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PrefAcio
Foreword



E e texto nas p acumpr di r s prop s os.

Em primeiro lugar, quer servir como cat£logo da exposi 2o Be Fu**ing Perfect que -
atravds de diferentes lentes e linguagens, entre a antropologia e a arte - apresentou
os resultados do projeto EXCEL: The Pursuit of Excellence. Biotecnologias, Enhance-
ment e Capital Corporal em Portugal, que coordenei nos eltimos quatro anos no In-
stituto de CiEncias Sociais da Universidade de Lisboa . O t tulo da exposi 2o,
Be Fu**ing Perfect, alude ironicamente "busca da excelEncia e da perfei 20" iner-
ente nossasociedade liberal contempor nea, assente no imperativo da autovigil ncia
para disciplinar o corpo atrav@s de vArias formas de manipula 2o e autorresponsa-
biliza 20 atrav@s da aquisi 2o de recursos em prol do sucesso pessoal num regime
competitivo.

Em segundo lugar, quer resumir os temas principais do projeto EXCEL, dedicado aos
desejos, imagin#rios e prkticas do melhoramento humano em Portugal, assim como
a hist ria da minha colabora 20 com duas artistas excepcionais, Evija Laivina
(http://www.evijalaivina.com) e Jessica Ledwich (www.jessicaledwich.com). A nossa
ambi 20 comum n2o era propor uma ilustra 2o art sticados resultados da investiga 2o
etnogrkfica. A nossa colabora 20 nasceu para provocar rea 1es, para discutir as
expectativas que temos sobre 0S N0SsOS pr prios corpos e 0s corpos dos outros com
0 mais amplo peblico, fora da academia, tornando o nosso trabalho mais acess vel
e tamb@m mais responskvel.

Em terceiro lugar, este volume quer chegar a um peblico jovem porque @ nesta faixa
etkria que as pessoas s2o particularmente vulnerkveis violEncia de padries de corpo
e beleza normativos. A adolescEncia @ o per odo em que as pessoas come am a ter
conscitncia do valor da aparEncia e a moldar o seu aspecto para corresponder
a expectativas sociais extremamente exigentes e atd irrealistas. nesta idade que
apreendemos que a beleza @ importante. simultaneamente um objetivo ideal ambi-
cionado e uma espfcie de obriga 2o moral, e gastamos muito tempo e dinheiro para
aalcan ar. Independentemente da classe social ou do estatuto econ mico, aapartncia
@importante paratodosn s-homens, mulheres, indiv duos n®o binkrios ou genderqueer.
Contudo, no meu trabalho centrei-me sobretudo no corpo feminino.

Embora as preocupa 1es estfticas tamb@m sejam importantes para os sujeitos mas-
culinos, existe uma diferen a de g@nero na quantidade de tempo e nos recursos
financeiros que as mulheres investem no trabalho de beleza. As utopias do corpo perfeito
e da juventude eterna est®o firmemente enraizadas em defini 1es moralizadoras
das normas de g@nero. As mulheres est®o sob press®o normativa para assumirem
aresponsabilidade pelos seus corpos e para investirem na sua manuten 2o0e melhoria
constantes. O corpo feminino @ o campo de batalha. Todas n s somos "guerreiras da
beleza", citando o t tulo do projeto de Evija, para nos aproximarmos de um ideal de
feminilidade que Jessica descreve como o "feminino monstruoso”. Com um forte olhar
feminista e cr tico, os projetos fotogrficos das duas artistas deram um contributo
essencial para repensar as formas como vivemos a nossa corporeidade e para refletir
sobre a violEncia dos ideais estdticos que reproduzem estruturas de desigualdade
e diferencia 2o naera da perfei 2o.



Este volume apresenta os principaist picos do projeto e emprega imagens provocativas
paraestimular a reflex2o sobre as complexas rela 1es entre os social media, a cultura
visual contempor nea, a pol tica da autorrepresenta 2o (ou da selfie) e as normas
que distinguem os corpos que tEm valor dos outros.

Numa eraem que a tecnologia permite e incentiva a partilha, a visualiza 2o0e aduplica 2o
instant neas das imagens, atrav@s da est@tica deste volume o desafio @ refletir sobre
a inseparabilidade e interdependEncia imagem/corpo, observando o duplo processo
de consumo de imagens do corpo ideal e de transforma 2o do corpo em matfria trans-
form#vel, consum vel e publicamente exibida. Imagens e textos alternam-se para
reproduzir um efeito semelhante ao dos posts de Instagram. Num post de Instagram,
nem as legendas nem as imagens s2o0 uma mera transcri 2o do outro: texto e imagem
podem atd criar contrastes ir nicos e disson ncias, para estimular diferentes inter-
preta 1es. As imagens podem ser usadas como narrativas para fazer declara 1es
sobre o corpo - ilustrando as suas realidades, tensies e pol ticas mais ntimas. As imagens
podem refor ar ou desafiar o texto, criando significados discordantes, perturbando
as nossas certezas e subvertendo a realidade.

As fotografias de Evija mostram mulheres em poses cl&ssicas, elegantes e serenas na
sua imobilidade, usando dispositivos de embelezamento que parecem instrumentos
de tortura. As modelos que usam estes dispositivos de modela 2o do corpo olham para
oespa o, parecendo aderir obedientemente conformidade e disciplina exigidas pela
sociedade, enquanto os moldes de pl£stico enquadram as suas fisionomias de uma
forma grotesca. Os seus retratos - noespa o daimagina 2o que se situaentreaironia
eaviolEncia- pretendem desnaturalizar a nossa procura global de corpos melhores ,
aludindo a procedimentos disciplinares ortop@dicos invasivos e violentos, tornando
assim particularmente perturbador o processo pelo qual produzimos a beleza
humana. Com imagens provocadoras de corpos constrangidos por aparelhos corretivos,
a artista revela a mise-en-sctne da feminilidade, que s @ alcan ada atrav@s de prkticas
disciplinares de controlo do tamanho, da forma, da superf cie e dos movimentos do
corpo, para depois o exibir como elemento ornamental.

As fotografias de Jessica, da mesma forma, oscilam entre o grotesco e o absurdo.
Usando o seu pr prio corpo como tela, Jessica explora as coisas monstruosas que as
mulheres fazem a si pr prias na busca da beleza e da perfei 20. Numa fotografia,
alisa uma perna com uma lixadora el@trica Bosch; noutra, aspira a gordura das coxias
com um aspirador dom@stico. Jessica explora o estranho, o abjeto e muitas vezes
o irracional para desmascarar o lado mais complexo do comportamento humano, anal-
isando as suas perversidades para destilar este estranho fen meno a que chamamos
“cultura”. "Sou perfeito agora?" Esta pergunta ecoa em cada imagem que Jessica
produz. O leitor irk colocaa quest®oasi pr prio, observando as imagens perturbadoras
de Jessica. A beleza a qualquer pre o implica sofrimento, sacrif cio, esfor o,
disciplina e riscos. Jessica, que tem uma aparEncia completamente normativa
(@ jovem, alta, magra e branca, com uma fisionomia harmoniosa e sim@trica), mostra
no seu projeto Monstrous Feminine que mesmo uma pessoal que corresponde aos
ideais hegem nicos paga elevados custos econ micos, psicol gicos e f sicos para aderir
a estes padries muito exclusivos.



Todos n s somos constantemente bombardeados por mensagens que refor am
anecessidade de "disciplinar" e "domesticar" 0 nosso corpo - as suas formas, peso, cheiros,
fluidos, apetites, contornos, excresctncias, a pele que o cobre - de modo a aproximé-lo de
um "ideal" de beleza ao qual, na realidade, poucas pessoas correspondem. Os “outros corpos”
- n@o brancos, n2o jovens, N0 magros, no cisgdnero, n2o portadores de deficitncia,
n2o normativos nas suas fun 1es - s2o reduzidos a "defeitos" que t&m de ser corrigidos,
refor ando as estruturas preexistentes de desigualdade, diferencia 2o e discrimina 2o.

Asrugas, a gordura corporal, a celulite, a flacidez da pele, o envelhecimento do cabelo,
as manchas na pele e todas as outras altera 1es f sicas que acompanham o envel-
hecimento devem ser combatidas com a manuten 2o energ@tica do corpo atrav@s das
indestrias m@dico-estdtica, cosmg@tica, de fitness e de "alimentos saudkveis" (como
dietas, superalimentos e suplementos milagrosos). A indestria da beleza lembra-nos
que se fossemos mais magros, mais firmes, mais suaves e mais jovens, ser amos melhores;
ter amos umarela 2o mais apaixonada, uma carreira melhor, mais amigos e sucesso;
ser amos mais felizes. Se n@o for capaz de "reparar”, de "corrigir", de "consertar" 0s
seus "problemas" estdticos e de "resolver" os sinais de envelhecimento do corpo, deve
considerar-se um fracasso.

Filmes, anencios, revistas, contas de redes sociais e s tios Web retratam pessoas bonitas
e magras segundo padries eurocentrado como sendo o ideal. Estamos constantemente
expostos a mensagens mais ou menos subtis sobre o corpo "ideal" e arepresenta 1es
irrealistas e inating veis da beleza. Observamos hoje o mundo atrav@s de filtros e ma-
nipula 2o digital e assim comparamos 0s N0ssos corpos com ideais que N0 existem
narealidade. Esta @ uma batalha perdida: nunca saremos suficientes porque os par metros
est?o constantemente a ser redefinidos, mudando de acordo com as novas tendEncias
e os interesses da indestria da beleza. A discrep ncia entre o ideal e o real gera in-
satisfa 2o, sofrimento e medo. E, numa sociedade capitalista, ambos equivalem
a oportunidades de lucro. Os adolescentes, em particular as raparigas, s?o v timas
fkceis de uma indestria que prospera fazendo-nos sentir errados, feios, desviantes,
inadequados e imperfeitos.

Este volume tem como ambi 2o poder ser usado para laborat rios, oficinas, debates
e aulas nas escolas. Em particular, o meu objetivo enquanto mulher, ativista e m@e @
chegar aos jovens, para refletir com eles sobre 0s seus pr prios processos de subjetiva 20
corporal, problematizando os ideais de beleza discriminat rios que classificam
e hierarquizam os corpos - diferenciando quem @ classificado como belo e valioso
e quem como "defeituoso” ou n®o normativo. O meu desejo @ que este pequeno texto
seja usado para refletir em conjunto - em fam lia, na escola ou em qualquer outro
espa odeexperimenta 2o-sobre o impacto que as imagens globais dos corpos perfeitos
tem nas nossas vivEncias corp reas. Este processo de partilha de experiencias pi1e
em jogo 0s nossos sentidos, a nossa imagina 2o, as Nnossas emo 1es, 0S N0SS0S
imagin#rios colectivos e expectativas inconscientes.

O trabalho que tenho desenvolvido nos @ltimos anos, e que em parte @ resumido neste
pequeno volume, @ alimentado pela esperan ade que, num futuro pr ximo, possamos
tornar os nossos ideais de beleza mais abrangentes, variados e inclusivos, para que
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cada pessoa possa ser como @, na sua especificidade, sentindo-se bela e sensual,
amando a sua imagem no espelho, ocupando o espa 0 que quiser no mundo, em
liberdade. O principal objetivo deste texto @ lembrar a todes que ser alto, baixo, magro,
gordo, branco, negro, heterossexual, gay, cisg@nero, transgdnero, etc., @ algo que acontece
e sobre o qual nada podemos fazer. No temos verdadeiras escolhas, porque n®o podemos
escolher ser quem n?o0 somos. Sermos pessoas que respeitam os outros @ uma escolha
que podemos fazer e que est£ ao nosso alcance. Chegou 0 momento de tomar uma
posi 20 e fazer esta escolha eticamente consciente, desvelando os preconceitos e efe-
tuando mudan as. A minha esperan a e 0 meu objetivo com este trabalho @ lutar
contra gordofobia, body shaming (vergonha do corpo), lookism (discrimina 2o da
apartncia) e contra todas as atitudes sistgmicas discriminantes que permitem que a
indestria cosm@tica prospere na base de hierarquias de beleza que se traduzem em
hierarquias de valor e promova desigualdade. Para um futuro mais horizontal, com
menos sofrimento e menos v timas.

Estou incrivelmente grata minha filha, Sole, a quem este livro @ dedicado. Ela @, de
facto, a minha ideia de perfei 2o; independentemente de tudo.

Chiara Pussetti

This text was born to fulf | se ral purposes.

First, it serves as a catalog for the exhibition Be Fu**ing Perfect that - through dif-
ferent lenses and languages, between anthropology and art - presented the results of
the project EXCEL: The Pursuit of Excellence. Biotechnologies, Enhancement and
Body Capital in Portugal, which | have coordinated over the past four years at the
Institute of Social Science at the University of Lisbon. The title of the exhibition,
Be Fu**ing Perfect, ironically alludes to the pursuit of excellence and perfection
inherent in our contemporary liberal society, based on the imperative of self-surveillance
to discipline the body through various forms of manipulation and self-responsibility
through the acquisition of resources in the interest of personal success in a competitive
regime.

Secondly, it resumes the main topics of the project EXCEL, dedicated to the desires,
imaginaries, and practices of human enhancement in Portugal, as well as the story
of my collaboration with two exceptional artists, Evija Laivina (http://www.evija-
laivina.com) and Jessica Ledwich (www.jessicaledwich.com).

Our collaboration has arisen not to propose an artistic overview of the scientific re-
sults of our ethnographic research. Rather, it was to provoke reactions, to discuss
the expectations we have about our own bodies and others bodies, and to dramatize
our daily aesthetic entrepreneurship (Elias et al. 2017, 5). In turn, the exhibition
made our work more accessible and also more accountable.

Finally, this volume wants to reach a young audience because it is in this age group
that people are particularly vulnerable to violence from normative body and beauty
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standards. Adolescence is the period when people begin to mold their physicality and
domesticate their appearance - starting with diets, hair removal, manicuring, going
to the gym, and so on - to correspond to extremely demanding and even unrealistic
social expectations. It is at this age that we learn that beauty matters. Beauty matters
because it is simultaneously a coveted ideal and a moral obligation, and we spend
a lot of time and money to achieve it. Regardless of social class or economic status,
appearance is important to us all men, women, nonbinary, or genderqueer individ-
uals. However, in this work, | focused mainly on the cis female body.

Although aesthetic concerns are also important for male subjects, there is a gendered
difference in the time and financial resources that women invest in beauty work. The
fantasy of perfect beauty and eternal youth, linked to a Euro-American neoliberal
ideology of limitless enhancement and absolute autonomy of the individual, is firmly
entrenched in moralizing definitions of gender norms. Women are under normative
pressure to take responsibility for their bodies and to invest in their constant main-
tenance and improvement. They are encouraged to take control of their life and their
body, to assume responsibility for the way they look, and to maintain their self-disci-
pline on a daily basis. The female body is the battlefield. We are all beauty warriors,

quoting the title of Evijas project, to tap into an ideal of femininity that Jessica
describes as the monstrous feminine. With a strong feminist and critical gaze, their
photographic projects made an essential contribution to rethinking the ways in which
we experience our corporeality and to reflecting on the violence of aesthetic ideals
that reproduce structures of inequality and differentiation in the age of perfection.

This volume presents the main topics of the project and employs provocative images
to stimulate reflection about the complex relationships between social media, the
contemporary visual culture, the politic of self-representations (or selfie), and the
norms that distinguish the bodies "that have value" from the others. In an era when
technology enables and encourages instant sharing, viewing, and duplicating, the
images depicted the possibility of self-reconfiguration and the body s transformation
into a material to be watched, displayed, and consumed. Images and text alternated
to reproduce an effect similar to that of Instagram posts. In an Instagram post,
neither captions nor images are a mere transcription of the other: text and image
can evoke an ironic contrast, creating tensions and allowing different interpretations.
Images can be used as narratives to make statements about the body illustrating its
more intimate realities, tensions, and politics. The images can reinforce or challenge
the text, creating discordant meanings and unsettling our accounts of the world.
I am interested in the photos capacity for disruption and subversion of reality.

Evijas photographs display women in classic poses, elegant and serene in their
immobility, wearing beautification devices that look like instruments of torture. The
models wearing these body-shaping devices stare off into space, appearing to obediently
adhere to the conformity and discipline demanded by society, while the plastic devices
frame their physiognomies in a grotesque manner.

Her portraits in the space of imagination that lies between irony and violence
intend to denaturalize our global quest for better bodies, alluding to invasive and
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violent orthopedic disciplinary procedures, thus making the process by which we pro-
duce human beauty particularly disturbing. With provocative images of bodies con-
strained by corrective devices, she reveals the mise-en-sctne of femininity, which is
only achieved through disciplinary practices of controlling the size, shape, surface,
and movements of the body, and then displaying this body as an ornamental element.

Jessicas photos oscillate between the grotesque and the absurd. Using her own body
as a canvas, Jessica explores the monstrous things women do to themselves in the
pursuit of beauty and perfection. In one photo, she buffs her leg with a Bosch sander;
in another, she squeezes and sucks the fat out of the stalls with a domestic hoover.
Jessica explores the uncanny, the abject, and often the irrational to unmask the more
complex side of human behavior, analyzing its perversities to distill this strange
phenomenon we call culture. Am | perfect now? This question echoes in every
image Jessica produces. The readers will pose the question to themselves, observing
Jessicas disturbing images. Beauty at any cost entails suffering, sacrifice, effort,
discipline, and risks. Jessica, who has a completely normative appearance (she
is young, tall, thin, and white, with a harmonious and symmetrical physiognomy),
shows in her Monstrous Feminine project that even a mainstream, conventionally
beautiful woman pays high economic, psychological, and physical costs to adhere to
very exclusive standards.

We are all constantly bombarded by messages that reinforce the need to discipline
and tame ourbody itsforms, weight, smells, fluids, appetites, contours, excrescences,
the skin that coversit inordertobringitclosertoan ideal of beauty that, in reality,
few people fit. The other bodies non-white, non-young, non-thin, non-cisgender,
non-able-bodied, non-normative in their functions are reducedto defects that need
to be corrected, reinforcing preexisting structures of inequality, differentiation, and
discrimination.

Wrinkles, body fat, cellulite, sagging skin, hair graying, skin spots, and every other
physical change that accompanies aging should be fought with the energetic main-
tenance of the body through medical-aesthetic, cosmetic, fitness, and health food
industries (such as diets, superfoods, and miraculous supplements). The beauty
industry reminds us that if only you were thinner, firmer, smoother, and younger,
you would be better; you would have a more passionate relationship, a better career,
more friends and success; you would be happier. If you are unable to repair, to

correct, to fix youraesthetic problems, andto solve the signs of bodily aging,
you should consider yourself a failure.

Movies, commercials, magazines, social media accounts, and websites often portray
stereotypically beautiful, thin people as ideal. Adolescents are constantly exposed
to thousands of overt and subtle messages about the ideal body and unrealistic, unat-
tainable portrayals of beauty. They see the world through filters, digital manipulation,
and augmented reality that have made perfection completely artificial. So young
people are comparing themselves to ideals that do not exist in reality. If they do not
perfectly fit society s standards, they are not enough. But this is a losing battle: they
will never be enough because the parameters are constantly being redefined, shifting
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in line with trends and the interests of the beauty industry. The discrepancy
between the ideal and the real creates dissatisfaction, suffering, and fear. And in
acapitalist society, both equate to opportunities for profit. Teens, in particular young
girls, are easy victims of an industry that flourishes by making us feel wrong, ugly,
deviant, inadequate, and imperfect.

This volume has the ambition to be used for laboratories, workshops, debates and
school classes. In particular, my goal as a woman, activist and mother is to reach
young people, to reflect with them on their own body subjectivation processes,
problematizing the discriminatory ideals of beauty that classify and hierarchize
bodies - differentiating who is classified as beautiful and valuable and who as "defective"
or non-normative. My wish is that this short text is used to reflect together - in family,
atschool or in any other space of experimentation - on the impact that global images
of perfect bodies have on our corporeal experiences. This process of sharing experiences
continuously brings into play our senses, our imagination, our emotions, our collective
imaginaries and unconscious expectations.

The work | have done in recent years is nourished by the hope that, in the near future,
we will be able to make our ideals of beauty more comprehensive, varied, and inclusive
so that each person can be as they are, in their specificity, feeling beautiful and sensual,
loving their image in the mirror, occupying the space they want in the world, with
freedom. The main purpose of this volume is to remind everyone that being tall, short,
thin, fat, white, black, straight, gay, cisgender, transgender, etc., is something that
happens and about which we can do nothing. We have no real choices here, because
we cannot choose to be who we are not. Being people who respect others is a choice
we can make, and it is within our reach. The time has come to take a stand and make
this ethically conscious choice, by understanding biases and making changes. My
hope and goal with this work is to stand up against body shaming, lookism (appearance
discrimination), and all the systemic, discriminant and disrespectful attitudes that
allow the cosmetic industry to thrive on hierarchies of beauty that translate into hi-
erarchies of value and promote inequality. Fighting for a more horizontal future with
less suffering and fewer victims.

I am incredibly grateful to my daughter, Sole, to whom this book is dedicated. She is
indeed my idea of perfection; irrespective.

Chiara Pussetti
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i 20 Be Fu**ing Perfect atrav@s de lentes e linguagens diferentes, entre
logia e arte - apresentou os resultados do projeto EXCEL. The Pursuit of
ce (PTDC/SOC-ANT/30572/2017), dedicado ao desejos, aos imaginkrios
icas de melhoramento humano em Portugal, que coordenei no Instituto de
Sociais da Universidade de Lisboa nos eeltimos quatro anos. A exposi 2o contou
labora 20 das artistas multipremiadas Evija Laivina (www.evijalaivina.com)
a Ledwich (www.jessicaledwich.com) e semanalmente foi pontuada por
e eventos gratuitos abertos ao peblicoem geral. O prop sito desta interven 2o
foi o de convidar o peblico (em particular os mais jovens) a refletir sobre os
riscos ligados busca da perfei 20; sobre os padries hegem nicos propostos
edia; e sobre a violEncia dos ideais estdticos que traduzem e reproduzem
as de desigualdade e diferencia 2o.

ume n2o pretende apresentar uma panor mica art stica da exposi 20 nem
ados cient ficos da nossa investiga 2o0. Para quem tivesse interesse na reflex@o
a que resultou dos quatro anos de dura 2o do projeto, no final do texto hk
liografia completa das publica 1es da nossa equipa. Tamb@m n®o entendemos
0 somente como um cat#logo expositivo. A nossa inten 2o @ antes provocar
riar debate e pol@mica, fornecer material que estimule a reflex®o, irritar,
ar, p r em discuss®o as expectativas que vocEs tEm sobre 0 vosso corpo
corpo das outras pessoas.

i 20 Be Fu**ing Perfect nasceu da exigEncia de comunicar fora das paredes
s da torre de marfim da academia, envolver peblicos diferentes, abrir diZlogos
soas dos mais diversos contextos. Tamb@m quer amos falar da nossa
a 20 para com etiquetas vazias como a da body positivity, que todavia
ta sempre corpos cisg@neros, com capacidades normativas, brancos, magros
ente curvy, excluindo os outros corpos n?o conformes. Fizemos isso
do o sofrimento e a violEncia que os ideais de beleza e perfei 20 comportam,
0 que demandam, as renencias, 0s sacrif cios e 0s custos econ micos
nais. Almej£gvamos ao mesmo tempo libertar quem no consegue, n2o pode,
encaixar nos padries hegem nicos para que possa viver a sua corporeidade
gonha, sem culpa, sem pedir desculpa porque n2o sermos representados
das revistas, nos filmes, nos desfiles n2o significa sermos errados
iores.

das imagens expostas podemos perceber como estamos todos sob press2o
va para tomar responsabilidade sobre 0 nosso corpo e para investir na sua
te manuten 2o e melhoramento. Numa | gica neoliberal @ expectkvel que
iv duo seja responskvel pelas suas escolhas, sobre aimagem que quer dar de
0 seu futuro, sobre os produtos de consumo que deve ou n2o adquirir,
rando ter capacidade de autodisciplina no que toca disciplina (num Igxico
izante poder amos dizer saudkvel ) do seu corpo. As novas disciplinas
is assumem forma volunt&ria: os padries normativos que regulamentam
inam corpos e subjetividades s2o por outras palavras vivenciados no como
€S ou regras externas, mas como aspira 1es e desejos pessoais. Ser bem
o0je n2o @ portanto uma quest®o de sorte, mas de responsabilidade individual.
e 0s procedimentos da indestriado bettering s2o0 a cada diamaiscomuns,

the pursull of
excefience

Cartazes promocionais
da exposi 2o
Exhibition promotional
posters
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acess Veis, e menos invasivos. Mas este investimento n2o @ para todos. Amplos sectores
da popula @o ficam exclu dos.

Durante os quatro anos dedicados investiga 2o, entrevistamos pessoas dispostas
atudo paraalcan ar padriesut picos de perfei 20 e sucesso: a moldar, transformar,
cortar a carne; a alisar, aclarar, queimar a pele; a comprimir e absorver mecanica-
mente a gordura; a ingerir e injetar fArmacos, toxinas, hormonas e outras biotecno-
logias | quidas; a inserir prostdticos e implantes; a enfrentar cirurgias extremas ou
acriar curvas de silicone industrial.

Pessoasem guerra paraganhar abatalha contra o tempo, combater a celulite, derrotar
a gordura, conquistar a fisionomia ideal. Pessoas que lutam contra o pr prio corpo,
que o desprezam e que quanto mais trabalham para o tornar socialmente aceit#vel
mais se tornam control£veis e melhores consumidores de uma indestria que floresce
sobre as nossas inseguran as. Pessoas que combatem uma batalha contra moinhos
de vento, mas esta @ uma guerra na qual se pode morrer.

Falamos em pessoas ho sentido mais inclusivo, porque nesta luta combatem mulheres,
homens e indiv duos genderqueer. Mas na exposi 2o focamos principalmente o corpo
feminino. Embora as preocupa 1es estfticas sejam tamb@m importantes para sujeitos
masculinos, existe umadiferen ade tempo e investimento econ mico no trabalho da
beleza entre homens e mulheres. A feminilidade @ uma mise-en-sctne que s se con-
segue atrav@s de prkticas disciplinares de controlo do tamanho, da forma,
da superf cie e dos movimentos do corpo e da exibi 2o deste corpo como elemento or-
namental. Estamos constantemente bombardeados por mensagens que refor am a
necessidade de disciplinar e domar o corpo feminino - as suas formas, o peso,
o cheiro, os fluidos, os apetites, 0s contornos, as excresctncias, a pele que o reveste -
paraoaproximar deum ideal debelezae feminilidade, no qual na realidade poucas
mulheres encaixam. Existe uma forte press®o normativa para que as mulheres se
envolvam no que definimos trabalho da beleza uma atividade na qual @ suposto
investir quantidades consider£veis de tempo e dinheiro para corresponder a padries
de beleza muito restritivos que, pelo menos no contexto Europeu, valorizam uma
figura elegante, agradkvel, discreta, delicada, que ocupa um espa 0 ex guo e n2o
perturba demasiado. Poucas coisas continuam a ser t2o assustadoras como uma
mulher que ocupa muito espa o, que se alimenta excessivamente, que segue impulsos
e satisfaz os seus desejos, que transgride as normas, que excede o espa o que lhe
@ destinado, que n?o controla as suas excrescEncias corp reas, que persegue o principio
do prazer, que tem apetites vorazes, que se expande para al?m dos limites r gidos que
a sociedade lhe impie. Para que uma mulher seja socialmente considerada digna
de aprova 20 e de respeito tem que corresponder a caracter sticas que refletem
a influEncia do patriarcado, do capitalismo, do sexismo, do racismo, do classismo
e do capacitismo.

Pode parecer que trabalhar sobre ideais de beleza e de perfei 2o seja algo feetil ou
superficial.

N2o hE nada de feetil em algo pelo qual as pessoas est2o dispostas a investir tempo,
dinheiro, a sofrer,ap ras suas vidas em risco.
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N2o h£ nada de feetil nas tecnologias do biopoder que classificam as pessoas entre
quem tEm valor e quem n2o.

N2o h£ nada de feetil em saber que os nossos filhos ir2o crescer - como n s fizemos -
cultivando desejos na base de ideais irreais que nos fazem sentir constantemente errados.

O trabalho que desenvolvi nestes eltimos anos nutre-se da esperan a de conseguirmos
num futuro pr ximo tornar os nossos ideais de beleza mais abrangentes, variegados
e inclusivos. Para que cada pessoa possa ser como @, na sua especificidade; sentir-se
bonita e sensual, amando a sua imagem ao espelho, ocupando no mundo o espa o
que quer, em liberdade. Este volume tem como principal objetivo lembrar a todes que
sermos altos, baixos, magros, gordos, brancos, negros, heterossexuais, homossexuais,
cisg@nero, transg@nero, @ algo que acontece e sobre o qual n®o podemos fazer nada.
N2o temos escolhas, porque n2o podemos escolher sermos quem n2o somos. Sermos
pessoas que respeitam os outros, esta sim, @ uma escolha que podemos fazer e que
estk ao nosso alcance. Chegou 0 momento de tomar uma posi 2o e fazer umaescolha
eticamente consciente. Para que n®o haja mais violEncia e discrimina 2o. Para que
n2o haja mais v timas.

The exhibition Be Fu**ing Perfect - through different lenses and languages, between
anthropology and art - presented the results of the project EXCEL. The Pursuit of
Excellence (PTDC/SOC-ANT/30572/2017), dedicated to the desires, imaginaries and
practices of human enhancement in Portugal, which | coordinated at the Institute
of Social Sciences of the University of Lisbon for the last four years. The exhibition
had the collaboration of multi-award winning artists Evija Laivina (www.evija-
laivina.com) and Jessica Ledwich (www.jessicaledwich.com) and was punctuated by
weekly debates and free events open to the general public. The purpose of this artistic
intervention was to invite the public (particularly the younger ones) to reflect on the
limits and risks linked to the search for perfection; on the hegemonic standards pro-
posed by the media; and on the violence of aesthetic ideals that translate and reproduce
structures of inequality and differentiation.

This volume does not intend to present an artistic overview of the exhibition or the
scientific results of our research. For those who would be interested in the scientific
reflection that resulted from the four years of the project, there is acomplete bibliography
of our team'’s publications at the end of the text. Nor do we understand this text only
as an expository catalogue. Our intention is rather to provoke reaction, to create
debate and polemic, to provide material that stimulates reflection, to irritate, to dis-
turb, to put into discussion the expectations you have about your body and other
people’s bodies.

The Be Fu**ing Perfect exhibition was born from these same demands and frustrations.
We wanted to communicate outside the anguished walls of the ivory tower of the
academy, to involve different publics, to open dialogues with people from the most
diverse contexts. We also wanted to speak about our dissatisfaction with empty labels
like body positivity, which nevertheless always represents cisgender bodies, with
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normative abilities, white, thin or slightly 'curvy’, excluding other non-conforming
bodies. We did this by showing the suffering and violence that the ideals of beauty
and perfection entail, the effort they demand, the renunciations, the sacrifices and
the economic and emotional costs. We aimed at the same time to free those who can't,
can't, don't want to fit into the hegemonic standards so that they can live their
corporeality without shame, without guilt, without apologizing because not being
represented on the cover of magazines, in films, in fashion shows doesn't mean being
wrong or inferior.

Through the images exposed we can see how we are all under normative pressure
to take responsibility for our body and to invest in its constant maintenance and
improvement. Inaneo-liberal logic it is expected that each individual is responsible
for his/her choices, about the image they want to give of themselves, about their
future, about the consumer products they should or should not acquire, demonstrating
to have the capacity of self-discipline when it comes to the discipline (in a medicalizing
lexicon we could say 'healthy’) of their body. The new corporal disciplines take on
a voluntary form: the normative standards that regulate and discipline bodies and
subjectivities are in other words experienced not as external obligations or rules, but
as personal aspirations and desires. Being successful today is therefore not a matter
of luck, but of individual responsibility. The products and procedures of the "bettering"
industry are every day more common, accessible, and less invasive. But this investment
is not for everyone. Large sectors of the population are excluded.

During the four years dedicated to research, we interviewed people willing to do any-
thing to achieve utopian standards of perfection and success: to mould, transform,
and cut the flesh; to smooth, lighten, and burn the skin; to compress and mechanically
absorb fat; to ingest and inject drugs, toxins, hormones and other liquid biotech-
nologies ; to insert prosthetics and implants; to undergo extreme surgery or create
body curves of industrial silicone.

People at 'war’ - to win the battle against time, combat cellulite, defeat fat, conquer
the ideal physiognomy. People who fight against their own bodies, who despise them
and the more they work to make them socially acceptable the more they become
controllable and better consumers of an industry that thrives on our insecurities.
People who fight a battle against windmills, but this is a war in which one can die.

We talk about people in the most inclusive sense, because in this fight they fight
women, men and genderqueer individuals. But in the exhibition we focus mainly on
the female body. Although aesthetic concerns are also important for male subjects,
there is a difference in time and economic investment in beauty work between men
and women. Femininity is a mise-en-sctne that is only achieved through disciplinary
practices of controlling the size, shape, surface and movements of the body and
displaying this body as an ornamental element. We are constantly bombarded by
messages that reinforce the need to 'discipline’ and 'tame’ the female body - its forms,
weight, smell, fluids, appetites, contours, excrescences, the skin that covers it - in
order to bring it closer to an 'ideal’ of beauty and femininity, in which in reality few
women fit. There is a strong normative pressure for women to engage in what we
define "beauty work" an activity in which one is supposed to invest considerable
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amounts of time and money in order to meet very restrictive beauty standards which,
at least in the European context, value an elegant, pleasing, discreet, delicate figure
that occupies a tiny space and does not disturb too much. Few things are still as
frightening as a woman who occupies too much space, who feeds excessively, who
follows impulses and satisfies her desires, who transgresses the norms, who exceeds
the space allotted to her, who does not control her bodily excrescences, who pursues
the pleasure principle, who has voracious appetites, who expands beyond the rigid
limits that society imposes on her. For a woman to be socially considered worthy of
approval and respect, she has to correspond to characteristics that reflect the
influence of patriarchy, capitalism, sexism, racism, classism and ableism.

It may seem that working on ideals of beauty and perfection is futile or superficial.
There is nothing futile about something for which people are willing to invest time
and money;, to suffer, to put their lives at risk.

There is nothing futile in technologies of biopower, which classify people between
those who have value and those who do not.

There is nothing futile in knowing that our children will grow up - as we did - cultivating
desires on the basis of unrealistic ideals that make us feel constantly wrong.

The work I have done in recent years is nourished by the hope that in the near future
we will be able to make our ideals of beauty more comprehensive, varied and inclusive.
So that each person can be as they are, in their specificity; feeling beautiful and
sensual, loving their image in the mirror, occupying the space they want in the world,
in freedom. The main purpose of this volume is to remind everyone that being tall,
short, thin, fat, white, black, straight, gay, cisgender, transgender, is something that
happens and about which we can do nothing. We have no choices, because we cannot
choose to be who we are not. Being people who respect others is a choice we can make
and it is within our reach. The time has come to take a stand and make an ethically
conscious choice. Our hope is that there will be no more violence and discrimination,
and no more victims.
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"Everything is Awsome"
Everything is Going to Be Awsome
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A beleza @ poder.
omundo nossavolta.
s2o consideradas mais fa
mais desejadas e cobi adas
um mercado profissional que
investem financeiramente no
rentkvel capital social (integra
e prest gio) ou capital econ mico
Aindestria cosm@tica @ uma das
e das mais resistente scrises eco
amplo e os tratamentos cada vez
e democratizados. As pessoas recor
a depila @0, manicura e pedicura,
para a pele at@ a interven 1esm
apartncia @ hoje uma responsabilid
pessoa melhor, de acordo com mo
sucesso social. E estes modelos h
e contestados s2o vivenciados
desejos e valores. Queremos
n2o na base de necessidades
cultura de consumo. A pri
nainova 2o e no progre
e novos mercados seg
em g@dnero, idade,
estes produtos

ital valioso, que condiciona favoravelmente
entam uma apartncia socialmente apreciada
idas com mais agrado, mais procuradas,
mais facilmente, tendo acesso a todo
SiCO.  por isso que muitas pessoas
transformando-os em maisum
al), capital simb lico (estatuto
rios, mobilidade profissional).
0, em constante crescimento
tas torna-se a cada dia mais
s invasivos, mais baratos
tamentos estgticos - desde
belos, cremes e produtos
onsideram que cuidar da
a Enfase no'tornar-se' uma
leza, excelEncia acad?@mica,
ente podem ser negociados
mas mais como aspira 1es,
s1es sobre 0S N0SS0S COrpos
hegem nicos propostos pela
speran a, agrande expectativa
andes investimentos econ micos
sonaliza 2o dos produtos com base
mico, ra a. O resultado desejado que
re uma norma ideal @ um corpo jovem,
ente ativo, cisg@nero, e normativos nas suas
fun 1es, amente exclusivo , no sentido que exclue aampla
Sso econ mico s biotecnologia de melhoramento e que
adriesr gidos de perfei 2o, constru dos em umadire 20 muito
pouco afeita diversidade da existEncia humana. Est®o aqui impl citos 0s
sos: 1. m@dico (cuidado da pele, controle do peso, sacede dos cabelos, envelhecimento
ativoepora fora); 2. moral (autoestima, valoriza 2o pessoal, responsabilidade, disciplina,
empenho); e 3. mediktico (globaliza 2o de imagens virtuais de beleza e sucesso).

0 alcance de um corpo perfeito implica expectativas e custos altos, n2o0 somente
econ micos, mas tamb@m f sicos e psicol gicos. As tecnologias de modifica 2o do
corpo  mesmo considerando as suas possibilidades de autovaloriza 2o e aumento
da autoestima podem se tornar profundamente alienagtes, especialmente quando
levam a casos extremos de insatisfa 2o ou dismorfia cgffral, ou quando os resultados
obtidos n?o correspondem ao desejado.

rcado neoliberal, existe a dor
adries ideais. Na reprodu 2o
corpos que tEm valor) e quem
nte, o corpo defeituoso que @

Atrks do discurso da esperan a e liberdade pr.
e a violEncia quotidiana de quem n2g

ibilidades e limites, liberdade
nto e constrangimento em que
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literalmente se incorporam padries que sustentam em vez de desfazer as desigualdades
corporais que se produzem novas subjetividades e corporeidades entre desejos e dor.

Aexposi 20 Be Fu**ing Perfect - atrav@s da proje 2o de imagens que representam a
busca da perfei 20 convida o peblico a refletir sobre:

1. as lutas que todos n senfrentamos de formas e com tecnologias distintas
-paraalcan ar o sonho de um corpo ideal;

2. 0s padries estdticos que refletem e reproduzem estruturas de desigualdade
e diferencia 2o;

3.0 valor econ mico e social da beleza, pelo qual as pessoas est®o dispostas
asofrer,ap rassuasvidas em risco e a investir tempo e dinheiro.

Abiopol tica da beleza estf portanto intimamente ligadan®o s ao gEnero, mas tamb@m

idade, classe, ra a, orienta 2osexual,aoestatutoecon mico e atodasasoutras
desigualdades sociais e acaba por refor ar de forma violenta estruturas preexistentes
de desigualdade e diferencia 2o. Considerar de forma cr tica os ideias de beleza n®o
significa n2o realizar 0s nossos sonhos, nem n2o alterar 0 Nosso corpo. Significa sim,
segurarando no espelho e olhando, atrav@s do nosso reflexo e aspira 1es,ascondi 1es
hist ricas e socioculturais da constru 2o desses ideais normativos, tendo consciGncia
das suas dimensies incorporadas, afetivas e viscerais e de todas as rela 1es pol ticas
e econ micas envolvidas.

Beauty is power. Beauty is a valuable capital that positively conditions the world
around us. People who have a socially appreciated appearance are looked upon more
favourably, welcomed more favourably, more sought after, more desired and coveted,
get jobs more easily, having access to a whole professional market that is based on
physical appearance. This is why many people invest financially in their own bodies,
turning them into more profitable social capital (social integration, sexual attraction,
best marriages), symbolic capital (status and prestige) or economic capital (better
jobs, salaries, professional mobility). The cosmetics industry is one of the most
flourishing in the world, constantly growing and one of the most resistant to economic
crises: the range of offers becomes wider every day and the treatments increasingly
innovative, less invasive, cheaper and democratised. People constantly resort to aesthetic
treatments - from waxing, manicures and pedicures, haircuts and hair colouring,
creams and skin products to more profound interventions - because they consider
that taking care of appearance is now an individual responsibility - there is an
emphasis here on 'becoming’ a better person, according to hegemonic models of
beauty, academic excellence, social success. And these hegemonic models - which can
obviously be negotiated and contested - are experienced not so much as 'obligations’
but more as aspirations, desires and values. We want to be this way, and we make
decisions about our bodies not on the basis of medical needs but of hegemonic ideals
propounded from consumer culture. The first consequence is that the hope, the high
expectation in innovation and technological progress stimulates large economic
investments and new segmental or niche markets: the customisation of products
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based on gender, age, social class, economic status, race. The desired result that these
products promise always reproduces an ideal norm - it is a young, slim, white, tall,
toned, sexually active, cisgender body, and normative in its functions. A body therefore
extremely exclusive - of the entire broad population that does not have economic
access to biotechnological enhancement and that does not fit these rigid standards
of perfection, constructed in a very circumscribed direction and with little affection
for the diversity of human existence. Implicit here are the discourses: 1. medical (skin
care, weight control, hair health, active ageing and so on); 2. moral (self-esteem, per-
sonal appreciation, responsibility, discipline, commitment); and 3. media (globalisation
of virtual images of beauty and success).

The achievement of a perfect body implies high expectations and costs, not only econ-
omic, but also physical and psychological. Body modification technologies - even con-
sidering their possibilities of self-worth and increased self-esteem - can become
deeply alienating, especially when they lead to extreme cases of dissatisfaction or
body dysmorphia, or when the results obtained do not correspond to what is desired.

Behind the discourse of hope and freedom proper of the neoliberal market, there is
the daily pain and violence of those who do not fit into the ideal standards. In the re-
production of inequalities, the "elites" reaffirm themselves as such (bodies that have
value) and those who are left out are the different, the inferior, the failed, the deviant,
the "defective" body that needs to be corrected.

Itis in this fractured and complex panorama of possibilities and limits, freedom and
constrictions, hope and violence, empowerment and constraint - in which standards
are literally incorporated that sustain rather than undo bodily inequalities - that new
subjectivities and corporeity are produced between desires and pain.

The exhibition Be Fu**ing Perfect - through the projection of images that represent
the search for perfection - invites the public to reflect on:

1. the struggles we all face - in different ways and with different technologies
- to achieve the dream of an ideal body;

2. the aesthetic standards that reflect and reproduce structures of inequality
and differentiation;

3. the economic and social value of beauty, for which people are willing to
suffer, to put their lives at risk and to invest time and money

The biopolitics of beauty is therefore intimately linked not only to gender, but also
to age, class, race, sexual orientation, economic status and all other social inequal-
ities and ends up violently reinforcing pre-existing structures of inequality and differ-
entiation. Critically considering ideas of beauty does not mean not fulfilling our
dreams, nor does it mean not altering our bodies, but rather holding up the mirror
looking, through our reflection and our aspirations, through the historical and socio-
cultural conditions of the construction of these normative ideals, being aware of their
embodied, affective and visceral dimensions and of all the political and economic
relations involved.
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g eltimos quinze anos foram pautados por um aumento's
onsumo mas tamb@m na inova 2o no campo da indestria 't
O leque de ofertas ficou mais amplo e os tratamentos for3
invasivos, mais baratos e de mais f&cil acesso. Dessa forma}
dirigido areparar, revitalizar, restaurar, devolver e conservar a
de prkticas mais amplas de saede, bem-estar, cuidado e valoriz

O termo anti-ageing (em Portugal @ comum encontrar-se a e
juntamente com a sua tradu 2o para antienvelhecimento
A medicinaantienvelhecimento confunde-se com prkticas de autg
pessoal ao incluir uma s@rie de procedimentos f sicos que tg
sinais de envelhecimento. Paradoxalmente, ao mesmo tempo g
aideia de umaapartncia mais jovemou atd sem idade , refor
do envelhecimento.

As entrevistas efetuadas no mbito do projeto, real 3 vis veis do
envelhecimento - como as rugas, a flacidez, a falta de tg 0s cabelos grisalhos
- 520 mais desvalorizantes e problem£ticos pag es do que para 0s homens,
e que os rituais femininos deskiaase BEYETICSCimento come am significativamente
cedo e comportam um investimento econ ce isimportante. O envelhecimento
@, portanto, um fen meno experienciado dentr0'8 aa_mais amplo de
desigualdade de gEnero, no qual a perda da juventude no C8 onsiderada
como uma perda de valor social. Susan Sontag j£no come od efiniu
como duplo padr2o do envelhecimento esta desproporciond 35
discrimina 2o de gEnero e de idade, e que relega invisibilidade
mais maduras. Nas economias estfticas euramericanas o valor de u
em boa parte de atributos (beleza, inoctncia, atra 2o sexual, capacidade
vao irremediavelmente desflorecendo com a idade. Correspondendo s
impostas s mulheres, as interven 1es cosm@ticas e as novas tecnold
aoportunidade de rejuvenescerem e reconquistarem o seu corpo, desafia
de idade, estigma, vergonha e invisibilidade que um corpo envelhe
Se a juventude eterna no passa de um mito, os procedimentos anti-age
pelo menos envelhecer graciosamente , isto @, fazer que o processo natu
juventude aconte adentro de certos par metrosde estiloegra a.

Os procedimentos n2o cireergicos mais comuns s20 0s cremes, a colora 3
inje 1es de toxina botul nica (vulgarmente chamada de Botox), o laser,
peeling qu micos, amicrodermoabras®o e 0s preenchimentos com Acidq
considerados procedimentos menos dispendiosos financeiramentg
e mais seguros fisicamente. Os produtos das perfumarias ing
pertencem aos campos cient ficos da Biologia, da Gendtica e dar
a ilus?o das garantias da cientificidade: Cell Renewal, Repairwg ance,
italizing supreme, Replumping, Regenerating, Treg aser Focus,
g Filler, Lift repair Extreme, Lift-desigg , Botulin effect,
E outhFX, DNAge, LASER G aturonic Filler Extreme.

Se por unl e g0 sonho de uma resposta tecnol gica
eficaz para contrastar as marcas da idade, por outro lado refor am aideologia de que
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a idade @ uma escolha, como afirma uma famosa publicidade da marca L real: uma
responsabilidade, uma atitude, umaop 2o, mais do que um facto biol gico inelut£vel.
As mulheres, no discurso m@gdico popularizado, s2o encorajadasa tomar controlo do
seu corpo e do seu processo de envelhecimento, no entanto, disciplinando-o conforme
as normas socioculturais onde est?o inscritas. Chamei estas exorta 1es constantes
de economias e moralidades est@ticas . Reparei que as publicidades dos produtos
anti-ageing utilizam o I@xico banckrio da bolsa de valores: investir, valorizar, perder
valor, preservar o capital, rentabilizar, negociar, amortizar. Depois de tanto ouvir
falar em investimentos, tentei calcular a minha despesa mensal em beleza (considerando
tamb@m ginksio e cuidados alimentares) e realizei que gasto pelo menos um quarto
do meu salkrio na manuten 2o do meu aspecto juvenil .

Nas entrevistas que realizei com mulheres portuguesas, que se identificam como
brancas, de classe m@dia e m@dio alta e de ambiente urbano, confrontei-me com
relut ncia e pudor na confiss®o das interven 1es est@ticas antienvelhecimento.

As razies desta resistEncia s?o meltiplas: desde a tentativa de criar a ilus®o de uma
total naturalidade e autenticidade noaspecto, vergonhapelodinheirogasto por

vaidade ; do embara o em revelar a idade real atf ao estigma que esta procura da
beleza pode criar em ambientes mais cr ticos ou de feminismo militante. Mesmo as
poucas mulheres que falaram com tranquilidade dos procedimentos estdticos efetuados
apresentaram sempre razies moralmente aceitfveis para justificar esta escolha.
Questies pessoais e familiares (separa 1es, div rcios, doen as, necessidade psicol gica
de cuidar mais de si, baixa autoestima, ou ainda rela 1es com parceiros mais novos);
profissionais (import nciadaimagem notrabalho, rela 1es peblicas, exposi 20 mediktica);
cl nicas (botox para reduzir as enxaquecas; laser para os danos da exposi 2o solar;
rejuvenescimento vaginal para aumentar o prazer sexual; blefaroplastia para melhorar
a vis2o; rinoplastia para respirar melhor). Algumas das entrevistadas reconheceram-se
como body entrepreneurs , isto @, pessoas que investem estrategicamente em melhorar
o pr prio aspeto e reverter tanto quanto poss vel o processo natural de envelhecimento
para aumentar o seu poder social, cultural e econ mico, e as chances de sucesso
profissional e nas rela 1es amorosas. Afirmaram gastar quantias muito significativas
de dinheiro para estender o mais poss vel os privildgios associados  juventude e preservar
opr priocapital corporal. Claramente estamos a falar em valores acess veis somente
para uma parte muito restrita da popula 2o portuguesa, que pertence a uma elite
econ mica para aqual gastar algo como mil euros mensais - entre produtos estdticos,
tratamentos de medicina cosm@tica faciais e corporais, gin&sio com Personal Trainer,
alimenta 2o biol gicaricaem prote nas nobres @algo faz vel sem excessivos esfor os.

Portanto n2o, apesar do slogan do cremede L real, a idade, hoje, n?0 @ uma escolha.
Ou, pelo menos, n?o @ uma escolha igual para todos, dado nem todos termos acesso aos
mesmos recursos nem a mesma possibilidade de escolher: uma certa configura 2o da
ordem social restringe a capacidade e a liberdade de escolha de certos indiv duos ou grupos,
mesmo quando estamos a falar do acesso preserva 2o de uma aparEncia juvenil que
desafia a idade biol gica. O controle do envelhecimento de forma a proporcionar-lhe
graciosidade, @ portanto algo intimamente ligado n®0 s ao g@nero, mas tamb@m
classe social, ao estatuto econ mico e a todas as outras desigualdades sociais.
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Chiara, you were rather negligent. Thinking about retouching was something you
should have contemplated years ago. Especially the face... the face is like a calling card.
You can tell you haven't used sunscreen... see these little spots? They're not freckles,
no. They're ageing spots. For women, | always say that caring for the facial skin is an
obligation. If we then want to be accomplices of the disgrace... that's something else!
(Paul, dermatologist).

If you had asked me, | would never have told you not to intervene, even if you had made
an appointment at twenty or thirty years old. It's called prevention, you know what it
is, right? You should have intervened to prevent the appearance of the first expression
lines, before wrinkles create marks. And then, yes, our work becomes more difficult
and we no longer achieve that result. Now we can try to treat, to attenuate: but the
damage is already done (Joana, dermatologist).

On your face it would just be baby botox, don't worry, or a biorevitalisation. It could
even be something very soft like micro-needling. Nothing invasive. It would just be
softening, you re still Chiara, but an improved version of yourself. (Manuel, dermatologist).
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Inject le youth:

liguid bi e nologies
d promises

of ernal youth

The last fifteen years have been marked by an exponential increase not only in
consumption but also in innovation in the field of the anti-ageing industry.

The range of offers has become wider and treatments have become less invasive,
cheaper and more easily accessible. In this way, a market was created aimed at
repairing, revitalising, restoring, restoring and preserving youth as part of broader
practices of health, well-being, care and personal enhancement.

The term anti-ageing (in Portugal it is common to find the expression in English,
along with its translation to "anti-ageing") is everywhere. "Anti-ageing medicine" is
confused with self-care and personal enhancement practices by including a series of
physical procedures that tend to mask the signs of ageing. Paradoxically, while seeking
to stimulate the idea of a younger or even "ageless" appearance, they reinforce the
fear and stigma of ageing.

The interviews carried out as part of the project, highlight that the visible signs of
ageing - such as wrinkles, flaccidity, lack of tone, or grey hair - are more devaluing
and problematic for women than for men, and that female rituals aimed at rejuvenation
start significantly earlier and involve a much greater economic investment. Ageing
is therefore a phenomenon experienced within a broader system of gender inequality,
in which the loss of youth in the female body is regarded as a loss of social value.
Susan Sontag already in the early 1970s defined as "double standard of ageing" this
disproportionality, which combines gender and age discrimination, and which
relegates more mature women to social invisibility. In European-American "aesthetic
economies,” awoman's value depends largely on attributes (beauty, innocence, sexual
attraction, reproductive capacity) that fade irrevocably with age. Responding to the
social pressures imposed on women, cosmetic interventions and new technologies
offer the opportunity to rejuvenate and regain their bodies, challenging the images of
age, stigma, shame and invisibility that an ageing body entails. If eternal youth is nothing
but a myth, anti-ageing procedures at least promise to 'age gracefully’, i.e. to make
the natural process of youth loss happen within certain parameters of 'style and grace’

The most common non-surgical procedures are creams, hair colouring, botulinum
toxin injections (commonly called Botox), laser epilation, chemical peels, microderma-
brasion and hyaluronic acid fillers, being considered less financially expensive, less
intrusive and physically safer procedures. Perfumery products incorporate terms that
belong to the scientific fields of biology, genetics and biotechnology, giving the
illusion of scientific guarantees: Cell Renewal, Repairwear, Biotechno-performance,
Revitalizing supreme, Replumping, Regenerating, Treats Wrinke Lifting, Laser Focus,
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Recovering Filler, Lift repair Extreme, Lift-designer, Sculpting-lift, Botulin effect,
Cellular Boost YouthFX, DNAge, LASER X3, Genefique, Hyaluronic Filler Extreme.

While on the one hand these products provide the dream of an effective technological
response to contrast the marks of age, on the other they reinforce the ideology that age
isachoice, as stated inafamous L' real advertisement: a responsibility, an attitude, an
option, rather than an inescapable biological fact. Women, in the popularised medical
discourse, are encouraged to "take control of their bodies" and of the ageing process,
however, disciplining it according to the socio-cultural norms in which they are
inscribed. I have called these constant exhortations "aesthetic economies and moralities".
I have noticed that the advertisements for anti-ageing products use the banking lexicon
of the stock market: invest, value, lose value, preserve capital, make profitable, trade,
amortise. After hearing so much talk about investments, | tried to calculate my monthly
expenditure on beauty (also considering gym and dietary care) and | realised that | spend
at least a quarter of my salary on maintaining my "youthful" appearance.

Inthe interviews | conducted with Portuguese women, who identify themselves as white,
middle and upper middle class and from an urban environment, | was confronted
with reluctance and shyness in confessing anti-ageing aesthetic interventions.

The reasons for this resistance are multiple: from the attempt to create the illusion of
total "naturalness" and "authenticity" in appearance, to the shame for the money spent
for "vanity"; from the embarrassment of revealing one's real age to the stigma that this
pursuit of beauty can create in more critical or militant feminist environments.
Even the few women who spoke calmly about the aesthetic procedures carried out always
gave "morally acceptable" reasons to justify this choice. Personal and family issues
(separations, divorces, diseases, psychological need to take better care of oneself, low
self-esteem, or even relationships with younger partners); professional (importance of
image at work, public relations, media exposure); clinical (botox to reduce migraines;
laser for sun exposure damage; vaginal rejuvenation to increase sexual pleasure;
blepharoplasty to improve vision; rhinoplasty to breathe better). Some of the women
interviewed recognised themselves as "body entrepreneurs", i.e. people who invest
strategically in improving their own appearance and reversing as much as possible the
natural process of ageing to increase their social, cultural and economic power, and the
chances of success in their professional and romantic relationships. They claim to spend
very significant amounts of money to extend as far as possible the privileges associated
with youth and preserve their own body capital. Clearly we are doing in values accessible
only by a very restricted part of the Portuguese population, who belong to an economic
elite for whom spending something like a thousand euros a month - between aesthetic
products, cosmetic medicine facial and body treatments, gym with Personal Trainer,
organic food rich in noble proteins - is something doable without excessive effort.

So no, despite the slogan of the L' real cream, age today is not a choice. Or, at least,
itis not an equal choice for everyone, we do not all have access to the same resources
or the same possibility to choose: a certain configuration of the social order restricts
the ability and freedom of choice of certain individuals or groups, even when we are
talking about access to the preservation of a youthful appearance that defies biological
age. The control of ageing in order to provide it with 'gracefulness, is therefore something
closely linked not only to gender, but also to social class, economic status and all the
other social inequalities.
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Age can be seen mainly in the face. The body is easier, it's enough to wear the right
clothes to camouflage flabbiness. For example, after forty, | recommend wearing shirts
with three-quarter or long sleeves. To hide the 'goodbye muscle’, the one that wobbles
when you wave goodbye. You know, the 'bat wings' The rest, we have no way of disguising.
And the face is the first thing we see of a person, where our attention is focused. The
wear and tear caused by the sun, the wrinkles, the spots, the irregularities, the loss of
tone in the jaw line, the jowls, the drooping eyelids... these are the details that most
reveal age (Maria 54 years old, ex-model). I've never liked old people. Imagine what it's
like to see in the mirror that I'm starting to look like an old woman myself. I don't want
to indulge in the ease of accepting old age, | want to continue to feel good about myself.
To accept ageing is precisely to age. To grow old in a lazy way. Like those who always
talk about illness. | can't stand it. If there's one topic that's completely unsexy, it's
talking about illness. | don't want to relate to people who are completely sloppy and
relaxed about themselves. They're already beaten out of life. And I'm not like that. It's
a question of aesthetics, but also of coherence with what | am (Lu sa, 62 years old,
chartered accountant).
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How could I participate in the same discourse that | critically analyse, that of the aes-
thetic dictatorships over women's bodies, the myth of perfection at any cost?

“cognitive dissonance" Chiara/anthropologist discusses the social construction
of gender, the power relations implicit in aesthetic hierarchies, and the disciplinary
practices that shape the female body. Chiara/woman | deserve and must value myself,
to love myself", take care of myself, be a better version of myself. 7 days: first changes
-muscle blockage corrugators and proceros. 15 days: | look more rested, relaxed, with
a longer look open and smooth; more beautiful and luminous. 20 days: | stop using
makeup, as | do it when I'm on vacation. I look like a photo with filters
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generalizada @ que as pessoas gordas tEm dificuldade de autorregula 2o, porque n2o
conseguem conviver com a necesskriarestri 2o cal ricae so demasiado pregui osas
parapraticar exerc ciof sico regular. A gordura @ associada a fealdade, indesejabilidade,
irresponsabilidade, indolEncia, incapacidade e falta de controle. A discrimina 2o que
as pessoas que est?o acima do peso sofrem devido suacomposi 2o corporal n2o apenas
@ muito difundida como @encorajadapor rg2os de saede peblica. Acredita-se que pessoas
gordas n?o s20 saud£veis apenas por serem gordas. Ao atribuir aos indiv duos a respon-
sabiliza 2o pela sua saede, este discurso discriminante promove simultaneamente
a sua culpabiliza 2o. A pessoa gorda responde por uma tripla acusa 2o: falta de
formosura, falta de retid®o de esp rito e falta de capacidade para gerenciar apr pria
saede. Poucas coisas continuam a ser t2o assustadoras como uma mulher que ocupa
demasiado espa 0, que se alimenta excessivamente, que segue impulsos e satisfaz 0s
seus desejos, que persegue o principio do prazer, que tem apetites vorazes, que se expande
para algm dos limites r gidos que a sociedade lhe impie. Estamos constantemente
bombardeados por mensagens que refor am a necessidade de disciplinar e domar
o corpo feminino - as suas formas, o peso, o cheiro, os fluidos, os apetites, os contornos,
as excresctncias, a pele que o reveste - para o aproximar de um ideal de beleza
e feminilidade, no qual na realidade poucas mulheres se reconhecem.

As mulheres gordas s2o consideradas pouco atraentes sexualmente (quando n2o
fetichizadas a n vel sexual por n®o0 encaixar na norma); ttm mais dificuldade em
encontrar roupa ou lingerie jovem e sexy, em arranjar trabalhos que envolvam
contacto com o peeblico e em receber convites sociais; s20 consideradas menos saudgveis
e s2o0 culpabilizadas pelo seu corpo, que @ associado a uma demonstra 2o
de falta de carkcter e de for a de vontade; s2o sujeitas a constantes microagressies
de todo o tipo, dentro e fora do contexto familiar.

Aindestria da perda de peso disponibiliza no mercado uma pan pliade solu 1esque
prometem resultados r&pidos e definitivos, sem esfor 0. A maioria das mulheres que
conhe o, naqual me incluo, vivem controlando constantemente o seu peso, passando
deumadieta outra, tomando comprimidos para aumentar o metabolismo ou diminuir
0 apetite, comprando produtos adelga antes e submetendo o corpo a tratamentos
estdticos mais ou menos invasivos ou at@ a cirurgias complexas e arriscadas para
perder volume e reduzir as formas. Controlam o peso com fErmacos, suplementos
e substitutos de refei 20 a base de prote nas; empregam terapias alternativas, como
fitoterapia, homeopatia, Medicina Tradicional Chinesa e hipnose para emagrecer.
Pelo menos uma vez, todas experimentaram tratamento estdticos para derreter agordura
- como cremes, algas, argilas, cavita 2o, mesoterapia, criolip lise, endermologia,
lipoaspira 20 n2o invasiva, pressoterapia, radiofrequncia, carboxiterapia, adipocit lise
qu mica e outros tratamentos com nomes sedutores como VenusLipo, Bodywave,
BodyShape. Est20 dispostas a recorrer a tudo o que @ ao seu alcance para conseguir
a silhueta ideal. Mesmo que conscientes que as consequncias de algumas escolhas
para perder peso podem ser mais prejudiciais para saede do que ter um leve excesso
de peso, consideram que a esperan a de alcan ar o peso desejado vale o risco.
Consideram que se fossem magras muitas coisas seriam mais simples e brincam com
bastante autoironia sobre o seu peso, repetindo piadas e comentrios que no fundo
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as fazem sofrer. Mulheres que investem quantidades consider£veis de tempo, energia
e dinheiro para entrar nos limites estreitos do tamanho 34, s mbolo do corpo perfeito da
elite da moda e das redes sociais. Mulheres em luta constante, guerreiras incansfveis na
batalha contra o peso, para combater a flacidez, derrotar a celulite e conquistar o corpo dos
sonhos, num quotidiano feito de sofrimento, sacrif cio, esfor o, disciplina e autocontrole
constante. Uma luta que comporta dor, riscos, feridas e na qual se pode morrer.

As v timas desta guerra s2o todas as pessoas que perderam a vida por causa de
complica 1es que surgiram no decurso das cirurgias pl&sticas ou nop s-operat rio,
que obtiveram resultados muito aqu@m do desejado, que desenvolvem dismorfias
corporais, disterbios alimentares, problemas de autoaceita 2o e depressies.

No entanto que estava a conduzir o meu trabalho de campo, recolhendo narrativas de
mulheres que nunca se sentiram adequadas no doloroso confronto com as imagens
dos corpos perfeitos das capas das revistas - cruzei on-line com a not cia da morte de
uma jovem italiana, Beatrice.

Num ato de desespero, com apenas quinze anos e toda uma vida para frente, esta
menina jogou-se por baixo de um comboio, com a mochila da escola s costas.
Segundo o que ela escreveu na carta que deixou para pedir perd2o aos pais n2o queria
terminar com avida, mas acabar com a dor da n®o conformidade, da rejei 2o, dos jul-
gamentos, do esckrnio dos colegas. Suicidou-se porque odiava 0 Seu corpo e as suas
supostas imperfei 1es ,acarne que transborda e que n®o cabe nas medidas perfeitas
que a sociedade da aparEncia impie.

Ahist riadesta menina@embleméktica pela dor que representa: o suic dio @ o ato final
de uma trag@dia que continua depois do desaparecimento da protagonista principal.
Os chacais ign beis que a desprezavam, continuaram a humilhk-la e a menosprez£-la
nas redes sociais pelo seu corpo n2o conforme, mesmo depois do trkgico ep logo.
Ao mesmo tempo, milhares de mulheres reconheceram-se no desespero da jovem
e contaram on-line da sua pr pria inadequa 2o, da culpa, da dor e da vergonha.
Lembrei-me ao improviso dos meus tempos do liceu, na mesma escola que Beatrice
frequentava, da mesma linha de comboio que eu atravessava todos os dias na nossa
cidade, dos mesmos olhares que me avaliavam e julgavam, do mesmo medo de no
ser magra ou bonita o suficiente. De repente a hist ria da Beatrice tornou-se a minha
hist ria, da minha filha, das minhas amigas magras com esfor os e contra-natura,
de todas as mulheres que n®0 comem para serem leves como plumas, que desenvolvem
disterbios alimentares que podem levar morte, que lutam constantemente para
conter as suas formas naquele espa 0 XS que a sociedade nos impie. O trabalho
destes anos, em parte representado pela exposi 20 Be Fu**ing Perfect, nutre-se da
esperan a de conseguirmos num futuro pr ximo tornar os nossos ideais de beleza
mais abrangentes, variegados e inclusivos. Para que cada pessoa possa ser como
@, na sua especificidade; sentir-se bonita e sensual, amando a sua imagem ao espelho;
e ocupar no mundo o espa o que quer, em liberdade. Para que n®o haja mais violEncia
e discrimina 2o. Para que n?o haja mais v timas. Este texto ¢ dedicado a Beatrice
e suafam lia.
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In the Eighties, | was crossing that subtle line - which can be extremely heavy - between
childhood and adolescence. Like most children of my generation, | spent a lot of time
watching cartoons and commercials aimed at my age group. | remember in particular
the advertisement for a Kinder snack, in which a boy asked his friend - a beautiful,
happy, smiling, thin girl - if she wanted a snack and she replied in shock: "Are you
crazy? You want me fat and pimply? The message was not that Kinder was low in
calories, but that being fat and not having perfect skin was one of the worst things
that could happen to you.

In those years the world was not exactly "politically correct" and in cartoons, films and
television series the strongest people were portrayed as clumsy, lazy, undisciplined,
ridiculous. At most they could represent the funny friends of the protagonists, who
were always thin and handsome - that category of human beings that my daughter
would define the "popular”, as opposed to the "nerds".

I asked a group of 20 young people between the ages of 14 and 18 what the main
characteristics of "popular” and "nerds" are. Briefly, the former are those who dress
according to the fashion of the moment and wear designer clothes; who stay in
exclusive groups in the playground, adopting more adult or 'cool’ attitudes (like smoking
or drinking), despising those who behave in a 'childish’ way; who spend a lot of time
on social networks; who are more successful in the market for romantic
relationships; who invest time in the gym and eat by counting calories. Important
point in our discussion: the 'popular’ are always thin.

Nerds', on the other hand, are usually the best students, hang out in very small peer
groups, are more shy and ignored in the playground, do not easily get girlfriends, are
not invited to the parties 'that count’, perform poorly in sports, spend a lot of time on
the internet, eat without much concern for the line, are not considered attractive and
beautiful and, in general, are fatter or excessively thin and asthenic.

While men are also the target of that specific form of discrimination called fatphobia
(disgust or prejudice against fat people), the people most affected are women and
that is why women are more vulnerable to developing eating disorders. Female
standards of beauty, at least in the European context, value the slim, long and slender
body of the mannequins. Fatness contrasts with the gender performance that women
have to put on in our society: an elegant, pleasant, discreet, delicate, graceful, chic
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figure that occupies a small space and does not disturb. Thinness relegates health,
beauty, intelligence, youth, wealth, attractiveness, elegance, self-discipline. Fat people
on the contrary are objects of a double discrimination. They are either perceived as
funny, uncomplicated and libertine; or as undisciplined, weak, negligent, slovenly,
ugly, dirty, asexual, sickly, lacking control, ambition and strength of character. The
widespread opinion is that fat people have difficulty in self-regulation because they
cannot live with the necessary calorie restriction and are too lazy to take regular
exercise. Fat is associated with ugliness, undesirability, irresponsibility, indolence,
incapacity and lack of control. The discrimination that people who are overweight
suffer because of their body composition is not only widespread but is encouraged
by public health bodies. Fat people are believed to be unhealthy just because they are
fat. By assigning individuals the responsibility for their health, this discriminating
discourse simultaneously promotes their culpability. The fat person is answerable
for atriple accusation: lack of beauty, lack of uprightness of spirit and lack of ability
to manage their own health.

Few things remain as frightening as a woman who occupies too much space, who
overfeeds herself, who follows impulses and satisfies her desires, who pursues the
pleasure principle, who has voracious appetites, who expands beyond the rigid limits
that society imposes on her. We are constantly bombarded by messages that reinforce
the need to 'discipline’ and 'tame’ the female body - its forms, weight, smell, fluids,
appetites, contours, excrescences, the skin that covers it - in order to bring it closer
toan'ideal of beauty and femininity, in which in reality few women recognise themselves.

Fat women are considered sexually unattractive (when not fetishized at a sexual level
for not fitting into the norm); they have more difficulty in finding young and sexy
clothes or lingerie, in getting jobs that involve contact with the public and in receiving
social invitations; they are considered less healthy and are blamed for their body,
which is associated with a demonstration of lack of character and willpower; they
are subjected to constant micro-aggressions of all kinds, within and outside the
family context.

The weight loss industry makes available on the market a panoply of solutions that
promise fast and definitive results, without effort. Most women I know, myself
included, live in constant control of their weight, going from one diet to another,
taking pills to increase metabolism or reduce appetite, buying slimming products
and subjecting their bodies to more or less invasive aesthetic treatments or even
complex and risky surgeries to lose volume and reduce shapes. They control their
weight with drugs, supplements and protein-based meal replacements; they employ
alternative therapies such as herbal medicine, homeopathy, traditional Chinese medicine
and hypnosis to lose weight. All have at least once tried aesthetic treatments to melt
away fat - such as creams, seaweed, clays, cavitation, mesotherapy, cryolipolysis,
endermology, non-invasive liposuction, pressotherapy, radiofrequency, carboxitherapy,
chemical adipocytolysis and other treatments with enticing names like VenusLipo,
Bodywave, BodyShape. They are willing to do everything in their power to achieve
the ideal silhouette. Even though they are aware that the consequences of some
weight-loss choices may be more harmful to health than being slightly overweight,
they consider that the hope of reaching the expected weight is worth the risk. They
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consider that if they were thin many things would be simpler and they play with a lot
of self-irony about their weight, repeating jokes and comments that deep down make
them suffer. They invest considerable amounts of time, energy and money to enter
the distressing limits of size 38, the symbol of the perfect body of the fashion elite
and social networks. They live in constant struggle, tireless warriors in the battle
against weight, to fight flabbiness, defeat cellulite and conquer the body of their
dreams, in a daily life made of suffering, sacrifice, effort, discipline and constant
self-control. A fight that involves pain, risks, wounds and in which one can die.

The victims of this war are all the people who have lost their lives because of compli-
cations that have arisen during plastic surgery or post-operatively, who have obtained
results that are far less than desired, who develop body dysmorphia, eating disorders,
self-acceptance problems and depression.

However | was conducting my fieldwork, collecting narratives from women who never
felt adequate - in the painful confrontation with the images of perfect bodies on magazine
covers - | came across the news online of the death of a young Italian woman, Beatrice.

In an act of desperation, only fifteen years old and with her whole life ahead of her,
this girl threw herself under a train with her school bag on her back. According to
what she wrote in the letter she left to ask forgiveness from her parents, she did not
want to end her life, but to end the pain of non-conformity, of rejection, of judgments,
of mockery from her peers. She committed suicide because she hated her body and
its supposed "imperfections", the overflowing flesh that does not fit into the "perfect"
measurements that the society of appearance imposes.

The story of this girl is emblematic for the pain it represents: suicide is the final act
of a tragedy that continues after the disappearance of the main protagonist. The ignoble
jackals that despised her, continued to humiliate and belittle her on social media for
her non-compliant body, even after the tragic epilogue. At the same time, thousands
of women recognised themselves in the young woman's despair and told online of
their own inadequacy, guilt, pain and shame. | recalled offhand my high school days,
at the same school Beatrice attended, the same train tracks I crossed every day in
our city, the same stares that evaluated and judged me, the same fear of not being
thin or pretty enough. Suddenly Beatrice’s story became my story, my daughter’'s, my
struggling and 'counter-natural’ thin friends, all the women who don't eat to be light
as feathers, who develop eating disorders that can lead to death, who constantly
struggle to contain their shapes in that XS space that society imposes on us. The work of
these years, partly represented by the Be Fu**ing Perfect exhibition, is nourished by
the hope that we can in the near future make our ideals of beauty more comprehensive,
variegated and inclusive. Our hope is that each person can be as they are, in their
specificity; feeling beautiful and sensual, loving their image in the mirror; and occupying
the space they want in the world, in freedom. We all work in order to fight violence
and discrimination. In order to not have more victims. This text is dedicated to Beatrice
and her family.
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ponto de vista de idade, gdnero, situa #0 econ mica, n vel de escolaridc®

Apesar dos motivos serem pessoais, transpondo os indiv duos a prktica con
como um fen meno social, intimamente relacionada com questies de ra &
classe social.

Das VArias investiga 1es realizadas sobre este tema, as opiniles unanimes sugerem
adquirir um tom mais claro de pele significa, para os seus executantes, que se
est ptar adquirir, ou demonstrar, uma eleva 2o de estatuto social.

Ainda centra gza normativabranca vejama cultura popular,onde um individuo
que encarnao SW hvariavelmente, branco, jovem, heterossexual ostentar
uma pele clara revind a0 de privildgio.

Para muitas pessoas, tornar a3
dos padries hegem nicos, mais b8
aos olhos de quem a V€.

ianifica apenas torna-la, aos olhos
huito para aldm da beleza

A correla 2o pele clara-sucesso @ inequ vocs es escolares,
laborais ou matrimoniais. Mas n2o @ enica: corre ocal onde
se habita, a sua salubridade, a esperan a m@dia de kil

Aideiade branquitude disseminada pelacoloniza 2§
eco em sociedades j& marcadas por hierarquias sociais r gid
morais positivos e a meltiplos privildgios estruturais.
percebidas como mais atraentes, mas tamb@m mais educad
inteligentes at@.

Se na ~sia se utilizava, desde tempos long nquos, p de arrt
pele de porcelana ou jade, s mbolo de virtude e pureza, qu
cosm@ticos a partir do sgc. XVI na Europa, eram direcionados
da face. A ideia de requinte manteve-se.

Hoje, encontramos em qualquer supermercado, farmékcia, ¢
lo 1esque prometemumapele pura, perfeita, luminosa
luxuosa , perpetuando a ideia de pele branca como mel

a'l
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Todavia, quem procura aclarar a pele (dito muitas vezeg tamb@m
outros produtos que, devido aos seus constituintes, € perigosos
para a sacede, N0 apenas da pele mas de forma gerg 10, corticoides
arga pottncia, hidroquinona. Tamb@m for ® com lixivia, pasta
ies, | quido de bateria de carros ou dg peza. Tudo depende da
ganetkria para adquirirg
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Durante os anos de investiga 2o do projeto deparfmo-nos com muitos destes produtos
cosm@ticos para aldm de cremes, tamb@m comprimidos, suposit rios e inje 1es
vendidos de forma n®o controlada legalmente, em supermercados ou sal1es de estdtica.

Se os m@dicos dermatologistas desconhecem estas priticas, tamb@m a maioria dos

indiv duos que as pratica n®o estk consciente dos seus riscos: queimaduras, infe 1es,

glaucoma, hipertens®o, diabetes, problemas renais, hepkticos e neurol gicos
dependendo do composto utilizado.

O risco impende sobretudo sobre as mulheres, as principais consumidoras afinal,
n2o @ sobre elas que o Mito da Beleza pesa? mas tamb@m sobre crian as, mesmo
durante a gravidez.

Ouvindo as experitncias das pessoas implicadas entendemos qu2o imbricada estk
esta prktica em rela 1es hist ricas, sociais, pol ticas e econ micas. Mas tambgm
afetivas e ntimas.

Assumindo a perpetua 2o das heran as coloniais, que racializam ainda hoje a ma-
neira como olhamos 0 nosso corpo e a nossa pele, @ necess£rio, mais do que nunca,
descolonizar a beleza.

Sk Blea g

Voluntary whitening of the skin is not new in human history. The cosmetic use of
skin whitening substances is a practice that can be found all over the globe: from
Europe to Asia, from the Middle East to Africa over the Caribbean to America, from
North to South. Not only geographically, it is also transversal from the viewpoint of
age, gender, economic situation, level of education and profession.

Although the motives to engage in skin whitening are personal, the practice is a social
phenomenon, closely related to issues of "race” and social class.

From the various researches conducted on this topic, the unanimous opinions suggest
that acquiring a lighter shade of skin means, for its performers, that one is trying to
acquire, or demonstrate, an elevation of social status.

When we look at popular culture, where an individual who embodies 'success' is
invariably white, young and heterosexual, we can see that light skin revendicates
a position of privilege.

This focus on normative white beauty further means that for many people, making
their skin lighter does not only mean making it more beautiful, in the eyes of hegemonic
standards. It reaches well beyond the old saying beauty lies in the eye of the beholder .
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The correlation between fair skin and success is unequivocal: it gives you better
opportunities in school, inwork or in marriage. And that the benefits go even further:
it improves the place where you live, its healthiness, your life expectancy and even
infant mortality.

The idea of "whiteness" - disseminated by European colonization and echoed in
societies already marked by rigid social hierarchies - is associated with positive moral
values and multiple structural privileges. Lighter people are perceived as more
attractive, are also more educated or sophisticated, even more intelligent.

Colorism (which is discrimination by skin tone within communities of the same color)
marks a clear relationship between opportunities for social mobility, ethical-racial
discrimination and social exclusion... of those who do not conform.

When in Asia, since ancient times, rice powder was used to achieve a porcelain or
jade skin, symbol of virtue and purity; almost all cosmetic products since the 16th
century onwards in Europe were aimed at whitening the face. The idea of refinement
remained.

Today, we can find in any supermarket, pharmacy, drugstore or perfumery lotions

that promise a "pure", "perfect”, "luminous", "glamorous", "angelic", "luxurious” skin,
perpetuating white skin as "better".

However, those who seek to lighten their skin (also called toning), also seek other
products that, due to their composition, are potentially dangerous for the health, not
only for the skin but also in general. Think of components as lead, mercury, high
potency corticoids and hydroquinone. Also, homemade formulations, with bleach,
toothpaste, car battery fluid or cleaning detergents. Everything depends on the
purchasing capacity to acquire these products.

During the years of project research, we came across many of these cosmetic products
-in addition to creams, also tablets, suppositories and injections - sold without legal
framework in supermarkets or beauty salons.

If even dermatologists are unaware of these practices, then most individuals who use
them are certainly unaware of the risks: burns, infections, glaucoma, hypertension,
diabetes, kidney, liver and neurological problems - depending on the product used.

Women, who are the main consumers, are most at risk. After all, isn't it on them that
the Beauty Myth weighs? But the risk goes further, to - children and pregnant women.

Listening to the experiences of the people involved, we understand how imbricated
this practice is in historical, social, political and economic relations.

Assuming the perpetuation of colonial heritages, which still today racialize the way
we look at our bodies and our skin, it is necessary, more than ever, to decolonize
beauty.
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Delicatessg g de formair nicaimplantes mamérios de
dos sg , segundo o0s ¢ nones da indestria da estdtica’
3 Pdica, a perfei 20 dos seios define-se atrav@s de trEs ne
olume no polo superior, 55% no polo inferior, 200 @ a in8
lie deve ser projetado para cima e posicionado bem no centro d
Seguir este ideal de peito perfeito, emblema da feminilidade, muitas
°m  cirurgia plAstica e escolhem pr teses de silicone na base da
da, ¢ nica, anat mica ou em gota), da proje 2o, do material (silicone ou pr
as) e do volume (de um m nimo de 120 ml a um m&ximo consentido de 850
os grandes e firmes s2o geralmente considerados mais atrativos pelos home
ociados a sensualidade, erotismo e fertilidade. Da mesma forma, 1£bios e nkded
ais cheias s20 considerados mais atraentes sexualmente. Tamb@m as mulheres tendelt
A privilegiar seios maiores, ainda que a raz2o principal pela qual recorrem cirurgia
estdtica esteja ligada perda da firmeza depois da gravidez e da amamenta 2o
(osseios ca dos ou esvaziados ). Asmudan as f sicas associadas ao parto, ama-
menta 20 e ao envelhecimentQ s3ase@iasidiakadas negativamente, associando o auge
da sensualidade e da pe/fgi Caao per 0do dcTWe gcedente  maternidade.
N30 @ pouco frequggl#®ue as mulheres depois do parto d¢ a interven 1es
cirergicas congas (mommy makeover), que incluem abdof gspira 2o
e mamoplagli®com eleva 20 maméria, com o objetivode comoa ades
das cl nigl& que oferecem este servi 0 resgatar o corpo anterior i

o0s estg@Pos da maternidade , eliminar as altera 1es inc modas §

recg@quistar a silhueta ideal , voltar boa forma, recupera
e agtoestima .

mulheres que entrevistei e que recorreram cirurgia para aume
Fsociam a (re)constru 2o do peito alto, firme e voluptuoso constru
eminilidade como desejada. Sendo o projeto que coordenei dedicado a i
destinadas ao melhoramento humano, na pesquisa n2o entrevistamo
que tiveram que executar reconstru o mamé#ria na sequéncia de uma mg
ou mulheres transg@nero que recorreram cirurgia para criar 0s seios
sendo no primeiro caso uma decis®o ligada doen a e no segundo {

identidade de g@nero. Os seios s20 0 elemento do corpo que mais afirma cul
a feminilidade e que define de forma vis vel e tang vel a mulher como ta
das mulheres que participaram do estudo privilegiaram, na escolha da
dimens@o, implantes de aspecto mais natural , no entanto a maioria das e
pscolheu pr teses maiores realtivamente ao tamanho original,
resultado final fosse mais artificial . A preferEncia @ facilmente r
posi 20 social das entrevistadas. Nas classes sociais mais elevadas e e
istas, as mulheres preferem manter discri 2o e privacidade sobre ag
ticas efetuadas e portanto tendem a privilegiar resultados na
ptivos. Nas classes mais populares, no geral, prefere-se um corpo
0s e gleteos muito volumosos. Mesmo estando contentes
ia de aumento, que permite ter seios redondos, firmes, g es
8 (uase todas as entrevistadas afirmaram qug entar

0 1a mplante numa pr xima cirurgia. A afirma conado
pode se de forma positiva como declara 2g #ha consciente
de autotransfo ontrole sobre o corpoeg as, de empoderamento
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feminino e de boa posi 2o econ mica, j& que muitas ressaltam o dinheiro investido
neste tipo de transforma 2o corporal e subjetiva.

As mulheres falam dos seus implantes como atributos ou at? objetos que podem ser
comprados, oferecidos como presente, e atd exigidos aos companheiros - especialmente
como recompensa depois de terem cumprido afun 2o reprodutiva. Os seios da mulher
de alguma forma pertencem tamb@m ao parceiro sexual - seja este marido, namorado
ou amante - e, no geral, na escolha da pr tese tenta-se agradar ao companheiro,
correspondendo s suas preferEnciaser ticas. Algumas mulheres referem-se aos seus
seios como algo pr ximo, por@m diferente de si (as manas, as primas, as gkmeas, as
meninas, as duas amigas). A objetifica 2o dos seios femininos @ particularmente
evidente na terminologia popular utilizada para os descrever. De uma recolha sum#ria
efetuada online das g rias portuguesas existentes para se referir aos seios femininos,
evidencia-se um imaginkrio cultural que os aproxima a objetos que podem ser comprados,
alimentos pass veis de serem consumidos (marufas, marmelos, melies, bombocas,
figuinhos, laranjas, mamies, peras, nEsperas, tangerinas, ovos estrelados, sacos
de cafd), brinquedos para serem agarrados (bolas, balies, berlindes, petancas), partes
deautom veisou coisas n®o humanas (airbags, buzinas, para-choques, far is, holofotes,
prateleiras, boias), elementos da natureza (margaridas, hortEnsias), ou ainda objetos
destinados ao conforto (chuchas, chupetas, almofadas). A instala 2o Delicatessen brinca
de formacr tica com este imagin#&rio objetificante do peito feminino - e das mulheres
no geral - servindo numa mesa implantes mamérios como sobremesas suculentas,
merengues com morangos a imitar o mamilo, disponibilizadas ao peblico para ser
comidas com os olhos. Corpo exibido, desejado, degustado pelo olhar insaci£vel e guloso
do peeblico. Uma nova forma de comer, porque os olhos tamb@m comem.

Delicatessen ironically presents breast implants intended to build the "ideal” breasts,
according to the canons of the aesthetics industry. According to medical literature,
three numbers define breast perfection: 45, 55, 20 (45% of volume in the upper pole,
55% in the lower pole, 200 is the inclination of the nipple which must be projected
upwards and positioned right in the centre of the breast). To achieve this ideal of the
perfect breast, emblem of femininity, many people resort to plastic surgery and
choose silicone prostheses on the basis of the shape (round, conical, anatomical or
drop-shaped), the projection, the material (silicone or saline prostheses) and the
volume (from a minimum of 120 ml to a maximum allowed of 850 ml). Men generally
consider large, firm breasts -associated with sensuality, eroticism and fertility - more
attractive. Similarly, fuller lips and buttocks are considered more sexually attractive.
Women also tend to favour larger breasts, even if the main reason why they resort to
cosmetic surgery is linked to the loss of firmness after pregnancy and breastfeeding
(the "fallen” or "deflated" breasts). The physical changes associated with childbirth,
breastfeeding and ageing are considered negatively, associating the peak of sensuality
and physical perfection with the period of adult life preceding motherhood. It is not
infrequent that women after giving birth decide to resort to joint surgical interventions
(mommy makeover), which include abdominoplasty, liposuction and mammoplasty
with breast lift, with the aim of - as the advertisements of the clinics offering this
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service state - "rescuing the body of before pregnancy", "correct the damage caused

non

by maternity", "eliminate uncomfortable changes in the mother’s body", "recover the

ideal silhouette", "get back in shape", "recover femininity and self-esteem".

The women | interviewed who resorted to breast augmentation surgery associate the
(re)construction of the high, firm and voluptuous breast with the social construction
of femininity as desired. As the project | coordinated is dedicated to interventions
aimed at human "enhancement”, in the research we did not interview women who
had to perform breast reconstruction following a mastectomy or transgender women
who resorted to surgery to create the desired breasts, the first case being a decision
linked to the disease and the second to the adequacy to gender identity. Breasts are
the element of the body that most culturally affirms femininity and visibly and
tangibly defines a woman as such. Some of the women who took part in the study
favoured, in the choice of shape and size, implants with a more "natural” appearance,
however the majority of the interviewees chose prostheses much larger than the
original size, even if the final result was more "artificial". The preference is easily
traceable to the social position of the interviewees. In the higher social classes and
in more elitist environments, women prefer to maintain discretion and privacy
regarding the aesthetic interventions carried out. Generally they prefer natural and
unflashy results. In the lower social classes, in general, a more voluptuous body is
preferred, with very voluminous breasts and buttocks. Although they are happy with
the results of the augmentation mammoplasty, which allows them to have round,
firm, large and gravity-resistant breasts, almost all the women interviewed already
state that they would like to increase the size of the implant in the next surgery.
The affirmation of the "siliconed" breast may be considered in a positive way as
astatement of a conscious choice of self-transformation, of control over the body and
its changes, of female empowerment and of good economic position, as many
highlight the money invested in this type of corporal and subjective transformation.

Women speak of their implants as attributes or even objects that can be bought,

offered as a gift, and even demanded from their partners - especially as a reward
after having fulfilled the reproductive function. The woman'’s breasts somehow also
belong to her sexual partner - be it her husband, boyfriend or lover - and in general
when choosing the prosthesis one tries to please her partner, corresponding to his
erotic preferences. Some of the women refer to their breasts as something close to
them but different from them (the sisters, the cousins, the twins, the girls, the two
friends). The objectification of female breasts is particularly evident in the popular
terminology used to describe them. A summary collection made online of Portuguese
slang to refer to female breasts shows a cultural imaginary that approximates them
to objects that can be bought, foods that can be consumed, toys to be picked up,
car parts or non-human "things", elements from nature, or even objects intended
for comfort. The installation Delicatessen plays critically with this objectifying
imaginary of the female breast - and of women in general - by serving breast implants
on a table as succulent desserts, meringues with strawberries imitating the nipple,
available to the public to be eaten with the eyes. Body displayed, desired, tasted by
the insatiable and gluttonous gaze of the public: a new way of eating, because the
eyes also eat.



Instala 2o feita para a exposi 20
com implantes mamé£rios e produtos
injectveis, simulando um apetec vel

repasto pronto a servir

Installation made for the exhibition
with breast implants and injectable
products, simulating an appetizing
meal ready to serve
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hegem nicos euro-americanos.

Adorava brincar s Barbies. A minha Barbie tinha uma mans2o, um carro descapq
cor-de-rosa, um iate de luxo, um guarda-roupa deslumbrante, imensos acess rigSgfm
namorado bem-apessoado e amigos como pano de fundo do seu pequeno mundggiistico.
A'inten 2o original da sua criadora, Ruth Handler, era "permitir que agdl@@arigas
projetassem nela o seu futuro". A Barbie tinha um estilo de vidacom o g onhava,
feito de total conforto material, liberdade, independEncia, beleza e gi@iyour.

o, heterossexual,
cultural, sempre
stncia de genitais,
iolEncia do corpo-nor-
1es continuou, todavia,
objeto ao mesmo tempo de

Magra, tonificada, pernas longas, eternamente jovem, branca
cisg@nero, sem pelos, sem marcas, cintura fina, peito al
magquilhada, sexy por@m anatomicamente incompleta g
a Barbie tornou-se para mim no corso dos anos o embleg
mativo e da sociedade do consumo. Carregada de cg
presente no meu imaginkrio (e na minha casa) cg
fasc nio, conflito e rancor.

f.comaBarbie e o ideal de perfei 20
rsuit of Excellence que coordenei
de Lisbhoa (financiado pela Funda 2o
stica Be Fu**ing Perfect da qual fui
£ de melhoramento em Portugal realizado
ops Barbie Hackeada que conduzi com
o mais de cento e cinquenta mulheres em
' Alemanha, Dinamarca e Inglaterra).

certamente por causadestaminharela 2g
que ela representa que nasceram o prg
no Instituto de Ci€ncias Sociais da
para a Citncia e a Tecnologia); g
curadora; o document&rio Arqui
por Francesco Dragone; e a g
Isabel Pires e Federica Mag
diferentes pa ses (Brasil

Nestes workshops cg
a hackear outral
asuapr priabiogr;
0O que as mulherg
Atd que pontoeg
quotidianas d

es de idade, origem e classe social diferentes
e para reproduzir no corpo pl&stico da boneca
marcas, feridas, as suas hist riasno mundo real.
speram hoje quando se relacionam com a Barbie?
eal e irreal nos condicionaainda nas manipula 1es
, desde as dietas, maquilhagem, ao cabeleireiro

atd sintervg da medicina cosm@tica? Quais projetos corporais
surgem no Barbie, em termos de imita 2o, autodefini 2o ou
contesta 3 da Barbie no mundo real? Seria a sua vida t20 em

cor-de-rog

Asmulh safio criaram registos visuais parailustrar o processo
de ma licitar o significado de cada altera 2o. As Barbies
hackeg , rugas, sinais, n doas, pelos, cicatrizes, gordura,
tatuag os fracos ou grisalhos, flacidez, vit ligo, genit#lia,
cueca iz da cesariana, mas podem por exemplo n2o ter um
seio, g Barbies transg@nero, travesti, idosas, com deficiEncias,
com g as, cansadas, tra das, humilhadas, com marcas de
violE altera 2o da figura perfeita da boneca, as mulheres
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reais falaram de maternidade, depress@o, desigualdades sociais, disparidade no mercado
do trabalho, discrimina 2o, de gordofobia, abuso sexual e racializa 2o dos corpos.

Encontrei mulheres em luta contra si mesmas, perenemente em estado de guerra
para ganhar a batalha contra o tempo, combater a celulite, derrotar a gordura, con-
quistar a fisionomia ideal. Mulheres que desprezam o pr prio corpo, que nunca se
acharam suficientemente bonitas ou magras, que est2o dispostas a sofrer, a investir
dinheiro, tempo e energia para corrigir um corpo que n®o se conforma aos ideais
dominantes.

Mulheres que se obrigam ar gidos regimes disciplinantes - dietas absurdas; comprimidos
para suprimir a fome e acelerar o metabolismo; maquilhagem mais ou menos perma-
nente; depila 20; unhas, pestanas e cabelos posti 0s; manicura e pedicura; tratamentos
de medicina est@tica; interven 1es de cirurgia pl&stica - internalizando o hbito de
examinar quotidianamente de forma hipercr tica a sua apartncia.

Mulheres que s20 m@es, esposas, amantes, trabalham fora e dentro casa horas a fio,
que devem ser bonitas, pordm n2o ordinkrias ou demasiado propositivas, nunca
podem se descuidar, que devem combater o envelhecimento, que n®o devem ser rudes,
convencidas, ego stas ou fora do padr2o. Mulheres que tentam corresponder a carac-
ter sticas que refletem a influ€ncia do patriarcado, do capitalismo, do sexismo,
do racismo, do classismo e do capacitismo: manter uma figura elegante, agradkvel,
discreta, delicada; ocupar umespa 0 ex guo, falar pouco e n2o perturbar demasiado.
Mulheres que enfrentam interven 1es cirergicas para ter a cintura mais fina, o peito
mais alto, a vulva mais rosada, apertada e com I£bios mais pequenos e sim@tricos
(cirurgia chamada ninfoplastia, labioplastia, barbigina ou barbie vagina ).

Que injetam botox no pesco 0 para conseguir o porte elegante da boneca (o Barbie-
tox ou Barbie botox ); que pedem uma Barbie rinoplastia ; que viajam atd a Tur-
quia para efetuar um complexo Barbie Makeover ou cirurgia Barbie que promete
numa enica cirurgia todas as caracter sticas mais ic nicas da Barbie - 0 seu pd per-
petuamente flexionado, o pesco o longo, o nariz minesculo, o peito alto atrav@s de
lifting mamério e implantes. Estamos constantemente expostos a representa 1es ir-
realistas e inating veis de beleza.

Observamos hoje o mundo atrav@s de filtros e manipula 2o digital e assim com-
paramo-nos com corpos Virtuais que n2o existem na realidade. Esta @ uma batalha
perdida: nunca seremos suficientes porque os par metros est®o constantemente a
ser redefinidos, mudando de acordo com as novas tendEncias e o0s interesses da in-
deestria da beleza. A discrep nciaentre o ideal e o real gera insatisfa 2o e sofrimento.
E, numa sociedade capitalista, ambos equivalem a oportunidades de lucro. Entre
todos, as mulheres e em particular as adolescentes s2o v timas fAceis de uma indestria
que prospera fazendo-nos sentir errados, feios, desviantes, inadequados e imperfeitos.

As hist rias narradas atrav@s das Barbies manipuladas falam de discrimina 2o,
racializa 2o e desigualdade. Uma mulher negra criou uma nova Barbie a partir da
cl&ssica boneca branca e loira com um trabalho minucioso de transforma 2o da cor
da pele, dos lineamentos do rosto, da textura e do penteado do cabelo, das formas das
ancas e das coxas. Criou uma Barbie diferente, real ando de forma cr tica como as
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Barbies definidas como @tnicas (que n®o se chamam Barbie, mas tEm nomes ex ti-
cos como Shani, Asha, Christie e Michelle), s2o0 essencialmente idEnticas ao modelo
original, feita exce 2o por ligeiras varia 1es na grada 2o da cor da pele - apresentando
todas corpo esbelto, pernas longas e magras, lineamentos finos, cabelo liso, olhos
grandes maquilhados, nariz pequeno, I£bios carnudos, mas subtis abertos num sorriso.

Outras mulheres aumentaram o volume do corpo da boneca com diferentes t@cnicas
para mostrar que mesmo a Barbie curvy - lan ada na cole 2o Barbie Fashionista
continua a ser magra mesmo que com ancas um pouco mais pronunciadas. Segundo
os estudos de mercados, todavia foi a boneca menos apreciada pelas crian as, que
a qualificaram como a Barbie gorda. Toda a linha exclusiva que recolhe as bonecas
que desviam do corpo-norma - pela sua morfologia, fun 1es, sexualidade, cor da pele
e tamanho - n®0 encontrou a simpatia do peblico e acabou para constituir umaedi 20
limitada a baixo custo. Estas Barbies alternativas funcionaram como corpos outros
destinados celebra 2o daBarbie standard , bonitaenquanto normal .

Com plasticina e barro, as participantes dos workshops criaram volta da figura
esguia da boneca corpos que ocupam espa o, representando mulheres que se alimen-
tam com gosto, que seguem impulsos e satisfazem desejos, que transgridem as nor-
mas, que procuram o seu prazer, que excedem o espa o que lhe @ destinado, que n®o
controlam as suas excrescEncias corp reas, que tem apetites vorazes, que se expan-
dem para al@m dos limites r gidos que a sociedade imp1e. Atrav@s da manipula 2o
da Barbie contaram publicamente hist rias de violEncia, expuseram as suas feridas,
f sicas e psicol gicas, asn doas dos maltratos, os abusos. As narrativas que recolhi
nos &ltimos trEs anos espelham perfeitamente o maravilhoso mon logo da Gloria,
a funcionkria da Mattel que no filme da Barbie @ representada por Am@rica Ferrara,
que aqui irei condensar numaenica frase  literalmente imposs vel ser uma mulher .

Como a Gloriado filme, tamb@meu estou t2o cansada de me ver amim mesma e a todas
as outras mulheres a esfor arem-se para que as pessoas gostemden s . deste meu
cansa o e da vontade de trabalharmos juntas na dire 20 da mudan a, que nasceu a
ideia dos workshops e depois a instala 20 Get Out of the Fu**ing Closet, que integra
aexposi 2o Fu**ing Perfect. As nossas Barbies reais, depois de terem sido expostas
em Lisboa durante um m€s, encontram-se at@ final de Setembro no Ecomuseu Terra
Mater (Picote, Miranda do Douro) onde mais mulheres est®o agora empenhadas neste
trabalho coletivo e colaborativo de manipula 2o das Barbies, com a coordena 2o local
de Patr cia Geraldes. realmente ainda t2o dif cil ser mulher e este exerc cio de trans-
portar as Barbies na vida real foi e § uma ocasi®o enica de autorreflex®o e partilha
de intimidade ao feminino, criando conex®o entre as nossas emo 1es mais ntimas,
o0s imagin£rios colectivos e as nossas expectativas futuras. Barbies reais que saem
do armkrio para contar as suas hist rias, reivindicando espa o e lugar de fala sem
ter que pedir permiss®o, como afirma no filme Ruth Handler a criadora da Barbie
encorajando a Barbie a enfrentar avida real sem ficar espera de permissies. Barbies

reais que decidem lutar para lembrar a todas e todos que sermos altos, baixos, ma-
gros, gordos, brancos, negros, heterossexuais, gays, I@sbicas, cisg@neros, transgdn-
eros, etc., @ algo que nos acontece e sobre o qual nada podemos fazer. N#o temos
verdadeiras escolhas, porque n®o podemos escolher ser quem n2o somos. Sermos
pessoas que respeitam o0s outros, esta sim @ uma escolha que podemos fazer e que
estf£ ao nosso alcance. Chegou o momento de fazer esta escolha.
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Toys play an important role in children’s development. Like many girls around the
world, the iconic Barbie was my benchmark of feminine perfection in childhood play,
with her smooth, slender plastic body, big blue eyes and long blonde hair: a perfect
emblem of hegemonic Euro-American standards.

I loved playing with Barbies. My Barbie had a mansion, a pink convertible car, a luxury
yacht, a stunning wardrobe, lots of accessories, a well-groomed boyfriend and friends
as a backdrop to her little plastic world. The original intention of her creator, Ruth
Handler, was "to allow girls to project their futures onto her". Barbie had a lifestyle
to dream of, made up of total material comfort, freedom, independence, beauty and
glamour.

Slim, toned, long-legged, eternally young, white, blonde, heterosexual, cisgender, hairless,
unmarked, slim waisted, high-breasted and statuesque, always wearing make-up, sexy
but anatomically incomplete due to her lack of genitals, Barbie has become for me
over the years the emblem of the violence of the normative body and consumer society.
Full of contradictions, she has nevertheless remained present in my imagination (and
in my home) as an object of fascination, conflict and resentment.

It is certainly my complex relationship with Barbie and the ideal of perfection she
represents that gave rise to the project The Pursuit of Excellence, which | coordinated
at the Institute of Social Sciences at the University of Lisbon (funded by the Founda-
tion for Science and Technology); the art exhibition Be Fu**ing Perfect, which |
curated; the documentary Archive of Improvement Practices; the documentary
Archive of Improvement Practices in Portugal, directed by Francesco Dragone; and
the series of Barbie Hacked workshops that | conducted with Isabel Pires and Federica
Manfredi, involving more than one hundred and fifty women in different countries
(Brazil, Portugal, Italy, Germany, Denmark and England).

In these workshops we invited women of different ages, backgrounds and social
classes to "hack" or transform a Barbie doll in order to reproduce in the doll’s plastic
body their own somatic biography, their marks, wounds, their stories in the real world.
What do women today think, feel and expect when they relate to Barbie? To what
extent does this ideal and unrealistic model of beauty still condition us in our daily
manipulations of our corporeality, from diets, make-up, hairdressing to the more
profound interventions of cosmetic medicine? What "body projects" emerge in our
confrontation with Barbie, in terms of imitation, self-definition or contestation?
What would Barbie’s body look like in the real world? Would her life be so rosy?

The women who took up the challenge created visual records to illustrate the process
of manipulating Barbie and to explain the meaning of each change. The hacked
Barbies have stretch marks, cellulite, wrinkles, birthmarks, spots, hair, scars, fat,
tattoos, scars, weak or grey hair, limpness, vitiligo, genitalia, trousers, sanitary
towels, a caesarean scar, but they may not have a breast or a leg, for example. We
collect Barbies that are transgender, transvestite, elderly, disabled, weepy, tired,
betrayed, humiliated and scarred by domestic violence. By altering the doll's perfect
figure, real women spoke about motherhood, depression, social inequalities, labour
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market inequalities, discrimination, fatphobia, sexual abuse and the racialisation
of the body.

I met women who fought against themselves, in a constant state of war - to win the
battle against time, to fight cellulite, to defeat fat, to conquer the ideal physiognomy.
Women who despise their own bodies, who never thought they were beautiful or thin
enough, who are willing to suffer, to invest money, time and energy to 'correct’ a body
that doesn't conform to dominant ideals.

Women who force themselves into rigid disciplinary regimes - absurd diets; pills to
suppress hunger and speed up the metabolism; more or less permanent make-up;
waxing; false nails, eyelashes and hair; manicures and pedicures; aesthetic medicine
treatments; plastic surgery - internalising the habit of hypercritically examining their
appearance on a daily basis.

Women who are mothers, wives, lovers, who spend hours working outside and inside
the home, who must be beautiful but not vulgar or too purposeful, who must never
slack off, who must fight ageing, who must not be rude, conceited, selfish or out of
place. Women who try to live up to characteristics that reflect the influence of patriarchy,
capitalism, sexism, racism, classism and ableism: keep an elegant, pleasant, discreet,
delicate figure, take up a small space, speak little and don't disturb too much. Women
who have surgery to make their waists slimmer, their breasts higher, their vulvas
pinker, tighter and their labia smaller and more symmetrical (surgery called nym-
phoplasty, labioplasty, "Barbie" or "Barbie vagina").

Those who inject Botox into their necks to achieve the doll's elegant figure (the
"Barbietox" or "Barbie Botox"); those who ask for a "Barbie rhinoplasty"; those who
travel to Turkey for a complex Barbie makeover or "Barbie surgery", which promises
all of Barbie's most iconic features in a single operation - her perpetually crooked
foot, her long neck, her tiny nose, her high breasts through breast lifts and implants.
We are constantly exposed to unrealistic and unattainable representations of beauty.

We now view the world through filters and digital manipulation, comparing ourselves
to virtual bodies that don't exist in reality. This is a losing battle: we will never be
good enough because the parameters are constantly being redefined, changing
according to new trends and the interests of the beauty industry. The discrepancy
between the ideal and the real creates dissatisfaction and suffering. And in a capitalist
society, both are synonymous with opportunities for profit. Women and teenagers in
particular are easy victims of an industry that thrives on making us feel wrong, ugly,
deviant, inadequate and imperfect.

The stories told by manipulated Barbies speak of discrimination, racism and inequality.
A black woman created a new Barbie from the classic white and blonde doll,
painstakingly changing the colour of her skin, the lines of her face, the texture and
style of her hair, the shape of her hips and thighs. She has created a different Barbie,
critically pointing out that the Barbies defined as "ethnic" (who are not called Barbie
but have exotic names such as Shani, Asha, Christie and Michelle) are essentially
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identical to the original model, except for slight variations in the gradation of skin
colour - all with a slender body, long, slender legs, fine lines, straight hair, large, made-up
eyes, a small nose, plump lips, but subtly opening in a smile.

Other women have used different techniques to increase the volume of the doll's body
to show that even the ‘curvy’ Barbie - launched in the Barbie Fashionista collection -
is still slim, even with slightly more pronounced hips. However, according to market
research, she was the doll least liked by children, who described her as "fat Barbie".
The entire exclusive line of dolls that deviated from the standard body - in terms of
morphology, functions, sexuality, skin colour and size - was not well received by the
public and ended up as a low-cost limited edition. These alternative Barbies functioned
as 'other’ bodies, intended to celebrate the 'standard’ Barbie, beautiful but 'normal’.

Using plasticine and clay, the workshop participants created bodies around the doll’s
slender figure, occupying space, representing women who eat with gusto, who follow
impulses and satisfy desires, who transgress norms, who seek their own pleasure,
who exceed the space allotted to them, who don't control their bodily excrescences,
who have voracious appetites, who expand beyond the rigid limits imposed by society.
Through the manipulation of Barbie, they have publicly told stories of violence,
exposed their wounds, both physical and psychological, the stains of mistreatment
and abuse. The stories I've collected over the last three years perfectly echo the
wonderful monologue of Gloria, the Mattel employee played by Am@rica Ferrara in
the Barbie film, which I'll summarise here in a single sentence: "It’s literally impossible
to be awoman".

Like Gloriain the film, I am "so tired of seeing myself and all the other women struggling
to get people to like us". It was out of this tiredness and the desire to work together
for change that the idea for the workshops was born, followed by the installation Get
Out of the Fu**ing Closet, which is part of the Fu**ing Perfect exhibition. After being
on display in Lisbon for a month, our real Barbies will be at the Terra Mater Ecomu-
seum (Picote, Miranda do Douro) until the end of September, where more women are
now involved in this collective and collaborative work of manipulating Barbies, with
local coordination by Patr cia Geraldes. It really is still so difficult to be a woman,
and this exercise of bringing Barbies into real life was and is a unique opportunity
for self-reflection and sharing the intimacy of the feminine, creating a link between
our most intimate emotions, our collective imaginaries and our expectations for the
future. "Real" Barbies who "come out of the closet" to tell their stories, claiming space
and a place to speak without asking for permission, as Ruth Handler - Barbie's creator
-says in the film, encouraging Barbie to face real life without waiting for permission.
"Real" Barbies who decide to fight to remind everyone that being tall, short, thin, fat,
white, black, straight, gay, leshian, cisgender, transgender, etc. is something that
happens to us and we can't do anything about it. We don't really have a choice because
we can't choose to be who we're not. Being people who respect others is a choice we
can make and one that is within our reach. It is time to make that choice.
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corpo perfeito significa mais do quer ser bonitos:
fica ser eenico, original e autEntico.

Igumas das caracter sticas mais comuns que caracterizam uma
perfeita s20 os maesculos tonificados, a ausEncia de pelos corporais
partes espec ficas do corpo ter umasilhueta proporcionada, pele lu
brilhante. No entanto, o trabalho de investiga 2o indica que as pessox
tamb@m para produzir &quot;uma melhor vers2o de si mesmos&q
priticas que transformam o indiv duo em algo original e distinto dg
cidem no profundo, aldm da superf cie da pele.

pas pessoas interiorizam a press2o de serem perfeitas procurag
las, perseguindo objetivos de manipula 2o corpora
ar em biohackers ou biohacking. Se a modifica 2g

prio corpo, numa tentati
Biiento sgd

U
arirma 2o de uma ideia de self mais verdadeiro e a
biol gica@apenas o primeiro passo deste projeto de altera
@ a altera 2o da forma em que os protagonistas se percebem a

As pessoas que entrevistamos planeiam no detalhes corpos que cor
sentido ideal de beleza para eles, no sentido de extrema originalidade e si
que define cada pessoa enquanto ser enico.

Este processo pode envolver a experimenta 2o de t@cnicas menos comunsd
ca 2o do corpo, tais como abifurca 2o dal ngua, ainser 2o de implantes de
ou magnetes, a escarifica 2o decorativa, amarca 2o com queimaduras, as ta
combinadas com joias transd@rmicas e os piercings em partes n®o convencionais

Para al@m dos resultados est@ticos do processo de biohacking, o trabalho
ga 2o evidenciou aimport nciado processo de constru 2o como um tod
a exalta 2o e altera 2o da experi€ncia sensorial, como no caso do g
amado de suspens@o corporal que implicaaeleva 2o contraafg

C Beptivas comuns, incluindo
a exposi 20 a uma quartreadess € aor, 0s protagonistas regeneram a sua
rela 2o com os outros, com a natureza e consigo pr prios.




[ 70 |

A experitncia @ a prova do controle e do poder individual sobre os limites do corpo,
sobre os limites convencionalmente aceites das capacidades humanas, como o processo
transformativo amplifica as potencialidades latentes dos que tiverem a coragem de
avan ar neste sentido.

Os procedimentos de biohacking provocam rea 1es ambivalentes: frequentemente
s20 considerados como em contradi #o com os padries convencionais de beleza,
e com o que @ leg timo fazer com 0 nosso corpo. Muitas vezes o carkter explorat rio
e vanguardista da experiEncia da manipula 2o extrema @ mal interpretado, sendo
considerado como evidEncia de perturba 2o e desvio, de problemas psicol gicos ou
sociais, devido a rejei 20 das normas de beleza culturalmente aceites. Como rea 2o,
os biohackers preferem frequentemente n®o explicar a sua concep 2o do corpo e das
suas escolhas, adotando uma estrat@gia de invisibilidade destas prkticas no espa o
do virtual, na fam lia ou no trabalho. Nestes casos, a autenticidade do eu e a perse-
gui 2o atravds da interven 2o corporal estk em ant tese com a inclus®o social e com
o reconhecimento positivo dos esfor os envolvidos.

Apesar da superficial compreens2o das prkticas de biohacking, os seus significados
revelam que se trata tamb@m de uma forma de procura da perfei 2o, isto @ o desejo
de ser a cada momento uma vers2o melhor de si pr prio,independentemente dos custos
pessoais envolvidos.
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A perfect body is more than aesthetic excellence: it strives for unicity, originality and
authenticity.

Some of the most common features characterizing a spotless physical appearance
can be toned muscles, absence of body hair in specific body s parts, proportioned
silhouettes, luminous skins and a bright head of hair, but the evidence from the
fieldwork indicates also efforts to produce an everyday better version of myself
including outstanding elements that originally mark the individual and that operates
more in depth than the skin layer.

Some people interiorize the pressure of being perfect seeking avant-garde operations
with un-mainstream results of body manipulation, also known as biohacker or bio-
hacking actors. If the body modification is a general term referred to any biological
intervention concerning flesh and skin, a biohacking operation is the act of altering
the processes of one s body in an attempt of self-improvement. Some bio-hackers
identify themselves with the social movement Do-it-yourself biology , aiming for
the self-enhancement beyond human abilities: they embody technologies to empower
senses and the body functionality.

In the Excel scientific project, biohacking has been understood as the self-design of
bodies to achieve enhanced versions of the person through unconventional procedures:
the voice and the meanings of interviewees confirm the contemporary need of original
and unique combinations of physical appearances alongside with an authentic and
fulfilled sense of the self. Therefore, the biology is only one aspect of the project
because the ultimate goal is the empowerment of how the protagonists perceive
themselves. The person actively engages in the planification of what is understood
as a body that corresponds to an ideal sense of beauty, originality and uniqueness
that promote the full person.

This process can involve the experimentation with less common techniques of body
modification, such as tongue splitting, the insertion of silicon or magnetic implants,
decorative scarification, brandings, or tattoos combined with transdermal jewellery
and piercings in unconventional body parts. Beside the result of the biohacking, the
fieldwork underlines the importance of the making process, including the sensory
experience, such as in the case of the European procedure called body suspension.
It involves the elevation of a protagonist through metal hooks temporary inserted in
the skin and linked to ropes: pulling the main one, the person is elevated for as long
as wished.

Through a conscious alteration of ordinary perceptual abilities, including the
exposure to a controlled amount of pain, protagonists regenerate their relationship
with the others, with the natural environment and with themselves. The experience
is the proof of their control and power over body limits, over conventional
understanding of human abilities, and the process enhances those who complete the dare.
Biohacking procedures provoke ambivalent reactions, often seen as disobedient for
the refusal of shared conventional rules concerning what a beautiful body should be
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and what we are free to do with our bodies. Sometimes the explorative and avantgardist
tone is misinterpreted as evidence of deviancy, biologically or socially based, arousing
suspicious of noncompliance or rejection with cultural accepted beauty standards.
As reaction, biohackers often renounce to explain their vision of the body and of the
personality, adopting a strategy of invisibility online, during family meetings or in
the working space. In these cases, the authenticity of the self, pursuit through the
body intervention, is in antithesis with the social inclusion and with the positive
recognition for the efforts involved.

Despite superficial perception of biohacking practices, their meanings reveal the
praise of perfection, the desire to be every day the best version of themselves, no
matter what it costs.







Giorgio Gri a Chi a Pu ti
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pectativas de sucesso
ccariedade e ao
idad®os que

ffade altamente competitiva, marcada p0
as tamb@m pela experitncia de inseguran a at
prego, as competEncias cognitivas s2o muito valori2
rem a vArios mgtodos para as melhorar. O aprimoramen definido
0 a amplia 2o das capacidades centrais da mente por meig 0S OU
tros meios biotecnol gicos. Estase 2o daexposi 20, baseada dos
fdentro de um dos eixos de pesquisa do projeto EXCEL, explor§ S
e expectativas subjacentes aos aprimoramentos cognitivos biomg
0S riscos e 0s limites @ticos associados aos seus usos.

Ao longo do projeto EXCEL, dois conjuntos de prkticas de aprimoram
foram identificados como os mais relevantes para o contexto portugucs
por meio de m@todos qualitativos. Por um lado, a utiliza 2o de subst
a receita m@dica para melhorar o desempenho acad@mico mostrou-
bastante comum, especialmente em departamentos altamente exigent
Medicina. Por outro lado, o uso de subst ncias il citas, em particular o
microdosagem - a prktica de tomar regularmente doses muito pequel
psicad@licas para melhorar o foco, a energia, a criatividade e o humor
aespalhar-se significativamente em Portugal, em linha com uma tend
pa ses ocidentais.

Os resultados do estudo em torno de subst ncias sujeitas a recejiié maq
apresentados pelo psic logo Miguel Barbosa na palestra Limilé5ss? |
pnsumos e desafios no aprimoramento cognitivo a 22 def§etembry
onsumo destas subst ncias foi analisado atrav@s de upi#fuestionA
pchido por mais de mil participantes, entre estudantegiffe medicing
ormados a candidatar-se ao exame de licen a mgg@y€a portuguess
o caf@ foi a subst ncia mais frequenig@#nte relatada p
. Oe subst ncias sujei
m@diCa i {20 0s candidatos a exameg
mento, sendo 0 MéE gargieeavieetaTN I as subst ncias mais consumi
emem riaforam as duas principais £reas de interven 2o indicadas pelg
que responderam ao questionkrio. Em mais da metade dos casos, 0s a
ram que obtiveram as subst ncias atrav@s de prescri 0 m@dica regu
como a melhoria do desempenho acad@mico @ cada vez mais reconh
objetivo leg timo de interven 2o farmacol gica.

Napalestra Better living through acid. Os psicad@licos e a busca pg
excelente. realizada a 13 de outubro de 2022, o antrop log
apresentou o seu trabalho sobre o uso de subst ncias psicg € de
aprimoramento cognitivo. O autor mostrou como o crescentg torno
da microdosagem, impulsionado pelos m@dia, assim como po iderf£vel
de empresas que come aram a vender produtos relacio glicos, ainda
arece de suporte cient fico. A pesquisa sobreestet pig 0 recente. Algm
so, devido hist ria peculiar, status legal ¢ al das subst ncias
d0licas, esta pesquisa @ geralmente afetg grau considerfvel de bias

dinscri 2o volunt£riaem ensad gselecionar amostras de sujeitos

a
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quase inteiramente provenientes de ambientes ditos WEIRD (Western, Educated,
Industrialized, Rich, Democratic) e comumahist riade interesse anterior em psicaddlicos.
A pesquisa etnogrkfica realizada na interface de investigadores e utilizadores de
psicad@licos em Portugal mostrou que as fortes expectativas dos sujeitos tEm um
papel crucial em moldar os efeitos das drogas, dificultando a distin 2o entre microdoses
e placebo numa recente pesquisa global online. Algm disso, mostrou como a participa 2o
em estudos com psicad@licos @ muitas vezes motivada mais pela vontade de participar
de um esfor o coletivo para re-legitimar essas subst ncias do que pela urgEncia de
aprimoramento cognitivo.

De formas diferentes, ambos os casos de estudo da se 2o sobre aprimoramento
cognitivo contribu ram para mostrar a relev ncia deste fen meno na sociedade
portuguesa, e a urgEncia de uma compreens2o mais profunda das motiva 1es, desejos
e expectativas que os cidad®os est®o a desenvolver cada vez mais em torno de tais
prkticas e subst ncias.

In a highly competitive society marked by strong expectations for future success but
also by the experience of insecurity associated to precariousness and unemployment,
cognitive skills are highly valued by citizens who use various methods to improve
them. Cognitive enhancement has been defined as the amplification of core capac-
ities of the mind by pharmacological or other biotechnological means. This section
of the exhibition, based on the data collected within one of the research axis of the
EXCEL project, explored the motivations and expectations underlying biomedical
cognitive enhancements, as well as the risks and ethical limits of their use.

Along the course of the EXCEL project, two sets of cognitive enhancement practices
were identified as the most relevant for the Portuguese context, and observed using
qualitative methods. On one side, the non-medical use of prescription drugs to
enhance academic performance was found to be a considerably common habit,
especially in highly demanding departments such as Medicine. On the other side, the
use of illegal substances, in particular the phenomenon of psychedelic microdosing
- the practice of regularly taking very small doses of psychedelic drugs to boost focus,
energy, creativity and mood - appeared to be spreading significantly in Portugal,
following a general trend of the Global North.

The results of the study around prescription drugs was presented by psychologist
Miguel Barbosa in the talk Limitless? Imaginaries, consumption and challenges in
cognitive enhancement on September 22nd 2022. The use of these substances was
analysed through an online questionnaire completed by more than a thousand
participants, who were either medical students or newly qualified physicians apply-
ing for the Portuguese medical licensing exam. Not surprisingly, coffee was the most
frequently reported substance for cognitive enhancement purposes in both groups.
The use of prescription drugs instead was reported significantly more by licensing
exam applicants, with Methylphenidate and Modafinil being the most consumed
substances. Attention and memory were the two main areas of intervention indicated
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by students in the questionnaire. In more than half of the cases, students declared
that they obtained through regular medical prescription, showing how the betterment
of academic performance is increasingly seen as a legitimate goal for pharmacological
intervention.

In the talk Better living through acid. Psychedelics and the quest for an excellent
humanity. held on October 13th 2022, the anthropologist Giorgio Gristina presented
his work on the use of psychedelic substances as cognitive enhancers. The author
showed how the increasing hype around microdosing propelled by the media alongside
an exploding number of companies selling products related to psychedelics, still lacks
support by actual scientific work. Human research on this topic by current scientific
standards is in fact still seminal. Moreover, because of the peculiar history of psychedelic
substances, their legal status and cultural value, research is generally affected by
aconsiderable degree of selection bias. Voluntary enrolment in trials tends to select
samples of subjects almost entirely coming from WEIRD (Western, Educated,
Industrialized, Rich, Democratic) backgrounds and with a history of previous interest
towards psychedelics. Ethnographic research conducted at the interface of psychedelic
researchers and users in Portugal showed indeed that the strong expectations of
microdosers had a crucial role in shaping the effect of drugs, making it difficult to
distinguish between actual microdoses and placebo in a recent global online survey.
Furthermore, it showed how participation in psychedelic studies was often motivated
more by the will to take part in a collective effort to re-legitimize these substances
than by a cognitive enhancement urgency itself.

In different ways, both case studies in the cognitive enhancement section contributed
to show the relevance of this phenomenon for the Portuguese society, and the urgency
for a deeper, qualitative understanding of the motivation, desires and expectations
that citizens are increasingly developing around such practices and substances.
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"Flamingo"
Everything is Going to Be Awsome
series, 2019, Evija Laivina
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Evija Laivina's three photographic projects are Beauty Warriors, F.AT., and Everything
Is Going to Be Awesome. The projects investigate emerging trends and beauty
technologies and its consequences for how we perceive beauty and our self-image.
Beauty Warriors features a weird range of beauty gadgets, ranging from a device that
claims to 'iron’ wrinkles to a double chin exerciser that claims to eliminate neck fat.
Other devices include an eyebrow applicator, which claims to offer you perfectly
shaped brows, and a cheek slimming exercising mouthpiece, which claims to help
you seem younger and give you more definition in your cheekbones. She emphasises
the absurdity of some beauty gadgets by juxtaposing classic portraiture with weird
plastic contraptions affixed to the faces of the models.

Laivinas projects are ongoing, started from 2017. She is interested in exploring
womans role in the society, body issues, self-acceptance, and beauty impact on success
and mental health. She does not use professional models; instead, the people that
pose for her photos are family members, friends, and everyday people who were
invited to participate in the project through social media calls. She likes interacting
with the sitter and frequently collaborates with them.

Laivina’s photographic projects attempt to challenge our perceptions of beauty and
our own self-image; via her images, she challenges the notion that beauty can be
reached by technology and invites us to explore the repercussions of this trend. She
also wishes to inspire people to appreciate their own attractiveness and embrace their
natural features.

Her work has been recognised and awarded with the LensCulture 2018 Portrait Prize,
as well as being nominated for the Henry Nannen Journalism Award in Germany in 2019.
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"Anti Double
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Beauty Warriors
series, 2018
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"Face Slimmer"
Beauty Warriors
series, 2017
Evija Laivina




"Black Anti
Wrinkle Mask"
Beauty Warriors
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Her photographic series Monstrous Feminine offers a compelling
analysis of the beauty standards that women are expected to conform
to in contemporary society. Through a series of striking and
often unsettling images, Ledwich presents a critique of the way
that beauty standards can be both oppressive and empowering, and
explores the complex relationship between beauty and femininity.

Jessica Ledwich is an Australian artist and photographer whose
work is primarily concerned with exploring the intersection
between beauty, identity, and gender. Among her most acclaimed
works is Monstrous Feminine, a series that explores the concept
of femininity as monstrous and uncanny and presents a critique
of the way that beauty standards can be both oppressive and
empowering. The notion of the Monstrous Feminine, as coined
by feminist theorist Barbara Creed in her book The Monstrous-
Feminine : Film, Feminism psychoanalysis, explores the importance
of gender in the construct of womans monstrosity. Creed, who
used it to describe the way that female monsters in horror films,
present women as embodying fears and anxieties about femininity
and female sexuality. In Ledwich's work, however, the monstrous
feminine takes on a more nuanced and complex meaning. Rather
than simply representing a source of fear or anxiety, the monstrous
feminine becomes a symbol of the contradictions and ambivalences
that underpin contemporary beauty culture. Through a collection
of thought-provoking images, Ledwich challenges traditional
notions of beauty, gender, and power, inviting the viewer to
reconsider their assumptions about what it means to be a woman.

The Monstrous Feminine series is grounded in the idea of the
uncanny. The term "uncanny" was popularised by Sigmund
Freud, who described it as the feeling of unease we experience
when something familiar seems strange or unsettling. Ledwich
explores this along with the idea of the abject", a term coined by
psychoanalyst Julia Kristeva to describe the representation
of women that are rejected by society. In Monstrous Feminine,
Ledwich creates images that are simultaneously familiar and
unsettling, tapping into this sense of the uncanny to challenge
our preconceptions of femininity.

One of the most striking features of Monstrous Feminine is the
way in which Ledwich subverts traditional beauty standards.
Rather than depicting conventionally attractive women, she pres-
ents her subjects in ways that are often bizarre and unsettling.
In one image, awoman is casually exfoliating her legs in the bath
with an industrial sander, while in another she almost comically
squeezes herself into a pair of too small underwear. These images
challenge our expectations of what it means to be beautiful, and
highlights the bizarre and sometimes dangerous ways in which
women pursue beauty.

Yet, while Ledwich s photographs may initially seem disturbing,
they also possess a strange allure. There is something mesmerising
about these images of women that are simultaneously monstrous
andalluring. In many ways, the photographs in Monstrous Feminine
are like modern-day sirens, drawing us in with their unsettling
beauty.

Part of what makes Monstrous Feminine so powerful is the
way in which it engages with feminist themes. By presenting
femininity as monstrous, Ledwich challenges traditional patriarchal
norms that have long defined women as either objects of desire
or maternal figures. Womanly duties such as cooking and cleaning
are interspersed with clinical petri dishes and sharp implements
suggesting that there is a more complex, nuanced, and sometimes
disturbing reality to femininity.

One of the most striking images in the series we see a woman
lying on a table with a large gash across her chest. A pair of
plastic breasts lie next to her, suggestive of breast implant surgery,
or is it perhaps reconstructive? Regardless, she grips the scalpel,
suggesting she has agency in this scenario.

At its core, the Monstrous Feminine series is an exploration
of the way that beauty standards shape our understanding
of femininity, and the impact that this can have on women's sense
of self-worth and identity. Throughout the series, Ledwich uses
avariety of techniques to create images that are simultaneously
beautiful and disturbing, forcing the viewer to confront the
contradictions and complexities of contemporary beauty culture.
In many ways, Ledwich's photographs can be seen as a response
to the male gaze. Throughout history, women have been depicted
in art and media as passive objects of male desire. In Monstrous
Feminine, Ledwich subverts this narrative by presenting women
as active, powerful figures. Yet, at the same time, the images she
creates are often unsettling, questioning societies view that
there is something inherently monstrous about women who are
in control of their own bodies and desires.

; E Aceda aqui
% entrevista




CHANEL

"Untitled XII1"
Monstrous
Feminine series,
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"Untitled V"
Monstrous Feminine series, 2022
Jessica Ledwich







"Untitled VII"
Monstrous Feminine series, 2022
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