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Figure 2.1 Optimal Policy and Ordering Regions 

 

 

 

 

 

 

 

 

 

                  

                  

Region 2 (  ): 

Order Product 2  

Region 1(   : 
Order  Product 1 

   

   

          

          

Region 0 (  ): 

Order  Nothing  



Chapter 4 

References: 

Bakal, I. S., Erkip, N., and Güllü. R. (2011). “Value of supplier’s capacity information in a two-

echelon supply chain”, Annual Operations Research.191:115–135. 

Cachon, G. P., and Lariviere, M. A. ( 2001). “Contracting to assure supply: How to share demand 

forecasts in a supply chain”. Management Science. 47:5, 629–646. 

Chen, F. (2003). Information sharing and supply chain coordination. S. Graves, A. de Kok, eds. 

Supply Chain Management: Design, Coordination and Operation, Volume 11: Handbooks in 

Operations Research and Management Science. Elsevier, Amsterdam, 341–421. 

Chiang, W. K., and  Feng, y. (2007). “The value of information sharing in the presence of supply 

uncertainty and demand volatility”, International Journal of Production Research, 45:6, 

1429-1447. 

Chu, W. (1992). “Demand signalling and screening in channels of distribution”. Marketing Science. 

11:4, 327–347. 

Desai, P. S., and Srinivasan, K. (1995). “Demand signalling under unobservable effort in 

franchising: Linear and nonlinear price contracts”. Management Science. 41:10, 1608–1623. 

Donohue, K. Siemsen, E. (2011). “Behavioural  Operations: Applications in Supply Chain 

Management”. Wiley Encyclopaedia of Operations Research and Management Science.  

Ebrahim-Khanjari, N., Wallace, H., Iravani, S. (2012). “ Trust and Information Sharing in Supply 

Chains”, Production and Operations Management. 21:3, 444–464. 

Gumus, M. (2014). “With or Without Forecast Sharing: Competition and Credibility under 

Information Asymmetry”, Production and Operations Management. doi. 

10.1111/poms.12192. 

Lariviere, M. A., Padmanabhan, V. (1997). “Slotting allowances and new product introductions”. 

Marketing Science. 16:2, 112–128. 

http://dx.doi.org/10.1111/poms.12192


Mayer, R., Davis, J., and Schoorman FD. (1995). “An integrative model of organizational trust”, 

Academy of Management. 20:3, 709–734. 

Mellinger, G. D. (1956). “Interpersonal trust as a factor in communication”. The Journal of 

Abnormal and Social Psychology. 52:3, 304-309. 

Mieghem, J. V. (1999). “Coordinating investment, production, and subcontracting”. Management 

Science. 45:7, 954–971. 

Özer, Ö., and Wei, W. (2006). “Strategic Commitments for an Optimal Capacity Decision Under 

Asymmetric Forecast Information”, Management Science. 52(8):1238-1257. 

Özer, Ö., Zheng, Y., and Chen, K. Y. (2011). “Trust in Forecast Information Sharing”, Management 

Science. 57:6, 1111-1137. 

Pun, H., and Heese, S. H.(2013). “Outsourcing to suppliers with unknown capabilities”, European 

Journal of Operational Research, http://dx.doi.org/10.1016/j.ejor.2013.10.068. 

Ren, Z. J., Cohen, M. A., Ho, T. H., Terwiesch, C. (2010).“Information Sharing in a Long-Term 

Supply Chain Relationship: The Role of Customer Review Strategy”, Operations Research. 

58:1, 81-93. 

Stocken, P. C. (2000). “Credibility of voluntary disclosure”. The RAND Journal of Economics. 

31:2, 359–374. 

Tsay, A. A., and Agrawal, N. (2004). “Channel conflict and coordination in the e-commerce age”. 

Production and Operations Management. 13:1, 93–110.   

Wang, J. C., Lau, H. S., and Lau, A. H. L. (2009). “When should a manufacturer share truthful 

manufacturing cost information with a dominant retailer?”, European Journal of Operational 

Research. 197:266–286. 

Wu, J., Zhai, X., and Zhang, C., and Liu. X. (2011). “Sharing quality information in a dual-supplier 

network: a game theoretic perspective”, International Journal of Production Research, 49:1, 

199-214. 

 

 

http://dx.doi.org/10.1016/j.ejor.2013.10.068

