reddit and considers the framing implications of such
metaphors. Online communities are a safe space for trans people to share personal narratives with
other members of the trans community and explore their identity in a low-risk, anonymous
environment (Cipolletta et al., 2017). This paper analyses the metaphors found in twenty posts
sourced from the ten most popular trans communities on Reddit. It will present the range of source
domains used to talk about gender dysphoria (including source domains such as clothing,
technology. and handedness) and it will be demonstrated how different source domains can
capture different experiences of gender dysphoria. For example, individuals draw from a ‘Food’
source domain to capture different degrees of gender dysphoria; with mild dysphoria being
compared to consuming something one dislikes, and more severe gender dysphoria being
compared to consuming something one is severely allergic to. In addition to considering the
different source domains used to conceptualise gender dysphoria, this paper also considers how
different source domains are evaluated by community members and the reasons behind their
endorsement and/or resistance. This paper not only makes important contributions to
understandings of trans lived experiences, but also to theoretical metaphor evaluation
frameworks.
Cipolletta, S, Riccardo V, and Elena Faccio. ‘Online Support for Transgender People: An Analysis of
Forums and Social Networks'. Health & Social Care in the Community 25, no. 5 (September
2017): 1542-51.

7 See Charteris-Black (2014, pp. 201-215) for an explanation of the seven purposes.
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Guo HAN- University of Modena and Reggio Emilia, Italy

A comparative study on metaphor in abstract writing between Chinese novices and
international authors

Metaphorical expressions act not only as a rhetorical device but as central and integral parts of
expert vocabulary in academic texts (Semino, 2008). Despite the growing body of research on
variations in metaphor usage across disciplines, empirical investigations into its application within
distinct sub-registers under a single discipline, particularly in relation to different academic levels
remain sparse. This study seeks to address this gap by examining the use of metaphor in the
abstracts of Master's theses authored by Chinese students specializing in applied linguistics and
the articles of top 5 international journals in applied linguistics according to impact factor. By
conducting a comparative analysis, the research aims to elucidate the distinctions and parallels
between novice academic writers and established international scholars. Following this keynote,
two research questions will be investigated: 1) What are the metaphor selections and distributions
in abstracts of Chinese academic novices and international authors in linguistics and how do they
vary across sub-registers? 2) How are the metaphors constructed in the corpora and what are the
similarities and discrepancies in metaphor mappings between novices and international experts in
abstract writing? How do they differ under sub-registers? Furthermore, how do these variations
manifest across sub-registers? Metaphorical expressions will be identified by employing
MIPVU (Steen et al., 2010) and Wmatrix (Rayson, 2008) with manual oversight to ensure accuracy.
Anchored in Conceptual Metaphor Theory (Lakoff & Johnson, 1980/2003), this study will offer a
further exploration of metaphor use under sub-registers, providinga more nuanced
understanding of metaphor in academic discourse and serving to aid in the development of
tailored pedagogical approaches for novice academic writers.

Lakoff, G., & Johnson, M. (1980). Metaphors We Live By. Chicago: University of Chicago Press.

Lakoff, G., & Johnson, M. (2003). Metaphors We Live By. Chicago: University of Chicago Press.

Rayson, P. (2008). From key words to key semantic domains. International Journal of Corpus
Linguistics, (4), 519-549

Semino. (2008). Metaphor in Discourse. New York: Cambridge University Press.

Steen, G. J., Dorst, A. G., Herrmann, J. B., & Anna, A. K. (2010). A Method for Linguistic Metaphor
Identification: From MIP to MIPVU. Amsterdam/Philadelphia: John Benjamins.

Sinéad JACKSON - University College London, UK

Falling, Slipping, and Stumbling Backwards: Metaphor and framing in UK-based alcohol
support materials

Individuals affected by alcohol use disorder (AUD) face significant barriers including self-stigma,
shame, and a perceived lack of agency. These factors have been shown to inhibit help-seeking
behaviours (May et al., 2019). Metaphor, as a powerful tool for shaping thought and behaviour,
likely plays a critical role in framing experiences of dependence and recovery. Yet currently, there
is little research examining metaphor use in either AUD discourse or the language of support
materials. Using a dataset of online texts collected from the websites of alcohol support
organisations, this talk will explore two questions. Firstly, how is metaphor used to communicate
perceptions of AUD within the UK support sector? Secondly, how do metaphors frame individuals
and their relationship with AUD, particularly regarding agency? The analysis applies the Metaphor
Identification Procedure (Pragglejaz Group, 2007) to identify how metaphor use frames four key
aspects of AUD: lived experience; coping strategies; the disorder; treatment options. | will discuss
findings which indicate minimal support for a biomedical model of dependence, which is
consistent with the UK’'s current policy approaches and contrasts with biomedically focused
narratives commonly found in other contexts. | will discuss how metaphors portrayed individuals
with varying degrees of agency at different stages of dependence, and how those acknowledging
mitigated agency tended to anthropomorphise AUD itself in violent and highly agentive terms.
These findings raise questions about how metaphor in support materials may influence individuals’
interpretations and help-seeking behaviours.



May, C., Sogaard Nielson, A., & Bilberg, R. (2019). Barriers to Treatment for Alcohol Dependence.
Journal of the International Drug Abuse Research Society and the International Narcotics
Research Conference, 8, 17.

Pragglejaz Group. (2007). MIP: A Method for Identifying Metaphorically Used Words in Discourse.
Metaphor and Symbol, 22(1), 1-39.

Zhangjingwen JIA - University of Amsterdam, NL

Multimodal Metaphors in iPhone Advertising: A Corpus-Based Study

This study investigates the role of multimodal metaphors—metaphors whose target and source
domains are expressed across different semiotic modes (Forceville, 2006)—in iPhone commercials.
Building on Lakoff and Johnson’s (1980) Conceptual Metaphor Theory (CMT), the research
examines how visual, verbal (spoken and written), and sonic (music and sound) modes interact to
construct metaphors in advertising. These metaphors are analyzed for their role in shaping
consumer perception and brand identity through cross-modal meaning-making processes. Using
a corpus of 100 English iPhone commercials (2016-2024), this study systematically examines the
construction, evolution, and cultural dynamics of multimodal metaphors. The research addresses
the following questions: How do visual, verbal, and sonic modes interact to construct multimodal
metaphors in iPhone commercials? What patterns of multimodal metaphors and metaphorical
mappings can be identified, and what do they reveal about Apple’'s branding and marketing
strategies over time? How do cultural and verbal conventions in American advertising shape the
construction and interpretation of multimodal metaphors for global audiences? The research
advances multimodal metaphor theory by exploring how video-specific affordances, particularly
sound and music, contribute to metaphorical meaning-making. The findings reveal how
multimodal metaphors mediate between local and global audiences, reinforcing brand identity
construction and reflecting Apple’'s strategic revolution. This study bridges theoretical
developments in multimodal metaphor analysis with practical applications in global brand
communication, expanding our understanding of how technological products are metaphorically
conceptualized in contemporary advertising.

Forceville, C. (2006) Non-verbal and Multimodal Metaphor in a Cognitivist Framework: Agendas for
Research. In Kristiansen, G., Achard, M., Dirven, R., & Ruiz de Mendoza, F. (eds.) Cognitive
Linguistics: Current Application and Future Perspectives (pp. 379-402). Mouton de Gruyter.

Lakoff, G., & Johnson, M. (1980). Metaphor We Live By. University of Chicago Press.

Angeliki LAMPROPOULOU - Queen Mary University of London, UK

Metaphorical Framing of Diabetes in British News Media and Online Support Groups: A
Critical Metaphor Analysis

Diabetes is a complex, lifelong condition, currently affecting more than five million people in the
UK (Diabetes UK, 2023). Despite extensive advocacy efforts, a recent key consensus suggests that
four in five adults with diabetes continue to report experiences of stigma, often driven by
prevailing social narratives of personal responsibility (Speight et al., 2024). While public messaging
on diabetes has been widely examined, the role of metaphor as a key framing device in diabetes
communication remains underexplored, despite its potential to reveal stigmatising attitudes
(Atanasova & Koteyko, 2020) and shape both public understanding and clinical practice (Semino
et al., 2018). This study conducts an analysis of the metaphors people and organisations use
collectively to communicate about diabetes in different public arenas (i.e., newspapers and online
support fora). The research corpus comprises articles from major UK newspapers alongside
discussions in dedicated diabetes fora, allowing for a systematic comparison of institutional and
patient-led content. Drawing on Critical Metaphor Analysis (Charteris-Black, 2004) and framing
theory (Entman, 1993), the study addresses three main questions: (1) How is diabetes framed
through metaphor in news stories and online support groups? (2) What functions do these
metaphors fulfil in relation to different frames? (3) How does metaphor use compare and contrast
between personal accounts and the media framing of diabetes? As emphasis on individual
responsibility can often perpetuate blame attributions (Gounder & Ameer, 2017), the analysis
further situates these metaphors within biomedical, behavioural, and structural frames, focussing
on how they may reinforce or mitigate stigma. The findings are anticipated to inform healthcare



and organisational communication strategies by providing practical insights into reducing stigma
and fostering more inclusive public health messaging that acknowledges both individual and
systemic dimensions of diabetes.

Atanasova, D., & Koteyko, N. (2020). Fighting obesity, sustaining stigma: How can critical metaphor
analysis help uncover subtle stigma in media discourse on obesity. In Z. Demjén (Ed.).
Applying Linguistics in lliness and Healthcare Contexts (pp. 221-241). Bloomsbury
Publishing.

Charteris-Black, J. (2004). Corpus Approaches to Critical Metaphor Analysis. Springer.

Diabetes UK. (2023, April 13). Number of people living with diabetes in the UK tops 5 million for the
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living-diabetes-uk-tops-5-million-first-time
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S., Guzman, S. J., Joiner, K. L., Liu, S., Willaing, I., Babbott, K. M., Cleal, B., Dickinson, J. K.,
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https://doi.org/10.1016/S2213-8587(23)00347-9

Danyang LI - Lancaster University, UK

War vs. Journey: A Cross-cultural Corpus Analysis of COVID-19 Metaphors in China and the
UK

Covid-19 presented communicative challenges for governments who needed to find ways to talk
about the pandemic that would resonate with citizens and obtain compliance with the restrictions
needed to minimise its impact. Metaphor was one key cognitive and communicative resource used
in framing the pandemic (Pfrimer & Barbosa 2020). While previous research has shown the various
source domains relied upon in figurative framings of COVID-19, including War and Journey (Semino
2021), few studies have undertaken a cross-cultural analysis to consider variation in metaphor
usage according to cultural context. This paper provides a cross-cultural examination of
metaphorical framing efforts within COVID-19 discourses. Applying Conceptual Metaphor Theory
(Lakoff & Johnson 1980) together with Cultural Dimension Theory (Hofstede 2001) as the cultural
comparison framework, the research focuses on the following two questions: RQ1: Are there
differences in metaphor use within the Chinese corpus compared to the English corpus? RQ2: Can
different cultural dimensions explain these differences? Two corpora were collected representing
official communication from Dec. 31st 2019, to Dec. 371t 2021. The English corpus consists of 87
government press briefings of 90,372 words, while the Chinese consists of 48 government press
briefings of 73,325 words. The two corpora were manually and automatically searched using a
Python script already written to extract potential target metaphor hits. Results show that the
Chinese corpus contains significantly more War metaphors, while the English corpus contains
significantly more Journey metaphors. This reflects collectivist vs. individualist cultural
frameworks where war is a necessarily collective endeavor while journeys are often more personal.
A further finding is that the Chinese corpus includes many more idiomatic metaphors, most of
which draw on the domain of NATURE to depict turbulent social situations using the perilous
imagery of universally recognizable natural elements (sea, wind, and mountains).
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Metaphorical expressions of Intellectual Property in English, Italian, Russian an Ukrainian:
a comparative study

Given that “metaphor is pervasive in everyday life” and “our ordinary conceptual system [..]
is fundamentally metaphorical in nature” (Lakoff/Johnson 1980: 3), it follows that specialised
discourse is also rich in metaphors, which can serve various functions (Scarpa 2008). This is also
the case in legal discourse, where, metaphors, once considered mere ornamental devices to be
avoided (Mortara Garavelli2001; Loughlan 2006), are now seen as an essential tool for
conceptualising and communicating legal ideas (Veronesi 2000) and, with a constitutive function,
for constructing legal categories and entities (Menza/Mori 2022). Intellectual Property (IP)
discourse is also overwhelmingly metaphorical (Avarverei/Dominte 2019), yet the use of
metaphors in this field remains underexplored (Loughlan 2006). Therefore, this contribution aims
to analyse two metaphorical expressions - ‘orphan work’ and ‘piracy’ - within the IP discourse in
English, Italian, Russian and Ukrainian. After a brief outline of the history behind the two
metaphorical expressions, they will be analysed in each of the languages mentioned and in the
respective legislations, taking English as a departure point, given its role in shaping many technical
and scientific terminologies (Rossi 2014), and then focusing, in particular, on Russian and
Ukrainian. First, official legal texts will be analysed to understand how the metaphorical
expressions have been transferred into them, bearing in mind that the transfer of technical terms
is not always a straightforward process of mere transcoding (Rossi 2014). Secondly, both legal and
general dictionaries, as well as popularised texts, will be considered, in order to assess how deeply
the metaphorical expressions are rooted in the linguistic and legal contexts analysed (cf.
Menza/Mori 2022). Finally, given the close relationship between metaphors and culture (Kévecses
2005), this study hopes to show that differences in metaphorical expressions can reveal possible
differences across cultures and societies.
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Urban regeneration vs gentrification: framing discourse about urban development
through metaphor

As figures of speech that allow for one thing to be understood in the terms of another (Lakoff,
1993), metaphors work particularly well in familiarizing language users with complex concepts like
urbanism, architecture and urban development while also providing cognitive support to the
processing of spatial concepts (Niented, 2016). The foregrounding of specific aspects of a topic
inherent to their functioning entails that metaphors can emphasize (or minimize) certain elements



of a target domain depending on the choice of source domain, which proves especially relevant
when dealing with social issues (Charteris-Black, 2004). This inevitably produces a framing effect
which influences the perception of the topic(s) involved by identifying problems and their causes,
suggesting possible solutions and evoking moral evaluations (Entman, 1993). The expression
‘urban regeneration’ itself is a metaphor that can carry multiple, but invariably positive, meanings,
with spiritual, biological, sociological, as well as political undertones (Furbey, 1999). The term
‘regeneration’ is not, however, the only option when conceptualizing urban development; different
stakeholders may adopt different terminology - ‘gentrification’ being probably the most
widespread alternative - to promote a contrasting point of view centered on class-struggle
discourse (Dimitris Kitis, 2024). Starting from common conceptual metaphors used to frame the
city and urban regeneration (as identified by Nientied, 2016), this paper aims to investigate large
corpora datasets of general English, such as enTenTen21 on SketchEngine, following a top-down
metaphor-detection approach to investigate - from a critical discourse analysis perspective - the
overall representation of urban development in contemporary English-language discourse
through the identification of recurrent metaphors used both within the discourse of regeneration
and that of gentrification. More specifically, the study aims to compare metaphorical constructs
associated with gentrification with (better known) metaphors of urban regeneration, offering a
critical reflection on the way in which these two contrasting framings are played out in discourse.
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Metaphors in knowledge dissemination: a case study on texts related to obesity addressed
to healthcare professionals and to the public

The discourse shift that occurred in metaphor studies (Semino 2008; Herrmann, Sardinha 2015)
has revealed that metaphor use plays a crucial role in popularization discourse, where it is used as
a strategy to transform specialized knowledge into everyday knowledge (Calsamiglia, Van Dijk
2004; Williams Camus 2009), and also in specialized discourse about health, where it is employed
to name and frame body parts, biological functions, pathologies and symptoms (Gualdo, Telve
2012; Rossi 2017). In this study, we intend to identify and analyze the metaphors employed as
means to frame the pathology of obesity in texts aimed at knowledge dissemination. Indeed,
research has found obesity to be a highly stigmatized condition amongst policy makers, press, and
even clinicians (Hill et al. 2021; Baker et al. 2020; Rubino et al. 2020); thus, the relevance of
describing metaphor use among the framing strategies that might contribute to such stigmatizing
representations. We analyze two corpora of texts about obesity. They were collected from two
[talian online science magazines, i.e. Focus.it and MediciOggi.it, which are addressed respectively
to two different audiences, i.e. the general public and healthcare professionals. To achieve our
goal, we identify and analyze obesity-related metaphors following a Metaphor-Led Discourse
Analysis (Cameron et al. 2009). Moreover, for each linguistic metaphor identified, we specify a) the
vehicle terms and the semantic field to which it belongs and b) its use to frame the topic of obesity
in the text (i.e. whether it defines, describes, suggests ways of dealing with the pathology, etc.).
Finally, we compare the results obtained from the analysis of each corpus to describe the different
frames employed to talk about obesity, taking into consideration how they change in relation to
the addressee as well as any potentially stigmatizing effect.
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Conceptual Metaphors’ Change in Popular Science Texts Translation.
Understanding Mathematics in English, Polish and Italian

Contrary to a popular belief of scientific language being objective and factual, it is to a large extent
metaphorical (Semino, 2008). Metaphor assumes a crucial role in communicating with non-expert
audiences, presenting abstract concepts in a way that is easier to understand by means of familiar,
everyday experiences. Although English has become a global language of science and scientists,
translation into other languages remains crucial in disseminating knowledge among lay audiences.
This paper examines how conceptual metaphors change in the process of translation of popular
science texts. Drawing on Cognitive Linguistics framework, the Conceptual Metaphor Theory and
its later developments, and using the MIPVU approach (Steen et al., 2011), this study applies corpus
linguistics methods to a parallel unidirectional translation corpus of popular science articles
originally published in English in “Scientific American”, and their translations into Polish and Italian
(from the official Polish and Italian editions, “Swiat Nauki” and “Le Scienze"). Adopting a qualitative
and quantitative approach, the paper analyses examples of metaphorically used words in three
languages and the conceptualizations on the cognitive level. The findings show different degree
of metaphoricity across the languages. Translations reproduce the source text metaphors or
introduce new metaphors based on different source domains. Insights from the comparative
translation study can contribute to a better understanding of how metaphors are processed and
used.
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Human Wreckages in the Hallways: The Metaphorical and Figurative Language of Estonian
Health Leaders in COVID-19 Management

While numerous studies have addressed the dominant metaphors in COVID-19 discourse, there
has been limited research focusing on healthcare leaders’ use of metaphors from a post-pandemic


https://doi.org/10.1016/j.socscimed.2020.113403
https://doi.org/10.1080/10926480902830821
https://doi.org/10.1177/0957926504043705
https://doi.org/10.1111/obr.13333
https://doi.org/10.1038/s41591-020-0803-x
https://doi.org/10.1038/s41591-020-0803-x
https://doi.org/10.1177/1461445609105220

perspective. Further inquiries are necessary to understand the unique challenges associated with
medical management during crises and preparedness (Piel et al., 2023). This study thus
investigates the metaphors and figurative language used in post-pandemic reflective discourse,
focusing Estonian healthcare leaders. Two types of discourse are compared: a medically oriented
semi-scientific report and qualitative interviews with 20 healthcare leaders. Both are included in
a roughly 200-page report commissioned by the Health Board of Estonia (Terviseamet, 2023).
Through this comparison, a variety of metaphors are examined in relation to distinct
perspectives—one distanced, dry, and academic, and the other reflective of actual experiences
shared by those involved. For instance, while the medical report conveys the metaphor WORK IS A
BURDEN through expressions like ‘a burden on the healthcare system’ or ‘overload,” the same idea
emerges in the interviews, where individual workers describe their experiences as ‘pulling
themselves into straps’ (i.e.. working themselves to the bone). One could infer that the image of
carrying a burden is intensified here into hyperbole, with an added dimension reflecting an
inhuman level of effort. Guided by conceptual metaphor theory (Lakoff & Johnson [1980] 2003;
Kovecses, 2020) and critical metaphor analysis (Charteris-Black, 2004), this study poses the
following questions: Which metaphors and tropes do healthcare leaders most frequently use when
reflecting on the pandemic’s aftermath, and what implications do these choices carry?
Additionally, what similarities and differences exist in the use of metaphors between these two
mediums? This comparative analysis can reveal significant aspects of how the pandemic is
conceptualised. By comparing these two perspectives, this study aims to provide a comprehensive
understanding of healthcare leadership discourse and the influence of metaphors on reflective
thinking that informs policy discussions in the post-pandemic era. It also offers a comparative
framework for international audiences conducting similar research or expressing interest in this
area of study.
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Taking the bull by the horns: Metaphors in the narratives of Malaysian breast cancer
patients

Breast cancer is the most common cancer among Malaysian women with 33.1% new cases
reported in 2022 (Ferlay et al., 2024). One in every 19 Malaysian women is at risk of developing
breast cancer (MOH, 2024). The use of metaphors in cancer discourse has been critically examined
in Western contexts, particularly in the UK and US. However, little is known about the use of
metaphors by Malaysian breast cancer patients in their narratives of the iliness. Studies have
shown metaphors play a crucial role in shaping and reflecting how individuals cope with life-
threatening iliness. This study draws on a dataset consisting of 16,437 words of narratives written
in English by ten Malaysian breast cancer patients. Cancer-related metaphors are identified and
selected based on the Metaphorical Identification Procedure (Pragglejaz Group, 2007). In this
study, | focused on the role of metaphor in constructing the women’s experience of cancer, and
examined which metaphors are more frequent in their construction of their cancer experience. My
preliminary findings suggest that the main source domains used in the narratives are VIOLENCE
and JOURNEY metaphors. Consistent with Semino et al. (2017), my initial analysis indicates that
the use of VIOLENCE and JOURNEY metaphors by Malaysian breast cancer patients conveyed both



empowering and disempowering positions in relation to their iliness. The data also shows that the
women use metaphors related to FOOD (e.g. eating peanuts, pea), SUPERNATURAL (e.g. angel,
nightmare) and RELIGION (e.g. test and gift from God) in their narratives of the illness. This study
offers important insights into how metaphors used provide meaning-making for Malaysian women
coping with breast cancer.
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Vulgarisation scientifique et physique: comment expliquer la gravité quantique et la
physique quantique au public profane

Selon la tradition aristotélicienne, la métaphore est le transfert d'un concept dans un domaine
étranger (Poétique). Quintilien définit la métaphore comme une similitude ou une comparaison
abrégée (« metaphora brevior est similitudo », Institutio oratoria, VIII, 6, 8). La dimension cognitive
de la métaphore a été développée par les études de Richards (1936), Black (1962 ; 1993 [1979]),
Boyd (1993 [1979]) et Kuhn (1993 [1979]). consacrées a l'interaction conceptuelle. La distinction
proposée par Boyd (1993 [1979]) entre métaphores constitutives de la théorie et métaphores
pédagogiques est fondamentale pour le développement de cette recherche. La vulgarisation
scientifigue (Jacobi & Schiele, 1988) permet la transmission des connaissances et des
découvertes scientifiques au public profane. La vulgarisation est une transmission vers I'extérieur
de connaissances scientifiques déja produites et circulant au sein d'une communauté plus
restreinte (Authier, 1982). Cette étude se penche sur I'analyse des métaphores détectées dans les
livres de vulgarisation scientifique Par-dela le visible : La réalité du monde physique et la gravité
quantique et Helgoland écrits en italien par le physicien théoricien Carlo Rovelli et traduits en
francais par Patrick Vighetti et Sophie Lem. Nous explorerons les métaphores créatives (Prandi,
1992 ; 2002 ; 2021) utilisées par Rovelli et les stratégies traductives (Vinay & Darbelnet, 1958 ;
Hurtado Albir, 2001) utilisées par les traducteurs dans les versions frangaises. Nous analyserons
les différences et les analogies entre les métaphores vives et les métaphores pédagogiques en
francais et italien.

La méthodologie est basée sur MIPVU (Pragglejaz Group, 2007 ; Steen et al. 2010 ; Nacey et al.,
2019) pour identifier I'utilisation de métaphores en contexte. Le logiciel choisi pour I'analyse du
corpus parallele est Sketch Engine. Nous aborderons la question de I'utilisation de la métaphore
dans la vulgarisation, qui rend les contenus plus accessibles a un public non spécialisé, et nous
nous pencherons sur les stratégies traductives choisies par les traducteurs. Enfin, nous
proposerons des réflexions sur la nature de la métaphore dans la vulgarisation et son réle dans le
partage de concepts scientifiques avec le public profane.
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Metaphor in Digital Tourism Discourse: Analysing TripAdvisor Reviews in English and Greek
Several discourse-analytical studies of metaphor have explored extensively the use of metaphor
not only as a stylistic, linguistic phenomenon, but as an integral element of communication and
cognition (Musolff, 2012), with only a few studies on tourism discourse. Consequently,
Iritspukhova (2023) highlights the need for further research with regard to electronic promotional
tourism discourse and the distribution of deliberate or non-deliberate metaphors. The current
study analyses the metaphors used in TripAdvisor reviews for tourist attractions in Athens by
English and Greek speakers and make cross-linguistic comparisons. Further, this study
hypothesizes that the users write in their native language (Fina, 2011, 65) and argue that, even
though the texts in TripAdvisor come from tourists and not promoters, this electronic platform is
designed to promote tourism and belongs to electronic promotional tourism discourse in the form
of electronic-word-of-mouth-promotion.

In this qualitative corpus-based study, metaphors are identified using Metaphor Identification
Protocols like MIPVU (Metaphor Identification Procedure Vrije Universiteit, Steen et al., 2010) and
DMIP (Deliberate Metaphor Identification Procedure, Reijnierse et al., 2018). This study will uncover
patterns of potentially deliberate metaphors and their functions in this user-generated genre, thus
contributing the perspective of tourists’ texts, since the main focus of research so far has been on
advertisements. This research aims to enhance the theoretical framework surrounding metaphors
and enrich our understanding of the role of metaphor in advertising and communication not only
as a cognitive and discourse analytical element, but as a cross-cultural one. Furthermore, this
study has implications for teaching English for Tourism (EfT), within the field of English for Specific
Purposes (ESP) which according to Franceschi & Hartle (2021) is an under-researched area, by
providing a cross-cultural comparison of English and Greek metaphor use and communication.
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